
5 key takeaways from Paris Fashion Week Men's

JonathanAnderson's Dior debut, Julian Klausner's men's debut at Dries Van Noten, Grace Wales

Bonner's return andmore highlights from Paris FashionWeekMen's.

By Laure Guilbault

From JonathanAnderson'sdebut at Dior to the opening of Demna's Balenciagaexhibition attendedby
both Demnaandhis successor,PierpaoloPiccioli, Dries VanNoten's creative director Julian Klausner's

debutmen's show, Paris FashionWeekMen's heraldedfashion's transition into anew era.

Most of the weekfelt like it wasbuilding upto Anderson'sdebut."It definitely feelslike Dior's week,"

said GQ's global fashion correspondentSamuel Hine, noting that Jonathan Anderson's Jean-Michel

Basquiatteaserimagehasbeenplasteredall over Paris."Expectations were superhigh becauseJonathan
Andersonis so talented,Dior is so big, andeveryoneis looking for someoneto introducea big idea that

peoplecan follow or react against," Hine added.

It waspeak hype, and Anderson exceededthe anticipation, accordingto Harrods's director of buying,

SimonLongland.JonathanAnderson'sfather, Willie Anderson,seemedvery happyandproud, speaking

to Vogue Business backstage."Great start. First step of the 10,000-mile journey," he quipped.

(Anderson's women's debutshow is slatedfor October.)

Heatwave dressing

Theweekbefore, in Milan, Dolce & Gabbanashowedanall-pyjama collection, andthe trend continued

in Paris."A lot of designershave tried to embraceasenseof intimacy in the clothesthis season,starting

with TheRow. It was pyjamasandundergarmentsthat you can wear outside," said Hine."People want

to buy things that feel like they really fit into their lives in a really personal way." Saint Laurent's

interpretationswere breezy,silky shirts that looked incredibly comfortable yet sensual."It's a lightness

thatdesignersaregoingfor becausethey're trying to figure outhow to makeclothing that is comfortable

andeasyandthat peoplewant to wearin the heat but that still looks cool," Hine added.

It's a challengeindeed. Fashionweek goersthemselvestried to crack summer dressingthis season,as

many show venuesdidn't haveair conditioning (the historic library under the roof of Lycée Henri-IV,
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where WalesBonnerchoseto stageher show, wasparticularly warm). Only the thunderstormthatstruck

just as the Ami Paris show wasending brought somerelief from the sweltering heat. At Rick Owens,

modelswere sent to swim in the Palais de Tokyo's fountain in their showclothes. "Owens finally took

the dive," wrote my colleague Luke Leitch in his review of the show.

"Eventually it's not aretrospective," Rick Owens's wife Michèle Lamy told VogueBusinessaboutthe

major Palais Gallieraexhibition dedicatedto Owens'swork thatopenedthis week,right after the show.

"Usually a retrospectiveis becauseyou are finished andit's not the caseat all, so theshow at Palaisde

Tokyo wasthe answer[to show the brandis still full of life] andit wasniceto gofrom the showto the

museum."

Designing for extreme weatherresonatedwith whatbuyers are looking for. "Being in the south, we buy

with weather and heat at the forefront of our mind," Lauren Amos, owner of Atlanta concept store

Antidote, explained."Especially with a climate becominghotter andhotter, we gravitatetowards gauzy

textures, tailoring that sits off the body, and searching as much as possible for breathable fibres as

opposedto synthetics." Sheliked the leather vests(as opposedto leatherjackets) at Rick Owens, the

double-gauzetailoring in Ann Demeulemeesterpre-collection andthe openpuzzle jacket at Walter Van

Beirendonck.

GQ's Hine sumsup: "There's onethemethat's consistently emerged:a lot of brandsaretrying to crack

this casualformality of summerclothing in the city." He cited the flip-flops at Auralee andpretty much

every other show, aswell asthe dressed-upshort shorts at Dries VanNoten.

Hermès's SS26collection by the house artistic director of men's wear, VéroniqueNichanian, was all

aboutsummer in the city too: "Breathable clothing, just some lightness,softness,sensuality in the silk,

in the prints," shesaid after the show. What about the monkey print on tote bags?"Just for fun," she

replied. "It can't do any harm in this world."

Political statements

The menswearseasontook place against the backdropof escalationin the Middle East (the US attack

in Iran on 22 Juneduring Milan Fashion Week) and continuedraids in the Los Angelesarealed by the

US Immigration and CustomsEnforcementagency(ICE).

While most collections didn't really referencewhat's going on in the world, American designer Willy

Chavarriastoodout asanexception.His showopenedwith 35menin white T-shirtsmadein partnership

with the AmericanCivil Liberties Union (ACLU). "This moment wasin referenceto Salvadoranprisons

where people are being profiled and persecuted with no due process," read the show notes. The

collection titled Huron, after the designer's native town in California, was verycolourful. "Brights are

not just decorative, they're defiant," also read the notes. Victoria Dartigues, fashion buying and

merchandising director at La Samaritaine,praised "the dazzling colours on sharp tailoring and bold

feminine silhouettes".

Meanwhile, French designer Jeanne Friot, who created her namesake label in 2020 focusing on

genderlessfashion and LGBTQ+ culture, featuredan entirely trans andnon-binary cast. Somemodels

wore T-shirts festoonedwith the words"Trans lives matter".

A strong celebrity scene

Frenchsoccerstar Kylian Mbappé debutedJonathanAnderson's first look for Dior on ateaseron social

media - a reveal that quickly set the Internet abuzz. He, however, couldn't attendthe show. PR guru

Lucien Pagèsseesmore clients wanting to have footballers andathleteson their front row, in the wake

of Paris football club Paris Saint-Germain(PSG) winning its first ChampionsLeaguetitle amonth ago.

French footballer Jules Koundé attendedthe Louis Vuitton, Kenzo and Jacquemusshows. NBA star
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Victor Wembanyamaandrugby player Antoine Dupont were alsoat the Louis Vuitton show, alongside

Beyoncéand Jay-Z.

Front rows this seasonfeatureda better-than-evermix of big namesand up-and-comers.SaintLaurent,

which held two consecutive shows, had film directors Jim Jarmusch, Gaspar Noé and Francis Ford

Coppola(which brings to mind SaintLaurent's big bet on cinemawith SaintLaurent Productions). They

sat front row, alongside American actor Hunter Doohan and British actor Finn Bennett. At Dior,

Anderson blended longtime brand ambassadorslike Rihanna and Robert Pattinson, with new faces

like The WhiteLotus's SamNivola andEnglish actressMia Goth (wearing Dior women's by Anderson,

asateaser)plus a number of Loewetransfers (Luca Guadagninofilming something,Drew Starkey,Josh
O'Connor and Daniel Craig), all dressedin Dior's men's SS26.

Grace in Paris

Grace WalesBonner returned to the Paris show calendar after her big moment at the 2025 Met Gala

(she dressedco-chair Lewis Hamilton alongsideFKA Twigs, Omar Apollo, Jeff Goldblum andmore)

"For menswear,Parisis basically the place to be. I am speaking alot about heritage and tradition so I

think Paris is the place where you can have those conversations,"she said. For SS26,she sent out "a

proposition for dressingthat's eclectic, amix between sports heritage, a casual,preppy language, and

more fine tailoring. Also coming from the Met Galaand thinking about the idea of Superfine[referring
to the theme of the Costume Institute exhibition Superfine: Tailoring Black Style], I wanted to have

somesenseof continuity, think aboutthat character,andbring someof that spirit," the British designer

said backstage.When askedif there was someoneat the Met Gala that was meaningful to dress, she

replied: "Lewis [Hamilton] hasbeenso supportive over the years. It was just areally inspiring process

working with Lewis, so it's definitely somethingI took from that experience."

Her namesakebrand is 10 yearsold, and shehas alongstanding collaboration with Adidas. Her name

hasbeen mentioned several times for creative director jobs in big housesin recent years. Yet in the

dozensof debuts in the upcoming womenswearseason, there's only one female designer - Louise

Trotter at BottegaVeneta.VogueRunway's SarahMower wrote in her review of the WalesBonnerSS26

show:"Exactly why suchdemonstrably influential - andcommercially sharp- women suchas Grace

Wales Bonner andher elder British counterpart Martine Rosehave not yet beenhired by a house or a

brand is less a mystery than a total disgrace on the industry." Sheseemsto have struck a chord: the

commenthasbeen widely re-postedon socialmedia.

"It also highlights a fundamental flaw within the industry," Richard Johnson,chief brand officer at

LuxExperience, the umbrella company of Mytheresa and recently acquired Yoox Net-a-Porter,points

out. "Designers like WalesBonner - and other emerging talents - often lack the structural support

neededto scaletheir businessesmeaningfully. Theseyoung brandsshouldn't exist solely as stepping

stonesorrésumébuilders for roles within the major houses. Theydeservethe opportunity to grow into

thenext generationof householdnamesin their own right."

A shot of optimism

Despite the industry downturn, editors and buyers stressedan overall mood of optimism this week,

which translatedinto a burst of colours. "The prevailing optimism may seemparadoxical in the current

situation. It looks like a fashion responseto help find positive energyand face challenges," saysPascal

Morand, executive president of Fédération de la Haute Couture et de la Mode, the French fashion

governing body.

"We sawcollections rooted in beauty,certainly, but also groundedin real clothes designedfor real lives

- piecesto covet, wear, andultimately keep," saidHarrods's Longland.
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Michael Sebastian, editor-in-chief of Esquire, agrees: "What we saw this week is the embrace of clothes

that can be both wearable and interesting, not over the top, not boring, right in between. Designers are

finding their sweet spot of clothes that can say something and sell. You saw it in Jonathan Anderson's

debut at Dior and Pharrell Williams's latest collection for Louis Vuitton, among others. And I am very

much here for it."

"Paris is definitely the strongest fashion week, with a very good balance between mega brands who

delivered great shows, and emerging talents or independent brands with high creative voices," Galeries

Lafayette's menswear offer and buying director Alice Feillard said. "In a global luxury slowdown,

brands managed to push forward fashion boundaries, as the fashion industry needs the return of

desirability, value for money and restoring customers' confidence."

The Jacquemus show held at the Orangery, which sits just below the Château de Versailles, at the tail

end of Paris Fashion Week Men's, felt like a perfect transition into couture, which kicks off on 7 July.

After years of showing outside the fashion calendar, Simon Porte Jacquemus now feels strongly about

this slot: "A June show is very romantic, outside of Paris, you see the trees and you enter this space,

which is very humble," he commented. "Also, Sunday was the day my grandparents dressed up and

wore white. I wanted aminimal collection, very pure."

Comments, questions or feedback? Email us at feedback@voguebusiness.com.
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