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LouisVuitton’s Olympics

campaign haswon agold
medal.

Theworld’s biggest

luxury group wasawarded
the Luxury GrandPrix at
the 2025CannesLions

advertisingfestival for

its 360-degreeactivation

developed aspremium

partner of the Paris2024

Olympic andParalympic
Games, it saidon Friday.

Facedwith abanon
advertising in competition

areas,LVMH found creative

waysto nromoteits 150

million euro sponsorship of

the world’s biggestsporting
event.

LouisVuitton created
trunks for the medalsand

torches,aswell asthe trays
used in medal ceremonies,

and was featuredin a

segmentof the opening

ceremony.Chaumet

designedmedals,Berluti
outfitted TeamFrance, and

Dior dressedperformers
in theopening andclosing
ceremoniesincluding

Celine Dion, LadyGagaand

Aya Nakamura.

Sephoraanimated
thetorch relay andMoët

Hennessy,the official

Champagnesupplier,
celebratedvictories in all
thededicatedcelebration

spaces.LVMH also
designedandproduced
theuniformsfor medal

presenters.
LVMH worked with Havas

Play and Havas Paris for
creativeexecution,Publicis

for mediaandpress
strategy,andAuditoire for

thedesignof the Maison
LVMH pavilion in Paris.

TheLuxuryLion, renamed

after launchinglastyear
asthe Luxury andLifestyle

category,is oneof 30 Lions

Awardshandedout at the
festival, billed as theworld's

largestgatheringof the

advertisingandcreative
communicationsindustry.

The jury washeadedby

Mathilde Delhoume-Debreu,

global brandofficer at
LVMH, andincludedSouth
AfricandesignerThebe

Magugu,Brazilian designer
NayaVioleta andKenya

Hunt, editor in chief of Elle

U.K., alongside a hostof ad
executives.

The awardaims
to highlight creative

campaignsthat “not only
honorbrandheritaaebut
alsoembracethe future
by leveragingdigital

innovation andaddressing
the changingvaluesof new
consumer demographics,”

organizerssaid.

LVMH-ownedLoewe won
lastyear for its stop-motion
animationfilm featuring
its collaborationwith

Japaneseceramicsstudio
SunaFujita.

“This Grand Prix is an
immensejoy for all our
teamsandmaisons,” said

Antoine Arnault, LVMH's

head of communication,

imageandenvironment
and unofficial Mr. Olympics.

“One year later, we are just
as proud. We are thrilled to
haveshowcasedFrance

throughourcraftsmanship
andcontributedto creating
unforgettablememories
of an adventurethat
captivatedthe entire
world.”– JOELLEDIDERICH

Chaumet's 13th workshop
headBenoît Verhulle

holdingthegold Olympic
medaldesignedbythe
Frenchjeweler
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