
Brunello
Cucinelli
TheBrunelloCucinellishowroomin Milan

wasswarmedby pressand retailerson

aswelteringJuneafternoon,touching
andfeeling the brand’s innovative fabrics

for nextspring. But it wasalsobuzzing
with curiosityoverthe documentaryfilm

“Brunello," which will premiere on Dec. 4.
Cucinelliwasmumon detailsbut saidit

will be shown in Cinecittà “to pay tribute
andoffer agift to the mostimportant
location for moviesin theworld.” It was
directedby Academy Awardwinner

GiuseppeTornatore,with musicby
AcademyAwardwinner Nicola Piovani.

Inthe meantime,Cucinelli waseagerto
showhis namesakebrand’s new collection,

which, aligned withhis mantraof tweaking
smalldetails eachseason,featured slightly

longer jacketsandwiderlapels over pants
thathadmore volume and a softershape.
Thiswasalsoconveyed by pleats. The

silhouette harked backto the early ‘90s and
therewere plentyofdouble-breastedjackets
reminiscentof thatera– minus theweight,

astheywereentirelydeconstructed.

Indeed,dubbed “The Shapeof Light,”
thecollectionwasmarkedby blendsof

wool or cashmerewith silk andlinen on
fluid pantsuitsblurring the boundaries
betweenformaland informal.

While still offering the brand’s staple

neutralshades,thecolorpalettewas
enrichedby newhuesrangingfromorange
andapricotto royalblueandcoralor
cherryred.

Novelties included asportier|– yet still

chic – fireman’s jacketpaired, for example,
with corduroyshorts;a sartorial leather
jacket;severalzipperedbomber jackets,
andsuitswith checkered,herringboneand
pinstripedpatterns.

Companysaleshavemorethan doubled
since2019to 1.28billion euroslast year,
and,givenitsandconstantgrowth,they
areexpectedto doubleby 2030compared

to 2023. Cucinelli standsby achievingthis
while maintainingtheexclusivepositioning
of the brand,its natureas a ready-to-wear

label, acategorythat representsaround
85 percentof total salesandupholding
the Italian identity,craftsmanshipand

productionpipeline. This solid and
comprehensivecollectionperfectly
adheredto this strategy. LuisaZargani
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