
SUSTAINABILITY strengthtodeveloptheirownpolicies.
Theyadoptpoliciesdevelopedunderthe
U.N.,whetherfromUNESCOorother
U.N.agencies,andthenimplement
them.Sothegoalispreciselytocreate
oceanliteracyprogramsthatcanbe
adoptedindependentlybythemember
stateswithintheirnationaleducational
curricula.Andthat'ssomethingwehope
willhappen,notonlyelsewhere,but
alsoinItaly.That'stherealgoal,"Bertelli
explained.

Prada Group Creates Trust Fund

With UNESCO for Sea Beyond

· InaninterviewwithWWD,

the group'sheadof CSR
LorenzoBertellidiscussesthe
ambitionoftheoceanliteracy

projectlaunchedin 2019.

BYMARTINOCARRERA
MILAN- PradaGroupisfurtheringits
deepdiveintooceanliteracyandeducation,
steppingupitsSeaBeyondproject.

Launchedin2019inpartnershipwith
theIntergovernmentalOceanographic
CommissionofUNESCO,orUNESCO-IOC,
theprojectannouncedMondaythatitis
creatingtheMulti-PartnerTrustFundfor
ConnectingPeopleandOcean.

Theannouncementwasmadeatthe
thirdUnitedNationsOceanConference
runningthroughFridayinNice,on
France'sCôteD'Azur.PradaGroupis
takingpartintheconferencewitharange
ofeventsandactivations.

Introducedconcurrentlywiththe
launchoftheRe-Nyloncollectioncrafted
fromEconylrecyclednylon,SeaBeyond
hasgrownitsscopeandreachinthe
pastsixyears,reflectingPradaGroup's
commitmenttocultureatlarge,inaddition
toenvironmentalsustainability.

"Ithinkit'sthenaturallexiconofour
group,it'spartofourDNA.Ofcourse,
creatinggreatproducts,designing
beautifulthingsthatpeoplelove,that's
partofwhatwedo.Butthegoalisn'tjust
tosellproductsforthesakeofit.The
goalistousetheseprojectsasvehicles
formessages.Ithinkthat'salwaysbeen
partofourstory,embeddingmessages,
sometimessubliminal,inwhatwedo.In
thiscase,themessagesaremoreexplicit,
morelikestatements,"LorenzoBertelli,
headofcorporatesocialresponsibilityat
PradaGroup,toldWWD.

"Ireallybelievethosewhohavemore,
mustdomore.Theresponsibilityofluxury
isalsotoshowhowbusinesscanbedone
inawaythathasapositiveimpacton
society,andtoinspireothers,whether
peopleorothercompanies.Noone's
perfect,ofcourse,butthat'swhatmatters
most:tohaveanimpactontheworldwe
livein,"heoffered.

Tothisend,thecreationofthetrust
fund- thefirstofitskindwithinUNESCO
- isgearedatfurtheringtheactivities
oftheSeaBeyondprojecttofuelocean

LorenzoBertelliandAudreyAzoulaysignthe
SeaBeyondMulti-PartnerTrustFundfor

ConnectingPeopleandOceaninNice,France.

educationworldwide.
PradaGroupispledginganinitial

contributionof2millioneurostowardthe
trustfund,whichwillbeopentoadditional
financialcontributorsandpartnersstarting
inJanuary2026,astrategicshiftfortheSea
Beyondproject.

Thetrustfund'sgovernancewillhavea
positiveimpactonitsactivities,Bertellisaid.

BertelliandVidarHelgesen,executive
secretaryoftheUNESCO-IOC,willsit
ontheexecutivecommittee,whichwill
welcomenewmembersasmorepartners
joinSeaBeyondnextyear.

"I thinkwe'vegiven[thefund]
neutrality...bydistancingitfrombeing
somethingofthegroup,itgainsa
differentlegitimacy,itbecomesamore
internationalplatform,butmostofallit
gainsneutrality,whichhelpsinraising
funds,"Bertellioffered."ItwillgiveSea
Beyondadifferentkindofcredibility
internationally,withbothprivateand
publicentities,"hesaid.

Nowatrustfund,SeaBeyondwill
continuetofocusonfivekeyeducational
pillars,including"blueeducation"
aimedatincludingoceanliteracyand
learningintoschoolcurricula;"youth
empowermentandengagement"focused
onyouthandearlycareerprofessionals
tobringinoceandiscussionsatmultiple
scales;"oceancultureandheritage"
toeducateontheculturalconnections
betweenhumansandtheoceanin
tacklingglobalchallenges;"science-
policy-societyinterface"topromote
adequaterepresentationofsocietal
needsintopolicy-makingprocesses,and
"strategiccommunicationandnarrative
shifting"topromotetargetedmessages
oractionsfocusedonchallengesfaced
bytheocean,sustainableresponsesand
actionablesolutions.

"ThepurposeofSeaBeyondislong-term,
it'saboutcreatingaconnectionbetween
peopleandtheenvironment.Andtheocean
isoneofthestrongesttoolsforcreatingthat
connection.Kidslovethewater,thesea
andoncetheyfallinlovewithit,thebond
becomesstrong,"Bertellisaid.

Sinceitslaunch,SeaBeyondhasspread
oceanliteracywithabout35,000students
globally.

"Todayveryfew[entities]arereally
investinginortalkingaboutworking
onfuturegenerations,meaningthatthe

STABEYOND

SeaBeyondhasfocusedon
oceanliteracyandeducation

sinceitslaunchin2019.

solutionstotoday'sproblemsentailnot
onlyshort-andmedium-termactions,
butalsolong-termones,whicharesimply
education.Itseemslikeabasicand
obviousthing,butit'snot,andweoften
forgetit,"headded.

"Wemustprotecttheoceanand
rethinkourrelationshipwithit- andthis
changestartsintheclassroom,"echoed
AudreyAzoulay,UNESCO'sdirector
general,inastatement."ThroughourSea
Beyondprogram,UNESCOandPradaare
empoweringanewgenerationtobetter
understandandprotecttheocean.This
programwillfundyouth-ledinitiatives
oneverycontinent,enhancingocean
educationandculture,"shesaid.

BoastingaScientificCommitteewhich
istoincludeexpertsacrossdifferentareas
ofoceanscience,whosenameswillbe
revealedatalaterstage,thetrustfund
istofurtherfostersynergiesbetween
thepublicandprivatesectors,with
stakeholdersspanninginstitutions,private
companies,educationproviders,NGOs,
educatorsandthescientificcommunity.

TheScientificCommitteewillprovide
guidanceandadviceonprojectseligiblefor
financialsupportfromthetrustfund.The
firstcallforproposalskicksoffinDecember.

Bertellisaidconversationswithmultiple
potentialpartners,includingU.N.member
states,arealreadyongoing.

"It'ssomethingevenmemberstatesare
interestedin,they'repayingattention.
Takingthisstepishelpingusgainmore
supportfromthepublicsectoraswellas
theprivateone,"heoffered.

Asforprivatecompaniesjoiningthe
fund,Bertelliunderscoredthatitis
ultimatelytiedtoindividualfirms'areas
ofinterestinenvironmentalresponsibility
andsustainability.

"Somecompaniesfocusmoreon
energy,othersonreforestation.Itdepends
oneachcompany'sstrategy.Ourgoalisto
explainthejourneyandtheimportance
ofoceanliteracyandeducation.That
said,we'llobviouslytrytobringthem
onboardwithourjourney,butit'snot
thattheotherpathsarewrong.Thereare
many,anditdependsontheindividual
company'sprioritiesandinterests,"the
executivesaid.

Furtherraisingawarenessonthe
project,BertellisaidthatSeaBeyondis
tolaunchinitiativesinpartnershipwith
LunaRossa,PradaGroup'schairman
andexecutivedirectorPatrizioBertelli's
America'sCupventure.Hedeclined
toprovidefurtherdetailsatthisstage,
beyondsayingit'sanaturalfit.

Overall,BertelliseesSeaBeyondasa
changemakingagentonmultiplelevels.

"Let'srememberthattheUnited
Nations- andUNESCOinparticular-
doalottosupportcountries,especially
thesmalleronesthatdon'thavethe

OnFriday,SeaBeyondwillannounce
anewproject,thesupporttononprofit
organizationCoralGardeners,which
focusesoncoralrestorationandrelated
educationalactivitiesinFrenchPolynesia,
FijiandThailand.Theannouncementisto
bemadeagaininsideNice'spalexpo"La
Baleine"attheUNESCO-IOC's"Beyond
Borders:OceanFutures"pavilion.

Acknowledgingthatthereisstillwork
tobedone,BertellisaidthatSeaBeyond's
awarenessistricklingdowntothebroader
public,Pradacustomersincluded.

"We'reseeingthefirstsigns,thatit's
startingtoberecognizedandseenalso
fromtheoutside...[people]talkaboutSea
Beyondproactively...it'slessfrequentthat
I needtoexplainit,"Bertellisaid.

"AcustomerbuyingaRe-Nylonproduct
maynotyetknowaboutSeaBeyond,
theydiscoverit afterwards.Soright
now,SeaBeyondisn'tdirectlydriving
Re-Nylonpurchases,andthat'snoteven
itspurpose...Ifanything,it'stheopposite:
someonemakesamoreconsciouschoice
bybuyingaRe-Nylonproductandthen
understandsthatthe1percentofthe
proceedsfromthePradaRe-Nylonfor
SeaBeyondCollectioncontributesto
somethingbigger,"Bertellisaid.

"Thegoalisto[educate]people
who,whentheygrowupandhaveto
makedecisions,willdosowithgreater
awareness,whethertheybecomeprime
ministers,scientists,orsimplythoughtful
parents.That'sreallythepoint,"hesaid.

"That'swhatfashiondoes,intheend,
itshapestrends,habits,andhowpeople
wanttobeseeninsociety.Fashionis
deeplytiedtosociallife,"Bertellisaid.

SeaBeyond-fundedprojectshave
sofarincluded,amongothers,the
"KindergartenoftheLagoon"program,a
seriesofoutdooreducationactivitiesfor
preschoolchildreninVenicelaunched
in2023;thesupporttotheJapanese
associationSDBlueEarth,ledby
ichthyologistSakana-Kun,topromotethe
importanceoftheoceanamongchildren
andyoungergenerations,vialessonsand
workshopsonthemarineecosystems
oftheTokyoBay;thesupporttothe
NationalMarineEducatorsAssociation
intheU.S.totrainthenextgeneration
ofstewardsfortheocean,withabout26
schoolsbetweentheNewYorktri-state
areaandHawaiienrolled;apartnership
withBibliothèquesSansFrontièresto
facilitateaccesstooceaneducationfor
childrenandyoungcitizensinvulnerable
communitiesthroughIdeasBox,amobile
multimediacenteroperatinginseveral
locations,includingNaplesinItaly,
France,BurundiandIvoryCoast.

LastAprilSeaBeyondcuttheribbon
oftheOceanLiteracyCentre,codesigned
byarchitecturalfirmCRA-CarloRatti
AssociatiandUNESCO-IOConVenice's
islandofSanServolo,aculturalhubin
theVenetianlagoon.Thevenueprovides
adeepdiveintooceancultureonamacro
andmicroscale,respectivelyspotlighting
the"SpilhausProjection,"amapdesigned
bygeophysicistandoceanographer
AthelstanSpilhausin1942presenting
theoceanasasingleinterconnected
bodyofwater,andtheVenetianlagoon's
biodiversityandtidemechanism.Italso
boastsaninteractiveroomforvisitors
toenvisionconcretehumanactionsto
safeguardtheoceans.
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