
The Ambition of Jonathan Anderson. The designer

transformed Loewe into one of the most successful brands.

Then he decided to scrap it all.

By Cathy Horyn, the Cut's fashion critic-at-large since 2015.

Thisstorywasoriginally publishedin August2022.OnJune2,2025,LVMHannouncedthatJonathanAnderson

hasbeenappointedthe solecreativedirectorof Dior, overseeingmenswear,womenswear,andcouture.

Loeweis a$1billion-a-year fashionbrand ownedby LVMH, thoughit hasbeenaroundsincethemid-19th

century,whenaGermanimmigrantin Madridboughtinto agroupof leatherartisansandgaveit his surname.
YousayLo-WEH-vay.Forcloseto a decadenow, it hasbeenunderthecreativedirectionof JonathanAnderson.

LVMH is extremelygoodatsprucingup storiedhouses,but until Anderson,it struggledtomakethe Spanish
brandfeelnewandexcitinginsteadof traditionalanddull. Thechallengedefeatedthreedesignersover 16years,

eachvaliantlytryingto comeupwithafreshwayto cutapencil skirt or blazerin leatherandsuede.Onecritic

summedupthe excitementtheir clothesproducedas"Madrid Whenever."

It is telling that thefirst personwho thoughtof Andersonfor LoewewasAnderson.That'show Pierre-Yves
Rousselremembersthemeetingin 2013.Roussel,whois now chiefexecutiveof ToryBurch,andBurch's
husband,wasthenheadof theFashionGroupat LVMH. Thatyear,athis urging,LVMH hadtakenaminority
stakein thedesigner'sLondonbrand,JWAnderson,whichhestartedin 2008,justshyof turning24.Anderson
wasknownfor casuallynon-binarydesigns,suchasstraplesstunicsandruffledshortsfor men,andattention-
gettingreferences.Heoncecreatedacollectionof darkfelted-wooltrousersandAransweaters,ropedwith
massiveleathernecklacesthat lookedlike spinalcords,basedontheideaof Rasputinonaskiholiday.

But Anderson'spersonalitywaswhatcausedthemostintriguein London'sclubbyfashioncircles.Talland
blondwitha tendencyto getpossessedbythings,hewaslike abig Labradorpuppy,yethehadananalytic

intelligenceandanalmostpredatorysenseof survival.Oneofhis earlyemployers,SamRoddick,whorana

high-endsexshopwhereAndersonclerkedwhile in designschool,remembershim assomeonewhowas

"mappingouthisambition.""He wasquiteahunterof opportunities,"Roddicksaid."He just knewwhenthings

weregivinghim anopportunityandwhentheyweren't."

Rousselhadasimilar impressionwhenhefirst met Anderson,shortlyafterthedesignerhadlaunchedhis brand.

"His workwasinteresting,but evenmoreinterestingwasJonathan,"Rousselrecalled."He wasnotjust talking
abouttheclothes,which is how mostdesignerstalk, buthewasdiscussingstory,brandspace.Hehadreferences
outsidethepurefashionworld - to architecture,art,andcrafts." Thetwobecamefriendsandwouldoftenchat

aboutotherbrands.Oneday,Rousselmentionedhewaslookingfor anew designerfor Loewe- which,in

termsof a leaguechart,wasnearthebottomof LVMH's fashionbrands.Did Andersonknow of anyone?

"Andhelookedatmeandsaid,'I would loveto doit, "
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Rousselsaid."He madethatconnection.I didn't." Within days,Andersonhadprepareda presentation."He had
aninterestingperspectiveon Spain,whichhasalwaysbeenachallenge,"Rousselsaid."If you'retoo Spain-

thepaellaandhorses,etc.- then it's boring.Instead,Jonathanhadthis wholeIbiza-in-the-'70svibe.

In his shows,Andersonstill usedleather,but the Ibizaangleallowedhim to addcottonandothernaturalfabrics,
whichhedidfor thelong, flowing dressesandvoluminouspantsthatbecameLoewesignatures.Healsogot

awayfrom Loewe'sstructuredbagdesign,whichusedoutmodedtechniqueslike piping, andintroducedsofter,

quirkiershapes,suchasthePuzzlebag,with its geometricpatchwork,andthe WovenBasket,distinctivefor its

widestripsof calfskin. Andersonworkedcloselywith a Frenchstylist namedBenjaminBrunoandconsidered

him apartner.Bruno,who helpedput togetherthepresentationfor Roussel,told me,"When LVMH offered
Jonathanthejob, Loewewaskind of adormantvessel.Wehadto inventafashionlanguagefor it." Theyfelt
Loeweshouldbe "a culturalbrand"- aimedatpeoplewhowerethemselvescollectorsandconnoisseursof art

andvernacularcraftsandweren'tinterestedin logos.Hencethe appearancein a 2020showof full sleevesand

flouncesthatmighthavestrayedfrom aGoyapaintinganddressesadornedwith largeflat ceramicblobs(the

work of a Japaneseartisan)thatevokedwombs.CriticspraisedAnderson's"brain-revving" mixeswhile citing
hisreverencefor humbleobjectslike willow baskets.AsNancyHasswrotein theNew York Timesin 2019,his

concepts"speakto ourmoment,to ourinchoateandinarticulableyearningfor theearthbound,the slow,the

imperfectandtheanthropological."ForLVMH, therehasbeenapayoff aswell: SinceAndersontookover,

Loewe'sannualrevenueshaveincreased

But bythe springof 2021,Andersonwastired of that languageandthe verythingspeoplehadpraisedhim for.
HeandBrunobothfelt Loewehadbecomeovercomplicatedandnostalgic,andhenow wantedsomething
incisiveandstrong-so strong,hehoped,that it would causeLVMH executivessitting in the front row to

go,Whatareyoudoing?AsBrunoputit, "We knewthatwe hadto makeashift beforethetide changed.We

couldn'thave gonebackto anoverflowing,lineny paradefull of trinkets. Thechangehadto bebrutal." In all
likelihood, Andersonwasanalyzinghis placeonthefashionmaprelativetohis peers.Demnawasblowingup

Balenciaga;Pradahadreneweditself thanksto thecomboof Miuccia PradaandRaf Simons.AsAndersontold

meduringoneof severalconversationsthissummer,hefelt afterthelockdownsthat"if wearegoingto show

again,I want to makesureI haveajob for thenext ten years.Andthe only way for thatto happenis to bein the

top-five showsthatpeopleareengagingwith." Hehadno ideaif his planwould work- andhewouldn't know,
hetoldhimself,until themorningof October1, whenthespring 2022showwasunderwayin Paris.

Themainpoint of differencein theOctober2021show,andagainin theMarchshow- the two mustbelinked
becauseAndersondidn't backoff his attack- is the focusonthebody. Theclothesrevealedlegs,shoulders,the
outlineof breastsandwaists.In March,the modelsworefit-and-flareminidressesmadeof leatherthathadbeen

soakedin waterandthenmoldedto look asfluid assilk. Thatmuchfemalesexualityhasneverbeenpresentin
Anderson'sdesigns.He usuallycoversup thebody.In the past,his collectionstendedto featureapasticheof
obscureartisticor culturalreferences,butbothof theseshowstackledamoresophisticatedsubject:
Surrealism,theart movementthat links fashiongreats,fromElsaSchiaparelliandYvesSaintLaurentthrough

MartinMargielaandJohnGalliano.Andersonapproachedit aggressivelyandwittily with thetops of viscose-
satincolumnsshapedinto glossylips, shoeswithheelsthat lookedlike balloonsreadyto burst,andjersey
dressesembeddedwithcurvy breastplates.SarahMower, writing in Vogue,calledtheOctobershowa"massive
creativechange."

It seemsironic that afteryearsof pinninghis confidenceontheoutsideof fashion- onthe hundredsof things
thatobsesshim - Andersonat longlastfoundit ontheinside,in theprimal elementsof lineandsexuality.As I
wentroundtheshowsthatseason,the onecollectioneverydesignerwantedto talk aboutwasLoewe's.

"We workedsohardonthatcollection,"Andersontold me.Still,not until the showhadbegun,andhelookedat
theaudiencethroughhis backstagevideomonitorandsawtheir rapt andslightly confusedexpressions,didhe
knowhehadsucceeded.He said,"I think peoplewereso usedto whatwehad donebeforethatthis wasakind of

knifeedge.I remembersayingto Benthatnight,'Now we canheadin adifferent direction.'

But bythespringof 2021,Andersonwastired of that languageandtheverythingspeoplehadpraisedhim for.
He andBrunobothfelt Loewehadbecomeovercomplicatedandnostalgic,andhenowwantedsomething

incisiveandstrong- so strong,hehoped,that it would causeLVMH executivessittingin the front rowto
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go,Whatare you doing?As Brunoput it, "We knew that wehadto makeashift beforethe tide changed.We
couldn't have gonebackto an overflowing, lineny paradefull of trinkets. The changehad to bebrutal." In all

likelihood, Andersonwasanalyzinghis place onthe fashionmaprelative to his peers.Demnawasblowing up

Balenciaga;Pradahadreneweditself thanksto the comboof Miuccia PradaandRaf Simons.As Andersontold

me during oneof severalconversationsthis summer,he felt after the lockdownsthat"if we aregoingto show
again,I want to makesure I haveajob for the next ten years.Andthe only way for that to happenis to be in the

top-five showsthat peopleareengagingwith." He hadno ideaif his plan would work - andhe wouldn't know,

hetold himself, until the morning of October 1,whenthe spring 2022show wasunderway in Paris.

Themain point of difference in the October2021show,andagain in the March show- the two must belinked

becauseAndersondidn't backoff his attack- is the focuson thebody. Theclothesrevealedlegs,shoulders,the
outline of breastsandwaists. In March, the modelswore fit-and-flare minidressesmadeof leatherthathadbeen

soakedin waterandthen moldedto look asfluid assilk. Thatmuch femalesexuality hasneverbeenpresentin
Anderson'sdesigns.He usually coversupthe body. In the past,his collectionstendedto featureapasticheof
obscureartistic or cultural references,but both of theseshowstackled amoresophisticatedsubject:

Surrealism,the artmovement that links fashiongreats,from Elsa Schiaparelliand Yves SaintLaurent through
Martin Margiela andJohnGalliano. Andersonapproachedit aggressivelyandwittily with thetops of viscose-

satincolumns shapedinto glossylips, shoeswith heelsthat looked like balloonsreadyto burst, andjersey
dressesembeddedwith curvy breastplates.SarahMower, writing in Vogue,calledthe Octobershow a "massive
creativechange."

It seemsironic that after yearsof pinning his confidenceonthe outsideof fashion- onthe hundredsof things
that obsesshim - Andersonatlong last found it onthe inside, in the primal elementsof line andsexuality. As I

wentroundthe showsthat season,the onecollection every designerwantedto talk aboutwasLoewe's.

"We worked sohardon thatcollection," Andersontold me. Still, not until the showhadbegun,andhelooked at

the audiencethrough his backstagevideo monitor andsawtheir rapt andslightly confusedexpressions,did he

know he hadsucceeded.He said,"I think peoplewereso usedto what wehad donebefore thatthis wasakind of

knife edge.I remembersayingto Ben thatnight, "Now we canheadin adifferent direction."

Aweekafter I visited Andersonathis home, I methim at Loewe'snew headquarterson Rue Scribe,not far

from the Madeleine.(The brand's workshopsarestill in Spain.)Thebuilding andthe surroundingareawereonce

at the heart of 19th-centuryParisculture. Worth's original maisondecoutureis two blocks away,andNadar's
studio, whereBaudelaireand GeorgeSandsat for their portraits, is down the street.Onthat Juneday, Anderson
andBrunowere huddling in thestudio with AshleyBrokaw, atop castingagent,to pick models for the spring
2023men's showto happenin a few days. Andersondescribedhis conceptas"nature meetstechnology." On a

clothesstandnearby wasadark wool coattrimmed with a grid of small iPadsblinking with thesameblurry
image."I like the ideathatwe usethem asthey are," he told me."They justbecomeTetrisblocks." Loewe

doesn'tplanto producethe coats."Well, we could," Andersonsaid."Sometimes fashion is not about selling; it's

aboutintroducing ideas."

A decadeafterheraised eyebrowswith his naïf ruffles andwanky,attention-gettingreferences,Andersonis now

an exemplarof the moderncreativedirector.He's competitive,hehasan uncannyinstinct for the next thing, but,
more thanthat, hehasa predatorysenseof his own survival in the industry. "He canseethe whole field and

whereto goandwho's got theball," saidhis friend AmandaHarlech,who wasanadviserto Karl Lagerfeld and
JohnGalliano.

After the March show- the onefeaturing molded-leatherminis andlip dresses- thefirst personbackstageto
congratulateAnderson(who hadactually steppedoutto have acigarette)was SidneyToledano,the formerhead
of Dior, who is now chief executiveof LVMH's fashiondivision. He told me,"Today everybodyin the groupis
convincedwe candothe brandin abig way." He added,"I've workedwith John,with Hedi, with Karl, but you

seethe real potentialwith this guy. He could do couture.He hasaneye, andhe's smart.Even if you area genius

today, in this businessyou arenot apainter. Youarenot Monsieur Rodin. Youneedthe atelier, theright

materials,and theright peopleto execute."PascaleLepoivre, Loewe's chief executive,notesthat America,for

example,is still openfor expansion:"In the U.S., wehave five stores-that's it." Andjewelry is astill-

untappedcategory,shesaid.Over the summer,there wasalso arumor that Andersonwasheadedto Louis

Vuitton,possibly to succeedthelate Virgil Abloh asmen's creativedirector. Vuittondeniedthe rumor.
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Anderson broke away from the model discussion to show me sketchesof the upcoming women's collection,

which alluded vaguely to armor and the crash sculptures of John Chamberlain. But in mid-June, it wastoo early

for him to elaborate. "We're trying to do this thing, which hopefully the next time I see you will beresolved: an

entirely 3-D printed heel," he said, "which will then be cast in amold and industrialized so the shapewill be that

of a Barbie shoe."

We left the group and went to his wood-lined office. On the deskwere a small basket - the work of a Korean

artisan woven from tiny twisted strands of paper andthat Loewe reproduced (and quickly sold out of) - and a

set of oval Shaker boxes. "I find them so simple andmodern," he said of the boxes."These are 1840. They're

just singular." Anderson said he usually has about 20 objects in the room, including historical garments.The

point is mostly just to look at them. "I'm sure Pascalethinks I'm mental when I buy certain things," he said,

smiling. He once, for example, bought apiece of 15th-century railing. As acreative, you don't want your mind

to get trapped: "If you live in the sameenvironment all the time, you can reproduce it quite a lot."

He went to a cupboard and fetched abespoke purple dandy's coat made in London in the time of Oscar Wilde.

Touching the velvet, he said, "How radical this must have been." Of course,many designers get ideas from

exquisite objects of the past as well as from the mundane (think of Coco Chanel's fisherman blouses and maid

collars), but Anderson's obsessionwith craft - going back to those Aran sweaters andeven the mice

provided the wedge that separatedLoewe from its luxury rivals. Creating a clear brand identity is a tough thing

to accomplish in itself, but to doit with the plain artifacts of human hands was daring. He said, "I have these

things to remind us that we're not, like, gods."
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