
BEAUTY

L’Oréal, Nvidia Collaborate
To Bring Next-genAI to Beauty

Their aim is to conceive

groundbreaking beauty

experiences.
BY JENNIFERWEIL

PARIS – L’Oréal and artificial intelligence

chipmakerNvidiaare collaboratingto
unleashAI’s potential for beauty.

Thebeautygiantsaidin a statement
Wednesdaythat thiswill “enable
groundbreaking,never-before-imagined

beautyexperiences.”
“Through this collaboration, L’Oréal

anditspartner ecosystemwill leverage
the NvidiaAI Enterpriseplatform for

rapid developmentanddeploymentof AI,
like thescalingof 3D digital renderingof

L’Oréal products,for a fusion of physical
AI andgenerativeAI, expandingcreative
possibilities,” L’Oréal said in a statement.

AsmitaDubey, chiefdigital and
marketingofficer at thegroup,saidin
the statement:“Our focus is to drive

unparalleledconsumerengagement,
with both creativityandtechnology,as
transformative technologies such asgen-AI
andagentic-AI redefineour consumer
expectations.”

Azita Martin, vicepresidentandgeneral
managerof retailand CPG at Nvidia,
underlinedthatgen-AI is bringingto

companiesdigital intelligenceandagility.

“By leveragingNvidiaAI Enterprise,
L’Oréal is bringing rapid innovation,

scalability, personalizedmarketingand

advertisingthat improveconsumer

engagement andconversion,” shesaid.

“L’Oréal, along with Nvidia, is unlocking

the full potential of AI in beautyand
makingconsumerbeautyexperiences

evenmore seamless,rewardingandfun.”
L’Oréal and Nvidia’spartnershipwas

announcedon thefirst dayof theViva Tech

fair in Paris, which runs throughSaturday.
Thecompanieshavealready

collaboratedon two products.There
is Creaitech, L’Oréal’s gen-AI content

platform,whichdevelopsanduses3D

digital renderings of L’Oréal’sproducts
for the developmentof marketingand

advertisingcampaigns.
“Creaitech aims to scale3D capabilities

usingthe Nvidia AI Enterpriseplatform,
enablinggreatercreativity,qualitycontrol
andproductionscalability,” L’Oréal said.

Theothercollaborationis onNoli,

standing for “No one like I,” that is billed

to be thefirst-of-its-kind AI-powered
multibrandmarketplacestart-up.It was
founded and is backed by L’Oréal.

“Noli acts as an AI beautymatchmaker
thatcuts through the noise,” said L’Oréal.

“Using powerfulAI diagnosticsandtools
built from over 1 million skin data points
andthe analysisof thousandsof product
formulations, Noli decodeseachuser’s
beautyprofile andmatchesthemwith

product recommendations,deliveredto
their doorstep.”

Latestfor Noli is the AI Refinery, created
with Nvidia andAccenture,andbuilt

with Nvidia AI Enterprisesoftware.Itis
availableon Microsoft Azure.

“For Noli, this provides the ability for

rapidexperimentation,responsibleAI

developmentanddeploymentto match

thedynamiclandscapeof AI and fast-

changing beautyconsumerexpectations,
with theintention oftransforminghow
consumersdiscoverandshopbeauty,at
scale,” L’Oréal said.
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Asmita Dubey

andAzita Martin
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