
SUSTAINABILITY

IndustryInsidersDiscussFashion's
EnvironmentalImpactatSXSWLondon

AmyPowney,Christopher
Raeburnand BurakCakmak

sharedtheir ideas for

tackling the issuesthatarose
when building a sustainable
fashion ecosystem.

BY TIANWEI ZHANG

LONDON – Two of the U.K.’s mostprolific

greenfashion advocates,Christopher
RaeburnandAmy Powney,sharedtheir

respective approaches to reducingfashion’s
environmentalimpacton Thursday
alongsideSaudi Fashion Commission’s
chiefexecutive officer, BurakCakmak,

duringa sxswpaneldiscussionwith WwD

atthe SaduHousein EastLondon.
Raeburn,whois now theglobal creative

director of Napapijri,startedhis namesake
label15 years ago by repurposingmilitary
parachutesandother existingmaterials
into fashion pieces.

Since then,hehasbeenanactivevoice

in thecirculareconomyandtrailblazedthe

conceptof “remadein England.” Hehas
workedwith more than 20 major brands
suchas Moncler, Umbro, Puma,Disney

andTimberland,whereheservedas
creativedirectorbetween2018 and2022.

The designerobservedthat the
fashionindustryhasgonethroughstages
when it comesto understandingwhat
sustainabilitymeansto them.Whenhe
started,it wasaboutboldconcepts,and

havingthosefresh ideasheardonthe

runwayof LondonFashionWeek.

Thenit wasabouteducatingthe

customersaboutwhatwords like

upcycling, recyclinganddownstream

mean,andnowbrandsare finallv making

pledges,taking actions,andowning upto

what theyneedto do to savethe planet.
“We aremore aware thaneverbefore,

in tandemwith alot of the thingsthat have
happenedthe last threeor four years,
global instability, wars,costof living,

crisis, etc. My job, asadesigner, still is to

providethe bestpossibleproduct that I

can. I needto do a lot of workup front,
but it’s not to get onthe soapbox and

sayyouneedto buy this justbecauseit’s
sustainable or responsible,” Raeburnsaid.

Powneymadea namefor herselfin
Londonin herpreviouspostascreative

directorofthe BritishlabelMother of Pearl.
introduced and

and fabrics made from Tencel’s cellulose-

based fibers for thechic, low-key collection

of suits separatesandknits.
She is now embarkingon anewjourney

with Akyn, a newcontemporaryclothing
line that fuses “ethics andaesthetics,”
and is aimedat creating fashion that has a

positiveimpact on natureand community.
“We areworking on the two different

ends of sustainability, tryingto dothe

right thing. He is takingthingsin existence
and reusing them.I’m tryingto cultivate
naturalfibers in regenerativepractices.
Since we areworkingwith the extraction
of raw materials,I want to explorewhat
the bestway is to do that,” Powney said.

Her ultimatevision with Akyn is to
manufactureproductsin a waythat is

“so renewable and regenerative that the
factory is nottouchingthe motherearth
in a negative way,” while improving

communities,farmersandsoilhealthalong
thewav.

Cakmak, who was conscripted in 2021

to spearheadthe developmentofthe
homegrownfashion sector,said the nation
is supportingsustainablegrowthbeyond
individual brandownership,andlooking at
theholistic picture in creatingthe fashion

ecosystemin acountry thathasno formal
infrastructure.

“One of the challenges individual

designersandbrandsarefacingis that
therewasno facility in the country,and

everythingwasbeingmadeoutside.Sowe
built thefirst everstate-of-the-artsampling
studio in Riyadh that’s serving all of the

designers’ needs,andintentionally,we

only selectedsustainablematerialsin the
textile library,” hesaid.

At the sametime, theSaudi Fashion

Commission is partneringwith Kering’s K

GenerationAwardto identify innovative
solutionsin the fashionvaluechain,from
technicalsolutionsin manufacturingto

newmaterialsdevelopments.
“We look at every element, from

educationto infrastructure,incentives,
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elementsin the right waysothatwe have

minimal,reducedimpactandpotentially
createnewsolutionsthatare innovation-

driven,” he added.

On the stage, Cakmak alsoshareda large-

scale textile recyclingschemethat remains
largely unreportedoutsideof Saudi Arabia.

During the annualHajj, millions of single-

use Ihram, awhite towelonewearsduring
thepilgrimage,weresoldto thosewhovisit

Mecca.As oneof the circularityprojects,
Saudi Arabiarecycledmore thanfive tons
of themandturnedtheminto 26,000new

onesthat arebeingsoldin local shops.
“Also in SaudiArabia, onthe street,

mostmen wear white thobes. It’s pretty
much the standarditem. It’s expectedto

be worn to theoffice. Many of themare
beingconstantlyboughtandsold.So,when

you think aboutsustainabilitywith the one
item thatalways looks thesameandalways
in the samecolor,you can approachit in

a certainwaythat hasneverbeendone
before. »hecontinued. “In mv mind. this is

a game changer.”

ChristopherRaeburn,Amy

Powney andBurak Cakmak.
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