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Asics, Timberland and Gucci SeeMassive
SalesGrowthon StockX to Start 2024
• Several other sneakerbrands,

including On, Adidas and

Saucony, hâve performed
well on the marketplace for

the first half of theyear.

BY PETER VERRY

Severalfootwear brandsexperienced
sales growth onStockX to startthe year;
however, nonefared betterthan Asics,

Timberland and Gucci.
In its latest trend report, titled “Big

Facts: Brands Making Moves,” StockX

revealed the fastest-growing brandsacross

its sneakers,shoesandmore for thefirst
half of 2024. The list was determinedby

global salesdata from the first six months
of 2024 (Jan. 1 toJune30) comparedto the
same periodin 2023.

Running brandsled the way in the
sneakercategory, including Asics, which

took thenumber-onespotwith 600
percentgrowth. In the report, StockX said
the brand’s Gel-1130andGel-Kayano14

silhouettesplayed a big rôle in the growth,

as well asits Gel-NYC (which debutedin

2023) andGT-2160 (a shoe from 2011 that

was revived in 2023).

Coming in at numberthreewasOn, which

hasearnedaspot in the topfive ranldng for
the second consecutiveyear with 63 percent

growth. Thisgrowth, StockXexplained, was

powered bythe Cloud 5 and Cloudmonster

performance runningstyles.

StockX alsocalled out Saucony in the

report, which experienced93 percent

growth for theperiodbut didn’t meetthe
trade minimum necessaryto be included
in therankings. (To beconsidered,brands

neededat least5,000 tradesfor the first
half of the year.) This growth, StoclcX

explained, wasfueled by collaborations
with Bodega, JaeTips andCallen Schaub.

“Mesh upper running-inspired shoes

enteredmainstreamsneakerculture

last year, with brandslike Asics and

New Balance leading thecharge, and

demandhasn’t slowed in 2024,” Drew
Haines, StockX directorof sneakers and

collectibles, told WWD sister publication

Footwear News. “Innovation is a large
contributorto thesuccessof these

brands.Forexample, Asicsreleased

newer silhouettes like the Gel-NYC and
theGT-2160, andcollaborations with

really helpedput Sauconyon the map. We
view thecurrentdemandfor meshupper

sneakersasbeing early in the trendcycle,
asbrandslike Asicsstill hâveconsidérable

roomto grow in spite oftheir recent

meteoricrise.”
Adidas was secondin terms of sales

growth for the period in the sneaker
category with a 93percentincrease.

StockX statedAdidas - which didn’t make

the top five lastyear- nearly doubled its
sneaker sales.

The Samba, which experienced an86
percentincreasein salesin thefirst six

months of theyear, was afactor in Adidas’
salesgrowth onStockX, aswell asthe
Gazelle (312percent) and Spezial(722

percent). Also, with performance basketball

sneakerson the rise onStockX, NBA star
Anthony Edwards’ AE1 signaturestyle was

a contributorwith roughly20,000 saleson

the marketplace in the first six months of

the year, aswell asthe Harden Vol. 8, which

saw a115 increase in sales.

“While rétro silhouetteslike the Samba,
Gazelle andSpezial hâveseendouble-

and triple-digit growth over the lastyear,

Adidas also recognizes that innovation

is amustfor continuedsuccess,” Haines

explained. “Anthony Edwards’ brand
new AE 1 helped to breathefreshlife

into Adidas’ basketball category - some

sneakerheadslove it so muchthat they’ve
evenadoptedit asa lifestyle shoe. Anthony

Edwards is perhapsthe brightestyoung

star in theNBA, andAdidas’ move to sign
him to a signature shoe dealwill likely pay

dividendsfor yearsto corne.”
In its shoe category, Gucci topped

the list with 477percentsalesgrowth.

Timberland was secondwith 184percent
growth, which StockX largely attributed
to an increasedmarketing investmentand

big-name partnerships,suchasits work
with Suprême and the energy around the

forthcoming Louis Vuitton collaboration.

“Timberland is taking a strategie
approachto the workwear trend that

continuesto bepopular,and is leaning
into their storied70-plus year history to

position themselves asaclassic, timeless
brand,” Hainessaid.

Rounding out the top five in its shoe

category was Crocs(52 percent), Birkenstock

(38 percent) andUgg (30 percent).
“This report underscoresthe évolution
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which créâtesan exciting time for
consumers,”StockX chiefexecutive officer
Scott Cutler said in a statement. “We’re
seeingthe power of creativity, marketing,

storytelling andinnovation from smaller
brandsdriving meaningful shifts in market

shareaway from the largestbrandswho
hâve struggled to keep pace. We’re seeing

thatdynamic play out in what’s tradingon

theplatform.”

Clockwise: Kith for Asics Gel-Kayano

14,Hidden NY x Asics Gel-NYC and

Gallery Dept. x Asics GT-2160.
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