
ACCESSORIES

JewelryBrand
DoDo Has
NamedaCEO

TeejanaBeenessreesingh

currently works at Bottega
Veneta in business

development,retail

performanceand digital.
BY MILES SOCHA

Signaling its ambitionsin the
vibrant jewelrycategory,Keringhas

appointedachief executiveofficer of
DoDo, WWD haslearned.

A five-year veteranof BottegaVeneta,

also controlledby Kering, Teejana
Beenessreesinghjoinsthe Milan-based
houseonJuly 1, reportingto Francesca

Bellettini, Kering’s deputy CEO in charge
of branddevelopment.

It is understoodBeenessreesingh
hasbeentaskedwith securingthe next
phaseof growth for DoDo, boostingits

desirabilityandstrengtheningits market

positioningin the luxuryandgifting

segments.
Beenessreesinghis currentlydirector

of businessdevelopment,retail
performanceanddigital businessat
Bottega,whereshe’s risen throughthe
ranksin recentyears.

Shejoined the Italianfashionhouse
in 2020 as chiefof staffto LeoRongone,
CEO of BottegaVeneta,later alsotaking
on responsibilitiesin the commercial,
retail andotherdepartments.

HerLinkedInprofile lists stintsat
Cartier in Parisand Bain & co. in Dubai.

In addition, she logged adecadeasan
investmentbankeratUBS Investment
Bankandhedge-fundmanagerat Citadel
in New York.

Shestudiedmanagementscienceand

economicsat theMassachusettsInstitute
of Technologyin Boston,andalsoholds

anMBA from HEC in Paris.

Foundedin 1994, andacquiredby

Kering in 2013alongsidePomellato,
DoDo is known for its animal andgood-

luck charms,andsustainablecredentials.
TheDoDo teamusedto bepart of the

Pomellatoorganization,andthebrand
will nowhaveits own management
structure.

While Kering doesnot breakout
numbersfor its smallerbrands, it

signaledvibrancy for its jewelryhouses
in the first quarterof 2025, highlighting
that “Boucheron achieved a robust

performanceover ahigh comparison
base,Pomellatohadanexcellentquarter,
driven in particularbynew pieces
in its Nudoline and Qeelinachieved

outstandinggrowth.”

TeejanaBeenessreesingh
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