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Tod’s, Mytheresa to Stage
Cultural Expérience in Milan
• The two-day experiential

event will include aballet

performance at La Scala

and alunch atthe city

hall, alignedwith Tod’s
commitment to Milan.

BY LUISA ZARGANI

MILAN — “We want to wow our guests,”
said Mytheresa chiefexecutive officer

Michael Kliger, referringto the two-day
expérienceit is planningwith Tod’s.

The luxury online retailer and the Italian
luxury brandare launching an exclusive

capsulecollection, available globally
from Wednesday, andstagingatwo-day

experiential event in Milan.

After acocktail at storied apéritif

bar Camparino in Galleria, in the city’s
luxury shoppingarcadeGalleria Vittorio

Emanuele II, a selectedgroup of around65
customersandguests will be invited to the

La Scala theaterfor aperformanceof the

ballet “La Dame aux camélias” with music

by Fryderyk Chopin, followed by a dinner
at the historical location.

The nextday, Tod’s andMytheresa will
organize a privatetour of the Cenacolo

Vinciano, to seethe famed masterpiece,

“The Last Supper” by LeonardoDaVinci.

After, theywill stopby the Tod’s boutique
in Via Montenapoleone to seethe brand’s
artisansatwork, followed by alunch at

Palazzo Marino. This building, which
datesback to the 16th century, is located

in the samesquare opposite La Scala,
andhas housedthe city hall and local

administrationoperationssince1861.

The capsuleis the resuitof “a full
brainstorm”betweenthe two teams,as

“we always try to createsomething[that]
tells astory,” Kliger told WWD. “This is a

cultural event, which totally fits with the

commitmentof Diego andAndrea [Délia

Valle, respectively Tod’s Group chairman

andvice chairman] to Milan and Italy,
to their culturalhistory, to the cultural

artifact andthe craftsmanship, so I think it
is crédible andauthentic.”

To besure, Tod’s is sponsoringthe
restorationWorks, which kicked off in

April, of PalazzoMarino to thetune of 2.5

Milan’scontemporaryart muséum PAC.
The group haslong beenamemberof
the Teatroalla ScalaFoundation, and

supportedthe theater’s productions and

helpedpromoteits values globally.

“Flaving a groupof selectedgueststhat
corne to live an expériencethat is very

spécial in Milan, which includes the Tod’s
lifestyle insertedin the iconic locationsof
the city that the whole world knows, is for

usvery important,” said Diego Délia Valle.

“Our artisanswill showour handmade
production, andour customerslike these
expériencesvery mucli. They arevery

important to showwhat is behindthe
product and when the product is created

in anartisanalwayas is Tod’s, it’s a
uniqueexpérience.”

Kliger said the cultural two-day event

will allow customers “to corne and to see
Milan in adifferent way, because, yes, it’s a

businesscity, thereis theStock Exchange,

there is finance but alsoculture. And we
sharethe samebeliefwith Diego, that it’s
not aboutjust selling agreatshoeor a

greatbag, it’s giving anexpérience.So then
whenguests leave after two days, they
would say ‘Wow.’”

“We hâve moreor less worked with ail
the inost important global e-commerce

operatorsand Mytheresa is among those
that hâveavery interestingbusiness
rnodel andavery strong senseof luxury,”
continuedDélia Valle. “They arecapable

of doing great businesswith important
volumeswhile always protectingthe
integrity of the brandstheysell, and this

for us is very important.”
Velvet andpatentleathertake center

stagein the collection, which is designed by

Tod’scréative directorMatteo Tamburini,

andwhich includes a blazer with matching

tailored pants in deepburgundy,

embellished loafers in crimson, blue and

emeraldgreen,and sleek clutches adorned
with the signature T Timelessbuckle.

The Tod’s x Mytheresa capsulelaunches
within adedicatedéditorial storydirected

by Mytheresa chiefcréativeofficer Julian

Paul, photographedby Lukasz Pukowiec

andmodeledby Makenna Cart.

Acknowledging how Tod’s is recognized

for its gommino pebble-soled loafers and

its comfort, Kliger said the bagssegment
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the ideawas “to bridgeLa Scalaand the
gommino,to createmoreevening looks,”
emphasized by the velvet and the tuxedo-

like look.

Prices are in line with Tod’s positioning,

asKliger said Délia Valle “believes in

luxury buthe’s shyaboutraising prices.”
As reported, this month, Mytheresa is

also launching capsulecollections with
Monderand Loro Piana, afocus on Italy
that Kliger attributed to the strengthof

Italian luxury brandsthatmake upa large
partof theretailer’s portfolio.

Mytheresa has,over the years,

continuedto offer spécial capsules to

its customerswith brandsranging from

Givenchy, Pucci andSaintLaurent to Etro,

Dries Van Noten andBrunello Cucinelli.
Speaking shortly after revealing that

Mytheresa has inked a deal to acquire 100
percentof Yoox Net-a-porter group from
Richemont with the ambition of creating

a 4 billion euro online force in the luxury

fashion space, Kliger said that this is “a
fantastic opportunity. First of course,we
needto respectthat it’s not finished yet.

We needthe approvalandat themoment,
we arestill deeplyseparatecompanies.

The logic of what we’re doing is it will

change,but only to be evenbetter.”
Mytheresa will continue to hâveits owii

buying andmarketing “to make aspécial
expérience for our typeof client.” The same

will be for Net-a-porter,he added. “What we

canhelpwith is that it will ail work much

better, more efficiently in logistics and

administration, so that ail the teams can

focuseven moreon exciting the customer.

Butwe will hâve two brands,two different

curations, becauseMytheresa clients area

bit different from Net-a-porter clients.”
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