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HermèsCreates
ImmersiveMystery Game

Mystery at theGrooms’
challengespeopleto find a

number of missing horses.
BY.JEANIE. PALMIERI

Hermès is shining aspotlightongrooms.
No, not theonespreparingfor nuptials,
but the oneswho carefor horses.

Thefocus makessenseconsidering the

equestrianheritageof theFrenchluxury
brand,which got its start in 1837 asa
harnessand saddlemaker.

Hermèsis embracingthishistory in

anelaborateinstallationonPier36 in

downtownNew York calledMystery at
the Grooms’Thecompanyis inviting the
public to visit a residencewheregrooms
live with horses.But there’sa problem:the
horsesare missing. They’ve disappeared
and it’s up to visitors to find them hidden

amongthe objects ontheset.
Theplayerssearchthe roomsfor every

hiddenhorsewhile the voice of equestrian
detectiveMr. Honore who,not
coincidentally, bearsthenameof the street
in Paristhat housedthe first Hermèsstore

– helps them in the search. Lucky visitors
pcer

mayfind Ringletpeekingout from behind

carrotsin the haybalesin the pantry,

Or Clip-Clop, who is curledup undera
Rocabarblanketin the dormitory.

Theinstallationhassix roomsand

playershave seven minutes in each room
to find asmany hidden horses asthey can.

Thereare five horseshidden in eachroom
andhorseshoeson thegroundleadplayers
from oneroom to thenext.

But it’s not easy,ever thoughthehead

groom,a womannamedMaeleine Galop,
and othergroomsareon site to offerhints.

Spoiler alert: onehorse is hidden in a
safe that can only beopenedwith the right

code,anotheris undera silverserving
dishandyetanotherbehindawooden

panelthat only opensafterhittingthe right
switch. There’s oneonly visible througha
peepholehiddenbehinda panelona wall,
andthere’s evenone printed on ayellow
sweatshirtmixedin with a seaof white
button-downshirts ona conveyorbelt in

thelaundry.

Theinstallationwill bein placefrom

Thursday toJune 29 andis free tovisitors
whomustregister to guaranteeaspot.So

far, some 25,000 people havesigned on to

participate, thecompany said. The game
hasbeenpromoted by adsin theNew York

Times and the New Yorkerandthewalls in
the nearestsubwaystation on eastBroadway
is filled with postersaboutthegame.

“It’s just to have fun and spreadjoy,”
said DianeMahady, U.S. president,who

was all in on thegame,downloading the

digitalversionof the mysteryandclicking

on thehorseson her phonewhenshe
unearthedthem. “Nothing is for sale. It’s
just affree experienceto sharetheplayful
natureof the brand.We wantpeopleto
just laugh for an hour for escapism.”

Those whomanageto find all the horses

are rewardedwith a prize as theyexit: a
notebook and a coloring book.

Although fun andcreative carrotsare
used insteadof knives in the“refectory,” or
dining room,or ascandlesin the dormitory
– the experience is intendedto highlight
the company’s 16 metiers, or product

categories,which includeeverythingfrom

men’s andwomen’s ready-to-wear and

scarvesto shoes, headphones, surfboards,

dishes andleathergoods, allof which are
showcasedthroughouttheinstallation.

Mahadysaid sheexpects fans of the

brand to beespeciallyenamoredwith the
installation since manyof the products are

rare and “they’ll enjoy getting to see them
up close and in person.”

The installation madeits debutiin

Shanghaiat the endof]f last year andywill

move on to Tokyo, Singaporeand then Paris.
Pierre-AlexisDumas, artisticdirectorof

Hermès,summedup the Mystery of the
Grooms’this way: “Playing meansbeing
together.Play is movement,freedom,
imagination, fantasy, lightness...ano
the horse is our first companion in the

playground of creation.”

Tous droits de reproduction réservés

PAYS : États-unis 
PAGE(S) : 7

SURFACE : 32 %

PERIODICITE : Hebdomadaire

DIFFUSION : (61000)

JOURNALISTE : Jeani E. Palmieri

17 juin 2025 - N°nc



Oneof the roomsat the
HermèsMystery at the
Grooms installation

Tous droits de reproduction réservés

PAYS : États-unis 
PAGE(S) : 7

SURFACE : 32 %

PERIODICITE : Hebdomadaire

DIFFUSION : (61000)

JOURNALISTE : Jeani E. Palmieri

17 juin 2025 - N°nc


