
FOOTWEAR

Athletic ShoeBrandsStep
Forwardat ParisMen’s Shows

The moveto a strong
athletic footwear presence
in theFrench capitalhas

beenyears in themaking.
BY STEPHEN GARNER

AND RHONDARICHFORD

As theSummerOlympic Gamestook

overParis in 2024, it wasno surpriseto see

a large numberof athleticbrandsactivating
aroundmen’s fashion week then.

But thefervor aroundsporthasonly

increasedacrossthe City of Light. Key

players, including Nike,Adidas, Puma,Asics,

Saucony,Salomon and New Balance,are out
in full force this week in amarket that has

becomecrucial to theirgrowthstrategies.

JasonFaustino, Saucony’sglobal director

of energyandcollaborations,saidthe deep
connectionbetweenart, music,sneakers
andstreetwearculture is on full displayat
Paris Men’s Fashion Week.

Sauconyis hostinga seriesof activations
throughout the weekat its 141 Ruedu
Temple “Sync Space” location.Highlights

include agroup run with MintedNew

York, acuratedmatchahour with Bronx-

born designerJaeTips, alive Collab

Labhostedby Bimma Williamsbringing
togetherfor thefirst timeJaeTips, Marcus
Milione of MintedNewYork, Andrew

Chenof 3sixteenandMetagirl, Saucony’s
just-announcedcollab partner,andan
end-of-weekall-dayparty with Paris-based
CollisionRunning.

While insidethe Sync Space,
Sauconynoted thatguestswill have
the opportunity to gethands-onwith
key pieces from the brand’s fall 2025
collectionincluding the EndorphinSpeed
5, Guide 7 andSaucony Silo, a lineup
blendingperformanceinnovationwith
designsensibility.

JoyAllen-Altimare, globalchief

marketingofficer at Saucony, said fashion
weekrepresentsmorethan justaglobal
fashionmoment.

“For Saucony,showing up in Paris

meansengagingnot only with keysales

partners,but also directly with our
passionatecommunitythroughevents

with our collaborators,like theMinted
NewYork run experienceandCollab Lab
with Bimma Williams, which hasbeenso
popularwe’ve hadto wait-list attendees,”

Asics is also setto showcasethe latest

offering from its Sportstyle line at 17 Rue
Commines’three-dayactivation.In its

fourth annualpop-up,the Japanesebrand
will stageitskeystylesof theseason: the
Gel-Quantum360AMP in collaboration

withJJJJoundandthe Gel-Kinetic Fluent
reinterpretedby Shushu/Tong.

KentaroSaito, generalmanagerof

productdevelopmentat Asics, notedthat
for spring2026,buyerswill seeelements
of the brand’s2010running models

throughout,includingthe Gel Kayano20
modelandthe newGel Cumulusmodel.

“You can also expectto seesomeof

our keysilhouettesfrom spring2025
in 2.0 versions;showcasingenhanced
comfortandvisible technological
updates,alongsidematerialandcolor
refreshments,” Saitosaid.

Some of the brand’s long-term partners
suchas Cecilie BahnsenandKiko

Kostadinovwill befront andcenter.

But asfor the athletic category’s
dominanceof the fashion week, Saito
addedthatover the lastfew seasonshe
has noticed that Parishasbecomea “great
place”for the companyto gatheritsglobal
communityof collaborators,mediaand

creatives. “France is oneof our largest
marketsandwe are happyto spotlightour

partnershere,” Saito said.

Pumaalsounveiledits collaborationwith

designerSaleheBembury. Highlighted by
the newVelum, Bembury’sfirst lifestyle
silhouettewith Puma, thecompanyhosted

apublic pop-upat 18 Rue Saint Gilles on
June25, where100 pre-releasepairsof

the sneakerwill beavailableexclusively.
Bemburyhimselfgreetedguestsandsigned
the first pairsof hisnew collaboration.The

spaceis opento the publicfor the next

threedays,Pumanoted.

To roundout the experience,Puma

is bringingelementsof theH-Street

installation,introducedduringthe recent
launchin Seoul, to Paris. Visitorswill

haveanexclusivechanceto previewthe

low-profile silhouetteup close,aheadof its
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eventscenteredarounditssignedathlete
Faith Kipyogen, who is attemptingto break
thefour-minute-mile recordin a racethis
week.On Thursday,Nike will hostafireside
chatwith fellow athleteEliud Kipchoge
aheadof atour of Kipyogen’sParis
headquartersfor her “Breaking4" project.

Adidas will alsohostseveral eventsthis
week.A smalldinnerwill pop upwith
collaboratorMr. Bailey for his latestshoe
slatedto droplater thisyear. Adidasis also

showing itsnewestcollectionswith Willy
Chavarria and y-3 this week.

As for Salomon, theFrenchmountain

sportsbrand is deepeningits foothold

after successful activations lastyear. The

brand,knownfor its roots in skiing and
trail running,seesfashionweekasaway
to build abridgefrom mountainwear to
urbancity style.

“We have this conceptof ‘invented in

the mountain,reinventedin the city,’”
saidSalomonglobalchiefbrand officer

ScottMellin.

As aFrenchbrand,SalomonseesParis

as“the epicenter....not only of urban-run
culture,but obviouslyof fashionand

sportsstyle culture,” said Mellin. “Paris
FashionWeek is sucha fun placefor us to

play creatively.”
Salomonis planningto to investin

fashionweekeventsin futureseasons,as

well as open anoffice in Paristhis fall.
“There’s akind of overarching

narrativeof Salomonthat startswith our

purpose.We existto unleashthebestin

peoplethroughmountainsports,” he
said, reflecting onthe brand’s legacyof
innovationin materialsandperformance

aswell as its cultural relevance. “It’s
part of anunderstandingof cultural

integration”of sportproductsmovinginto

lifestyle. “You nurture that cultureand that

becomes abusiness,”hesaid.

This year’s Salomon’s Paris activation

continuesits engagementstrategy.
Lastsummerin the run-upto the
ParisOlympics,the brandfocusedon
unveilingtheoriginsof its S/Lab line

of shoesdevelopedin collaboration

betweendesigners,engineersand
athletes.In January,the brandshiftedto a
sustainabilityshowcase.

Now Salomonis highlightingthe

craftsmanshipS/Lab, focusingon
materials,engineeringandfunctional

design not to mention its cool factor.

This seasonthe brand is hostingthree
invite-onlyfashionweekevents,aswell

astwo public-facing events, including a
takeover of popularcafé Le Progrèsanda
pop-upstore.Salomonbrandambassador
chefGuillaumeSanchezwill createtwo
dishesthere,andtherewill bea cardgame
andthe chanceto win somegear.

While the brand’saestheticalignswith

fashiontrends, Mellin said the brandis
still stayingtrue to its core. “At theend of

the day,we’re not following anybody at

Salomon, andwe don’t make product to
makeproduct. Wemakeproduct to servea
function in the mountains,”he said. “This
is, in essence,the brandequitythat we are
transferringto our consumers.Whenyou
buysomethingfromSalomon,you’repart
of the mountains, whether it’s in Paris,

Milan, London or Shanghai.”
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Outsideof the
PumaX Salehe

Bemburypop-up
duringParisMen's

FashionWeek.

TheAsicsGel-Quantum360AMP

in collaborationwith JJJjound.
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