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Victoria Beckham,Safilo Group Ink 10-yearDeal
The full eyewear range
both optical and sun– will

be unveiled for the spring
2026 season,hitting the

market in Januarynext year.
BY LUISA ZARGANI

MILAN – VictoriaBeckhamand Safilo

Group have signed a 10-yearglobal

licensingagreementfor the design,

manufacturinganddistributionof eyewear
collections for the designer’s namesake
branduntil December2035.

Thefull eyewearrange– both optical
andsun will be unveiledfor thespring
2026 season,hitting the marketin January
nextyear.

“I’m thrilled to beworking with Safilo

to takeVictoriaBeckhamEyewearto the
next level,” said Beckham, the founder

andcreativedirector of thebrand. “Their
expertisein the field is unparalleled,
with alongstandingreputationfor

exceptionalqualityand craftsmanship.
With their global reachandindustry-

leading capabilities, I’m excited about
the opportunitiesaheadandcan’twait to

bring ourshared vision to life.”
Beckham’seyewear collections were

previouslyproducedby Marchon.
Safilo is no stranger tothe Beckham

family. Lastyear, the Italian eyeweargroup
revealedit hadsignedaperpetuallicense

agreementwith AuthenticBrandsGroup for

Eyewear by David Beckham. This replaced
thepreviouscontractthatwas dueto expire
atthe endof 2030. Thefirst Eyewearby
David Beckhamcollectionwith Safilowas
unveiledin 2020, designedby theiconic
athletewho is Victoria’s husband.

Victoria Beckham Ltd. is privately
ownedandhasbeenonangrowth
traiectorvthroughbothits fashionand

beautybusinesses.As perthelatestfigures

available, it reporteda52 percentuptick in

revenue in the fiscal 2023year, reaching
89.1 million poundscomparedwith 2022.

Adjusted earningsbeforeinterest,taxation,

depreciationandamortizationhit 1.8 million

pounds,upfrom200,000 poundsthe year
prior. NEO InvestmentPartnersholdsa

signifcantminority stakein thebusiness.
“We areexcited to welcome to our

portfolio oneof theindustry’smosticonic
creative directors,” saidAngleo Trocchia,
chief executive officer of Safilo. “Together,
we aim to strengthenthebrand’sposition
asa global eyewear reference in women’s
fashion,offeringuniquely designedand

beautifullycraftedpiecesthatstandout for

their attentionto detail,minimaldesign
andsophisticatedaesthetics a luxury
propositionempoweredby the influence
andlegacyof VictoriaBeckham,who has
successfullybuilt andaffirmedherbrand
within the fashionindustry.”

The license,he concluded,“will further
enhancethe women’sportfoliowithin

Safilo’s brandarchitectureandstrengthen

our presencein theluxury segment.”
Saflo,which is publicly listedin Milan,

comprisesownedbrandsCarrera,Polaroid,
Smith, Blenders,Privé RevauxandSeventh

Street,andlicensedbrandsrangingfrom

Bossand Isabel Marant to MarcJacobs,

Moschino, StuartWeitzmanandTommy
Hilfiger, amongothers.Last month,Safilo

andCarolinaHerrerarevealedthe renewal

of their global licensing agreementuntil

2031. It wasfirst inked in 2022.

As reported,Safilo returnedto growth in

the first quarterof theyear anddelivered

an improvementin profts andmargins.
Eyewearby David Beckhamwasamong
the driversof the performance,Trocchia

said,commentingon the resultsin May.
In the threemonthsendedMarch31, the
Italian eyewear group registered a13.1

percentincreasein salesto 285 8 million

euros,comparedto 277.2million euros in
the sameperiod lastyear.
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