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Giorgio Armani's
Investmentsfor
GrowthDent
2024Bottom Line

The designer,chairman

and CEOof hisfashion

group prioritizes strategic

investmentsin flagship

projects,e-commerce
and luxury positioning to

securethebrand’s future.
BY LUISA ZARGANI

MILAN = Giorgio Armanikeepshis eyes
on theprize.

While acknowledgingsalesand

profitability of his namesakefashiongroup
decreasedin 2024,the designer,who

alsoholdsthe roleof chairmanandchief
executiveofficer, said theperformance
wasdentedby theinvestmentshe felt were

necessaryfor long-term success.

“During 2024, while well aware of the
marketslowdownalreadyevidentin
thesecondhalfof 2023andof themany
challengesarisingfromthe international
context,I continuedto operatewith aneye
to the future,” saidArmani on Wednesday.
“It is with this in mindthat I chosein any
caseto investin projectsof greatsymbolic
andpracticalsignificance, whichare
fundamentalto thefuture of the company.”

Indeed,the ArmaniGrouplastyear
invested332million euros,almostdouble
the 168.5million euroschanneledin 2023,

andalmostthreetimesthe averageyearly
investmentsin thepreviousyears.

For example,Armanilastyear unveiled

thebuilding on Madison Avenue in New

York andPalazzoArmani, the prestigious
headquartersin Parison RueFrançois1er.

ThemegaEmporioArmani storein Milan

wasrenovatedand, in addition, the group
insourceditse-commercemanagement.

“I am convinced that pursuing
consistencyandcontinuityandavoiding

thepursuitof immediategainsis thebest

strategyto ensurelong-termsuccess.
Thanksto thisapproach,in anincreasingly

environment,I am proud to saythat we

havemaintainedthegroup’s independence
andstability,” continuedArmani,who has

long voiced his desireto keepthe company
independent.“I am confident that the

currentmarketdifficulties andinternational
tensionswill easein thenear future.”

In 2024, grouprevenuesdecreased6
percentto 2.3 billion euroscomparedwith
2 44billion eurosin the previousvear. At

constantexchangeratessalesweredown
5 percent.

Impactedby temporary closures for

renovationworks, the retail network

reporteda 3 percentdecreasein sales.

Armani toutedhis company’s “solid and
prudent management,further confirming
the group’s solidity,” viewing the results

as positivein light of the international

macroeconomicandgeopoliticalcontext,
the ongoingtensionsandhighuncertainty,
anddespitethe slowdownin the fashion

andluxury sector.

“We opted for ‘moderate’ pricing

policies,with increasesbelowthe
rate of inflation, and for distribution
focusedon quality ratherthan quantity,
as demonstratedby the stability

in thenumberof stores,with no

pressureon newopeningsandvery
selective approach,”said Giuseppe
Marsocci,deputymanagingdirector
andchiefcommercialofficer of the

group. “Ultimately, thedecisionwas
to prioritize product qualityandthe

customerexperience,evenatthe costof
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usmore competitivewhen the market

returns to growth.”
To be sure,the extraordinary

investmentsimpactedthe bottom line

asnetprofit beforetax amountedto

74.5million euros,falling 66.8percent
comparedwith 224.5 million eurosin
2023.Earningsbeforeinterest,taxes,
depreciationand amortizationdropped
24percent to 398million euroscompared
with 523 million eurosin 2023.

Operatingprofit totaled67 million euros,
downalmost69percentfrom 215 million

eurosin thepreviousyear, reflectingthe
mid-single-digit declinein salesandat
the sametime a2.5percentincrease in

operatingcostsasthegroup committedto
strengthenthe company’sorganizational
and financial foundationto reinforcethe

brand’s positioning in the luxury sector.

All theinvestmentswereself-financed,

includingthe significantproperty
acquisitons,denting thenet cashposition,
which amounted to 569.7million euros
attheendof 2024comparedwith 945.6
million eurosat the endof 2023.

Thedesigner,who will turn 91 onJuly
11, didnot takehisfinal bow athis Giorgio

ArmaniandEmporioArmani spring2026
menswearshowsin Milan last month

both praisedby retailers ashewas
recoveringat homefrom anailment.Leo

Dell’Orco, headof mensweardesign,did
thehonors inhis stead.Armaniis gearing

upto presenthis Privé collectionin Paris

duringcoutureweekand is planning
celebrationsin Septemberto markthe
50thanniversaryof his company.

In 2024,by geographicmarkets,

Europerepresented49percentof total
sales,aligned with the previousyear.
Americasaccountedfor 22percent,up
from 21 percentin 2023,while Asia-Pacific

decreasedto representaround19 percent
from 21 percent,reflectingthe slowdown

of theChinesemarketin particular.
In Octoberlastyear, Armaniunveiledhis

namesakebrand’s spring 2025 collection at
theParkAvenue Armory, timing theshow

to celebratetheopeningofhis company’s
newbuildingat760 Madison Avenue, on
the cornerof East 65th Street,completed
in partnershipwith SL GreenRealtyCorp.,
Manhattan’s leading office landlord.

The building wasentirelyredesignedto
includeresidentialunits, thenew Giorgio

ArmaniandArmani/Casaboutiques,and

an Armani/ Ristorante.

Armani andSL Green collaborated
with NewYork-basedarchitecturestudio
Cookfox Architects on the designof the
building, whichspansmorethan 97,200
square feet and12 floors.

Thedesignerhassteadilyandgradually

grownthe Armani Casabusiness, formally
establishedin 2000andnowpresentin 29
countrieswith about40 stores aroundthe

world in leadingcitiesfromMilan andParis
to Tokyo. In additionto the residenceshe
hasbeendevelopingaroundthe world,
fromMiami to Manila andIstanbul,further

buildinghis designworld,anArmaniHotel

will risein Diriyah, a300-year-oldsite
locateda15-minute drivefrom Riyadh,
in the Kingdom of SaudiArabia, which is

expectedto be completedin 2026.

Separately,on WednesdayArmani
revealedthat, afterdebutingtheir first

chapterfor fall 2024, hewaspairingwith

Kith to unveil a newcollection,dubbed
“Estate,"whichmeanssummerin Italian,

a doubleentendrewith the English word

for property.
It is designedfor men and= for thefirst

time women.
To markthe launch,Armani andKith

will hostspecialactivationsin four of the
destinationsthat inspiredthe collection:
Malibu, the Hamptons,ForteDei Marmi
andPortoCervo. This will includeanearly
releaseatKith Malibu onFridayandat the
Giorgio Armani andKith HamptonsHouse
on SaturdayandSunday atthe Topping
RoseHotel in Bridgehampton,N.Y. The

globallaunchwill takeplaceat selected

Giorgio Armani boutiquesand Kith shops
worldwide, aswell as ontheKith online

stores starting July 10.
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Backstageat rmani men’s spring2026

ady-to-wear collection ilanMen'sFashionWeek.

Giorgio Armani
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Giorgio Armani'sMadison Avenue building.
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