
Diesel
Glenn Martensmight bebusyreadying
his first coutureshowfor Maison Margiela

Only it’s getting increasinglydressierin
itsown way,too, comparedto the early
stagesof the designer’s tenureat the
denimpowerhouse,wherevery short-

hemmed fashions, distressedeffects and
poppingcolors best expressed the brand’s
irreverentnature.

Now thatsamespirit is conveyedin

asubtlerwayvia fashionarchetypes
revisitedwith adenim.-centrictouchand

toying with optical illusions that aredear

to Martens.

Trickling downsomeofthe concepts
introducedat Diesel’slatestrunwayshow
in February,his accessibleresort2026

collectionriffed on cocktaildresses,full
skirtsandsartorialstaples,hereupdated
witha youthful senseofeaseandalaid
back attitude

Denim and trompe-l’oeil effects reigned
in this rejigging process,asseeninbelow-

the-knee frocks and bonton-like collarless

jacketscut fromNeoprenebut treated
to mimic denimOr, conversely,denim
trenchcoatsandblazerjacketscovered
in faded tweedchecks.A bondedwool
andNeoprenedouble-breastedcoatalso

pointedto amoremature direction with

itsslightlyhourglasssilhouette,which

wasenrichedwith a knittedcollar

doublingasa hood.

Tailoring was particularlycool in
relaxed,fluid proportionsthat couldtempt
eventhemost reluctantGenZer into

approachingthe corporateworld just for

the sake of‘a new outfit. Key pieceshere
includeddouble-breastedjacketswith

trompe-l’oeil draping,paired with a hybrid
between a skirt andpants or with a skirt
coveredwith graffiti tags, in a nodto the

fall 2025 show and its striking set-up.
Leatherservedasanother canvasfor

Martens asseenintrompe-l’oeilbiker
jacketsor belted coatsmergingleather
anddenim.Elsewhere,Martenscontinued

to print knitted sweaterson theinside

fora washed-out color effect; to slick
denimsets with transparentsequins
for extrashine,andto tap into amore
athleticvibe via zipperedknitted
minidressesand soccer-inspired separates.

SandraSalibian

AntonioMarras
NoteveryoneknowsthatfamedFrench

TheReviews
StellaMcCartney
Stella McCartney is embracingall sidesof
her personalityfor resort2026.

There’s serious Stella in adouble-

breasted pinstripe suit; flirty Stellain a
ruchedbutter yellow dress, and rock ‘n’
roll Stellawith leatherchaps.

At thecoreof eachlook is the
environment.

“The collection is inspired by being
free andconfidentandalive. Living in the

moment,onthe wild side. This is a Stella

collection,soof coursethereis an element

of loving natureand living alongside
Mother Earth’s creatures with kindness,”
shesaid in an interview.

McCartney noddedto naturewith the

useof cloudedleopardprints andburstsof

color, from asoft peachpink to sky blueto

ashimmering silver.

The designer said thecollection is a
continuationfrom her fall 2025 show,
whereshecreateda wardrobefor “laptop
to lap dance.”

“You seethatconsistencyin the sexy

day-to-nightdressesdrapedin beautiful
responsiblysourcedjerseys.Theyare
incrediblywearable.I would know, sinceI

did woreoneto the Met Gala,” shesaid.

McCartney also didn’t shy awayfrom

beingtoo literal with afew risquereferences

awhite vestthat said “Slippery when wet”
with an image of a model with a blow-up
dolphinandmonkeyOr anothervestwith

the word “Hardcore” printed onthe chest.

“Spring is my favorite season,and this

is oneof my favoritecollectionsto date.
I want to weareverysingle piece,”the

designersaid.
For the tailoringin the collection,

McCartneyduginto her father’s wardrobe

andpulled asuit of his thatheworein the
‘60s and ‘70s.

“I alsowanted to leaninto mySavile

Row heritageandwe’ve given [the suit a]

femininetouchpairedwith ournew Elsa

heel,” shesaid.

A comfortandslouchysilhouette
ranthroughoutthe collectionfor
whichevermood McCartney is feeling.

HikmatMohammed
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Saint-Exupéry toucheddown in Alghero,
Sardinia,in thefinal monthsof his life. But
of courseAntonio Marras did.

Every season the designer’s creative

roadsall leadto his beloved homeland,

fueling the rich storytelling that’s become

his brand’s trademarkandwhich offers a
smartframework to display theevolution

ofhis signatureblendof masculineand
feminine tropes,military andbucolic

inspirationsandoverallknackfor

patchworkingfabricsandstyles.

For resort 2026, more than the real

story of de Saint.Exupéry’s Sardinian trip
with his friend andphotojournalistJohn
Phillips,Marras’narrativecenteredon
fantasizing about the writer’s wife and
artist Consuelosurprisingandjoining
“The Little Prince” author on the island.

Whatwould her wardrobelook like? In
Marras’ fervent imagination andskilled

hands,the Salvadoran artist’s independent
andeclecticpersonality which

throughouther life drew a circle that

includedthelikes of Diego Rivera,André

Breton,Marcel Duchamp,Marx Ernstand
Picasso–would beexpressedinjust as a
bold andmultifacetedway.

Thelineupswungfrom the mannish

appealof aviator jacketsandparkasturned

into acharmingaffair via floral patchworks

to aburgundyserieswith botanical

jacquardsand ‘50s-inspired feminine

dressesin a delicate babyblueshade.

In betweencameplenty of versatile

options with atwist. Sartorialpiecesstood
outfor elevating pinstripeorcheckered
fabricationswith little embroideries,lace

inserts or corsetry-like details, as well as

for playingwith volumes,rangingfrom the

fittedjacketsandbodicesto roomy pants.
Leatheranddenimwere alsoa inice

addition to Marras’ language. The former

cameundermanyguises,from coats

juxtaposingsturdyandtexturedleather
with smooth onesto pencil skirtscut from

anextrasupplevariant of thematerial.The
latter informedroomy, high-waisted pants

andoversizedjackets,heretreated in a

brownish,washed-out effect in a loose nod

to thenatural colors seenwhenlandingin

Sardinia,said Marras.

Othereasy-to-approachpiecesincluded

stripedpoplin separatesoverprintedwith

goldflowers or thosecovered in Marras’
own sketchesof Alghero, makingfor lively

postcardsto wear. -s.s.

R13
“It’s never too big when it’s good; when it’s

bad, it’s always toobig,” R13’s Chris Leba
said in the brand’sdowntown Manhattan

largest resortcollections to date.“The
momentumof the excitementof theline

fuels you to createmore. It’s like when

you’re engrossedin a movie that’s really

long; it’s not long to you, but abadmovie
is too long at half anhour.T1like to saythis
is a greatmovie.”

This season’s“movie” hada strong,
fresh newfeel andwas designedto besplit
into twodistinctmoods,guidedbyLeba’s
new approachofdelivering collections

through multipledrops thataremore
easilydigestiblefor consumers.

Unseenfrom thelook book wasa strong,
opulentassortmentof edgybohemian

garb –anew look thatthe designershould
continue to lean into –that encompassed
everythingfromlong, drapey sweaters
in avariety of strongmedallion,paisley,
tapestryandrock-meets-bohomotifs to

pop-coloredleathersanddenim.The

latter, as seenacrossthe collection’s look

book imagery,leanedinto thebrand’s
authenticallypunk ethos,but with a
bit more welcomed femininity, as seen

throughpink and red hues,heartmotifs
anddebut crystalhardware.Togetherthey
married R13’s distinctpunk look from its

past to presentto future.
Resort continuedto be all aboutLeba’s

ethosof the yin andyangof contrasting
the moody feminine with edgymasculine,

asseenfrom printed blousesand frilled

tuxedoshirtswith leatherbottoms (a
highlightbeingapair of trousersthat
doubledas a front-zip skirt) and a strong
evolution ofsharp,straightertailored
blazersandjacketswith baggierbottoms.

With his mix of darkerblackandneutrals
with bold redhuesand rich materials,the
collectionmadefor a boldly enticing film.

–– Emily Mercer

Silvia Tcherassi
FromChanelin Lake Comoto Gucci in
FlorenceandDior in theEternalCity,
cinematicItalian style is cominginto focus
for resort2026. Silvia Tcherassimaynot have
hoppedon thebandwagonwitha roaming
show like thosebrands,but shestill got into

the trendby zeroing in on Naples, asseen
through the lensof director PaoloSorrentino.

“The moodof his films, they’re so chic,

so elegant,” the Colombian designersaid

during a collection preview. A Naplesnative,
Sorrentinosettworecentfilm projectsin the

southernport city: 2021’s Oscar-nominate

autobiographical drama “The Hand of
God,” andlastyear’s “Parthenope,” a heady
coming-of-ag dramaabout an enchanting

Neapolitan,girl on aquest forromance.
Named the mythical sirenwho
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wouldhave notrouble at all luring in
suitorswith Tcherassi’sregalcaftansand
cutoutdresses,whichexudedthespirit
of La Dolce Vita glamor.Texture-play

addedto thefeeling sensualitywith sporty
trackjacketsandshirtsin bubbledleather

andsilk pajamasrinsed repeatedlyfor a
velvety hand.

Sorrentino’scolormood wasof

particular interestto Tcherassi,who

referencedscenesfrom Parthenopeshot

over the Gulfof Naples at whatshecalled
the “golden hour.” Hence marineblues
offsetby warmterracottawith bold flashes

of pink andredappearedasflorals, which

wereabstractedto the point theyactually
resembledlavaflowing fromMount
Vesuviusin nearbyPompeii.

Thinking aboutnaturalorganicforms,
Tcherassipicked up onthespiralshape
ofnautilus shells,notonly for resinbelts,
but also for biashemson a coupleof
kicky fluteddresses.Sheherselfselected

onewith bishopsleevesandaplunging
V-neckline for the cocktailsoireefêtingher

newline at SoHo’s Nino Mier gallery.
Surroundedby circular wood paintings

by contemporaryartist OtisJones,the
designerpairedit with thelatestadditionto
hergrowing handbagbusiness:Eugene,a
petitebucketcoveredin leatherfringe with

adrawstring compartment madefrom the

same fabric as Italian menswear ties. “It
gives movement,” Tcherassi said, swaying
the bag back and forth, “but it’s like a piece
of sculpture. Fashion and film, it’s art for

me.” Ari Stark

LoveShackFancy
Ask designerRebeccaHessel Cohen where

her customerswill bespendingthe tail end

of theyear,andthe answer is clear here,
there andeverywhere.

“We’re taking all of our girls
into consideration,Cohensaidof

oveShackFancy’s resort collection that

spansfrom lace puffers to cotton dresses,
noting that therewasaheavieremphasison
outerweargiven the brand’spendingretail
expansionwith more cold-weatherdoors.

“I can’t say where the othersare,” she
said. “But of course,wehave Aspen – this

ice princessvibe we incorporated,the
2000s Blumarinegirl,” which got frosty
andfun with pastel blue iterationsof knit
dressesand cardigans.

EveryyeartheNutcrackerbecomes

a central reference for the brand’s
collections, shesaid, but she’s evolved the

Tchaikovsky allusionsto incorporatemore
celestial embellishments “We went big
into creams,golds, gorgeousstars.”

Ofcourse,the founder andcreative
directorincorporatedhersignaturebows,

as well as lots of pink. “We love red, and

we did somepinks,’ shesaid. Nodding

to someof the blush tones,she thought
ofsomeof the hues asa “glam makeup
palette.”

For thecustomerheadingto the tropics
for theholidays, “we havethis beautiful
mermaid-corewe touchedon alittle bit

last year,” shesaid. “We’re continuing with

the shells, the starfish.” One ombré gown,
styledwith acroppedfaux fur, nodded to
Lauren Hutton at the 1975 Oscars.

Onthelessrosy side,a few looks _,a
black dresswith pressed crystalshere, a
gold sequinedbodicethere addedsome
dimensionbeyondthebrand’s all-pink, all-

the-time ethos.Roundingoutthecollection

was more swim, as well assomeactivewear,
that will dovetailwith thebrand’sother

collaborations such as skiwear with Bogner

Fire+Ice. –JamesManso
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