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PhoebePhilo swept into Paris during

fashion weekto présent her latest work,

dubbed“collection B,” at asevere,yet

serene,architecturalstudio in the llth
arrondissement.

Those adjectives also work asshorthand
for her latestclothes. She managedto coax

dramafront austere designs, adding long
trains or a puff of volume to the backof

T-shirts, or an asymmetrical hemline and
sharpshoulders to atrenchcoat.

Counterintuitively, sheusedcotton jersey

for agarmentwith a train, andsuiting wools
for a strong-shouldered dress.The latterwas

eut out aroundthe waist and gathered in
front, creating anhourglass effect.

Oh, andtherewere bunny earsbecause,

why not? They werea marvel of needle-

punched wool, realized in Philo’s London
atelier, which also turnsout shaggyviscose

coats andskirts on amade-to-order basis.

Philo hasa unique,intuitive andeclectic

taste.It canping front a funnel-neck jacket
in black leatherwith a kick-out back, to a

bathrobecoatandwide pantsin shaved

shearling that hadbeenironedto itiake it
glossier.

She’sexacting about proportionsand
texture,too, lightly paddingaleather car
coat,andgiving aslightly weatheredaspect
to dark,pinstriped shirts, as if borrowed

frorn a boyfriend who’s lousyat laundry.

Shoesranthe gamut from churiky,

luxury flip-flops to high-heeled pumps
gatheredat the toe box,slightly outréin an

“Erin Brockovich” way.

Accessories included a choker with a
fringe-like cascadeof chains, apillow-like
scarf, andasupersizedfloral broach in a

technical nylon.
Philobeganpreviewing

“collection B” on herwebsite

Tuesday. It will be delivered from

early next year throughMay 2025

exclusively online at phoebephilo.

corn and in physical storesthrough

selectglobal wholesale partners.
Lastweek, the designerrevealed

shewould begin shipping to

Australia, Hong Kong, Japan,

Singapore andSouth Korea in

November. Previously, her online

storeonly served addressesin
Europe, the U.K. andtheU.S.

Among wholesale partnerships

beingphasedin this fall are with
Dover Street Market Ginzaand

IsetanShinjuku in Tokyo. The

brand will also besoldat Parlour

X in Sydney andShinsegae

Internationalin Séoul.
Philo launched her signature

collection online one yearago,

kicking off anexpansionstrategy

with Bergdorf Goodman in New

York. The brandhassince waded
deeperinto brick-and-mortar
by wholesaling to five additional

marquéeretailers: 10 Corso Como

in Milan, Dover StreetMarket in
London and Paris,Maxfield and

Neiman Marcus in LosAngeles and

The Webster in Miami.

The mission of herindependent,
namesakehouse- which counts

Celine parent LVMPI Moët Plennessy

Louis Vuitton asa minority

investor - is to createclothing and

accessories“rooted in exceptional

qualityanddesign.”
Philoconsidersher fashions

season-lessandpart of a continuous
body of work. - Miles Socha
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