
Creative
Lead
JonathanAnderson who

now shouldersone of the

biggestdesignworkloads
in fashionas creative
director of women’s,
men’s and hautecouture

collectionsat Dior, and
his JW Andersonbrand
must have a great deal to

sayabouttimeandteam
management.

Lo and behold he is to

sharehis thoughtson

“leading beyond authority”
next week whenhe
addressesattendeesof
the 2025AmericanExpress
Leadership Academy in

London.

“As a visionary in the

fashionworld, Jonathan
Andersonwill sharehis

philosophy on leading
globalcreativebrandswith

creativity, purposeand
resilience,” saidJennifer

Skyler,chief corporate
affairsofficer atAmerican

Express,whoseacademy
hastrained more 165,000

nonprofit and social-driven
leaderssinceits founding
in 2007

Andersonis expectedto

sharehis perspectivesand

insights in conversation with
British journalistAlexander

Fury.Otherspeakersatthe
London eventhaveyet to be

revealed.

“We continue to gather

bold thinkersacrosssectors
to learnfrom oneanother
and accelerate their global

impact,”Skyler said.

The academy’s purpose
isS to “build the personal,

businessandleadership
skills of social-purpose

leadersthroughmultiday,

in-person and virtual

programming,” according to

AmericanExpress.
Thefour-dayevent,

running July 8 to 11,

alsooffers storytelling

workshops,immersive visits
withnonprofitoraanizations
and group projectsaround

topics like “building an

innovative mindset,”
accordingto American
Express,which hasinvested
more than $100 million to

date in the academy.
Three Alumni Awards,

each valued at $25,000
in support of programsat
nonprofit organizations, are

alsoto behandedout.

MILES SOCHA

Jonathan Anderson on the runway

at theDior Homme show aSpart of

ParisMen’s FashionWeek.
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