
At Paris Fashion Week, Bigger Was Rarely Better

Julian Klausner's Dries Van Noten was the winner of a Paris men's season where grand

statements risked overpowering the fashion, reports Angelo Flaccavento.

By Angelo Flaccavento

PARIS - Tworather grandiosespectaclesbookended themen's fashion weekthat ended Saturday.The

first was Louis Vuitton's occupation of the squarein front of the Centre Pompidou, which felt like a

lengthy exercise in scale that was ultimately little more than a display of colourful bags set against

somber clothes; strange considering Pharrell's familiarity with live performance and Vuitton's interest

in becoming a "cultural brand."

Closing the week was Jacquemustakeover of the Versailles Orangerie, complete with coutureshapesin

humble cottons and peasantallure aplenty. The show aimed for fashion with a capital F - but did it

deliver? Simone Porte Jacquemus' intentions areno doubt sincere, but a show so grand tendsto make

everything - even sunny childhood memories - feel fabricated. Thatsaid, the level of execution was

a step in the right direction.

Elsewhere, scaleseemedto servea clearerpurpose. Rick Owens' Tatlin-esqueextravaganzacelebrating

the beauty of sleazefeatured models wearily wading through the Trocadéro Fountain in front of the

Palais de Tokyo before creating a superhuman, gravity-defying formation on the scaffolding that

protruded high into the sky in lieu of the runway.

Theouting - particularly angular andskin-baring, but devoid of Owens' masterful fluidity - wasmore

performance than collection, which in a way was apity but also a joy to behold.

Modesty, at Dior? Sounds like an oxymoron, but this is exactly the impression Jonathan Anderson

summoned with his eagerly anticipated debut, from the smaller tent than usual to the museum-like set

furnished with two little exquisite paintings by Jean Siméon Chardin. This wasto bea fashionmoment

that delivered the shift the system so badly needed.Did it happen?Up to a point.

Anderson is aradical auteur but he's well awareof the commercial constraints that exist at Dior. And

the balancehe struck felt risk-less, and yet charged with remarkablefreshness.He focused more onstyle

than design: the way things areput together rather than the way they're constructed;storytelling more

than architecture. The collection basically depicted a class of handsomely healthy young aristocrats

attired in a stylishmismatch of chinosandtailcoats, English countryside andcouture, Polo Ralph Lauren

and Angels & Bermans, capesand 18th century frocks, necks wrapped in decadentcravats. It was a

clash of normality and costume,orchestratedwith aprecise merch plan in mind.

Anderson's abstract aestheticand Dior's pomp are, on paper, strangebedfellows, but the gapbetween

the two is a fertile territory. OnFriday, the embryo of a vision wasthere, but a bit more daring would

help to balanceagainst the demandsof alarge corporation (all thoselogos). Farmore promising wasthe

dialogue with history andthe Dior archive.
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Fragility in its many shades- softness,tenderness,romance- was key to the season,proposing an
idea of masculinity that is sharply at odds with the way world leaderscurrently embodymanhood. At

SaintLaurent, Anthony Vaccarellodrew animaginarybridge betweenParisin the 1970sandFire Island

in the 1980s,andexploredfluidity througha painterly paletteinspired by the deceptivelynaive work of

artist Larry Stanton.It madefor a poignant andpowerful, if slightly monotonous,outing. In looking at

a clique of men that were wonderfully free andlighthearted, but who also belongedto the generation

that almostentirely andtragically succumbedto AIDS, Vaccarellokept the spirit, but not the skin-baring

looks. Therewere only four outfits featuring shorts, in fact. For the rest, this wasaneminently covered

up affair, thejuxtaposition of strongshouldersand flowy lines creatinga striking silhouette.

It soundslike a cliché, but in dull fashionmoments, one canalways count on the Japaneseto provide

stimulation, armedasthey are with the sharpestof scissorsandthe most radical minds. Thetrio behind

IsseyMiyake's IM Men brand is taking strides in reviving Issey-san's more powerful side, at once

fearlessly futuristic and soulfully ancestral. IM Men expandson one of the founding principles of

Miyake design: the challenge of making each piece from a single piece of cloth. Whatmay appear to

the uninitiated as a mere technicality actually producesclothes with beautifully fluid lines, whose

geometricforms shift andmorph with everymovement of thebody, creatinganever-evolving dialogue
with the wearer.This season,theideal conversationwith the work of ceramistShoji Kamodatranslated

into a collection that waslyrical and abstract,andpowerfully Miyake becauseof that.

At Commes des Garçons,Rei Kawakubo's tribe of mad-hatted shamanswas an ode to welcoming,

coiling, womanlycurves andpsychedelicpatternstaking apartthat bastionof masculinity that is the suit.

At Junya Watanabe,it was tapestry, blazers and a rude boy attitude: catchy and business savvy.

Meanwhile, master deconstructionist Yohji Yamamotocontinued doing what he doesbest, preferably
in black; hollowing things from the inside and fluidifying lines. This season,seditious slogans were

printed onjackets andvaporousshirts, turning poetry into punk, and viceversa.

Nigo's Kenzo has finally found its stride, with the help of headof design JoshuaBullen, exploring a

haphazardnessthat harksback to Kenzo Takada'sseminalJungle Japdays, but makesit all look fresh.

Whethersuchanexperimentmakessenseat a luxury label remainsquestionable,but it madefor acatchy
image. Elsewhere,for his first outing at the helm of Kolor, TaroHoriuchi kept the acrylic colours and

senseof humour, but addeda dashof adventure,fashion dramaandsporty multifunctionality that wasa

step in a bold new direction.

Soft formality is making a comeback,from WalesBonner's exquisiteinquiry into inherited piecesand

collected garmentsthat is almost heartbreakingin its longing for classand more eleganttimes to Mike

Amiri's LA swagger in peak lapels andflares, and quite somepride in self decoration. Hed Mayner

traded his signatureoversized, boxy, protective volumes for somethingmore fluid and skin baring,

completewith neckerchiefhems, swirling prints andshapelyblazers.It wasthe beginning of ashift that

may require somefurther attunementin seasonsto come.

Big volumes still loom large. Everything was detachedfrom the body at Ami, and yet Alexandre

Mattiussi has the ability to turn the abstractinto something possible,focused as heis in developinga
wardrobeof amicablepiecesthat staywith his customersfor a long time. Mattiussi belongsto theleague

of inspired Parisian realists who createnonchalantwardrobesfor everyday needs.Here the originators

- andthe benchmark - are Christophe Lemaire and SarahLinh Tran: their work at Lemaire is a

masterclassin malleability, straightforwardnessandFrenchswagger,which keepsgettingbetterby the
season. This time the duo worked around the daily act of getting dressed as a moment of self-

representation,which translatedinto anew sharpness,andanedgy kind of somberness.

Thenonchalanceover at Officine Generalewasdeliciously light and breezy,completely devoid of any

pretenseto befashionable. At Auralee,RyotaIway keepssubtly twisting the very idea of normality with

apoetic knack. His work is asaboutthe items asit is aboutthe attitudesthey project. Everything hasan
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aura that the eyes catch but that is impossible to express with words. The tied jumpers and the layers,

this time, looked like apractical responseto the unpredictability of the weather in modern life.

Equally difficult to put into words wasthe allure of Véronique Nichanian's work at Hermès. If there is

a designer who doestruly modern men's luxury, it is her: the proportions, fabrications andpalette are

always top notch; classic enough to be timeless, updated enough to feel au courant. This time around

everything was graphic and light, with roomy shapesthat fell wonderfully on and around the body.

Willy Chavarria began his second Paris outing with a politically-charged intro that featured 35 men

kneeling in white uniforms. The contrast with the colourful cheerfulness of a very feisty collection - a

homage to his hometown - was potent. But is a fashion show really the most effective setting for a

statement like this? In terms of the clothes, Chavarria upped the ante on womenswear alongside his

generously proportioned menswear,but both still lack sartorial refinement, despite the strength of his

message.

Paris' contingent of small, independent labels is still chugging along, despite the growing dominance of

corporatebehemoths. Kiko Kostadino keepssoftening his EasternBloc kind of sci-fi in favour of afluid

take on dystopian uniform dressing. At LGN, Louis Gabriel Nouchi opted for an animated film,

populated with sensual androids and replicants, to presentperhaps his most accomplished collection to

date,a merging of supermanism and carnality in decisively-shouldered silhouettes.

Always dreamy and equally bonkers, at Doublet's Masayuki Ino picked a neighbourhood gardenon the

outskirts of Paristo paradea collection that revolved around food asa human connector and a link with

nature. Between mackerel ties and hatsshaped like fried eggs, it waspossibly the most normal outing

in recentseasonsfor Ino. Everything felt fluid and organic, with surrealism limited to the details.

Kartik Research designer Kartik Kumra's quest into materiality and craft is captivating for its non-

obvious links to India. A new arrival on the Paris calendar, Kumra questionednotions of restraint as

good taste with a celebration of spontaneity and personality that felt truly fresh. Intricately woven or

embroidered pieceshad astunning effortlessness about them.

Still fiercely independent, Walter Van Beirendonck's answerto hard times wasthe stubborn decision to

continue looking at everything with starry eyes,striving to find joy and lightness even where theseno

longer exist. The urge translated into a vision of lysergic infantilism that felt asilluminating as it was

melancholic, complete with artist smocks and terrific cartoon shoes.

But the real surprise came from Craig Green. Back on the calendar, the designer delivered an elating

foray into floaty psychedelia that was a mash up of clerical attire, dog's coats repurposed on men,

childish shapes, ghosts emitted from mouths in the form of neckerchiefs and sartorial abstractions

collaged from well worn bedsheets,all of it keeping The Beatles in mind. As derangedasit all sounds,

the outing coalescedin a vibrant vision of colour and shape.

With his first men's outing, Julian Klausner, the unlikely winner of the season,proved once again he is

the ideal creative heir to Dries Van Noten. He respectfully navigates the codesof the house,but he also

hashis own perfectly formed sensitivity, which is harder than Dries' at times, certainly lesseclectic and

less prone to the soft elegance Van Noten so effortlessly owned, but cunningly more inclined towards a

subtle andcharming brand of ambiguity.

This seasonKlausner imagined aman in love, walking on the beach the day after a party, mixing tuxedo

and sarong,dense embroidery and pajama stripes, underwear and batteredformality. Such a charming,

absent-minded character was remarkably oblivious of what is to be commonly consideredmasculine or

feminine when it comes to items of clothing, and all the better for that. There was a kindness to the

proceedings that had emotion, and that left one wanting for more in aseasonin which, in general, one

beggedfor less.
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