
by Chanel’s Culture Fund

andYanaPeel, thepresident
of arts, culture and heritage

at thebrand.

To inauguratethe
publication, Chanel has
takenover the Foreign

Exchange News in

Bayswater in London until

Saturday.
Thefirst issueof Arts

& Culture Magazine,

otherwiseknown asVol.

1, will also be available in

20bookstoresworldwide

including shops in

Amsterdam,Bangalore,
Bangkok, Berlin, Glasgow,

HongKong, LosAngeles,
Mexico City, Milan, New

York, Paris, SaOPaulo,

Seoul, Shanghai,Sydney,

Taipei,Tokyo andZurich.
The magazine will

be carriedby Foreign

ExchangeNews,

Tenderbooks,Rococo
News & Magazines and
ReferencePoint in London

andRIPE Mags in Glasgow.
The magazine is avisual

feast with multiple paper
typesacross250 pages
produced in English.Chanel
hasaskedthe creatives
involved to sharetheir

insightson the future.

Thelaunchof Arts
& Culture Magazine is

part of the brands push

for supporting print and

bookstoresaroundthe

world. The magazine’s
coverusesitemsfrom

GabrielleChanel'spersonal
collection:astatue bust

of the designermadeby

acauesLipchitz in 1921

wearingmetallicChanel

sunglassesfrom the
brand’s fall 2002 showshot
by Roe Ethridge.

Otherimagesin theissue
include a white shell-like

tray with gold interiorsthat
holdsanarrayof pearls
with a bottleof Chanel No.5

and a colored seashell,
and acollageof lion prints,
which is a subtlehint to the
founder’s zodiac sign.

Last week, Chanel

toasted to its 100 yearsin

the U.K. with an intimate

100-guest dinner and a
balletperformancebehind

a PabloPicassostagecloth

at theV&A EastStorehouse

in Stratford’s Queen

ElizabethOlympic Park.

“Everything goesback

to Gabrielle andthe U.K.

still has thisspecialplace
for the housebecause

we still sourcetweedand

cashmerefrom the U.K.,”

ElizabethAnglès d’Auriac,
presidentof Chanel U.K.,

told WWD.

“Things become evident
andideasbubbleup when

you startgetting interested
in your local environment,

your clientsandthe
cultureenvironment.

We alwaysthinkabout

creation,creativityand
craftsmanship— it's our

heritage, but it’s also in our
presentand future,” she

said.– HIKMAT MOHAMMED

Century
Of Chanel
Chanel is strengthening
its cultural initiatives

with celebrationsfor its

centenary in the U.K.

The Frenchbrand is

launchingArts & Culture

Magazine, apublication that
revisitsthe brand'swork

with artists andcultural
institutionsin the lastfive

years.Theprojectis led

Tous droits de reproduction réservés

PAYS : États-unis 
PAGE(S) : 23-24

SURFACE : 32 %

PERIODICITE : Hebdomadaire

DIFFUSION : (61000)

JOURNALISTE : Hikmat Mohammed

23 juin 2025 - N°nc



Chanel’sArts &

Culture Magazine Vol.1

Tous droits de reproduction réservés

PAYS : États-unis 
PAGE(S) : 23-24

SURFACE : 32 %

PERIODICITE : Hebdomadaire

DIFFUSION : (61000)

JOURNALISTE : Hikmat Mohammed

23 juin 2025 - N°nc


