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Thecuriositvabout
JonathanAnderson'sDior

debutwas real.

According to the fashion
house,more thanamillion

people followed the

livestreamof thefashion
show,stagedin a giant
structure in front of the

Hôteldes Invalides,hometo
Napoleon'stomb.

In total, Dior achieved

morethan abillion viewson
socialmedia, thanks to a
communicationcampaign
across 21platforms in the

run-up andaftermath of

the June27display during
men'sfashionweekin Paris.

“The livestream of the
showaloneattractedover
200 million views, as did the
two teaservideosfeaturing
worldfootballchampion
Kylian Mbappé,”according
to Dior, sharingpreliminary

data withWWD.

Thefull-courtpress
around the show

commencedwith Andy

Warhol'sPolaroidof artist
Jean-MichelBasquiat.Dior

revealed the campaign first
viaan Instagram Story Close
Friendsactivation,leaking
the images to selecteditors
andtalents;–whom Dior

addedto theClose Friends

featureonInstagram.
Beforethe show,whose

openinglook wasatake on
the Bar jacketpairedwith

voluminously pleatedcargo
shorts,Dior broadcasta
film depicting "The White

Lotus” actorSam Nivola

in Versaillesandguests
including RobertPattinson
– getting readyin their

hotelroomsbeforearriving
at thevenue.

As additionalcontent,
Dior releaseda podcast
with Karen Binns and
an audiobookbasedon

the founding couturier's
autobiography “Christian
Dior et Moi,” readin French

byLouisGarrel,who also

attendedthe show.

Thiswas the soundtrack
aS guestsfiled iinto the
show venue,modeledafter
Berlin’s Gemâldegalerie
museum.Othercelebrities
in attendanceincluded

Rihanna,A$AP Rocky,

Roger Federer,Sabrina

Carpenter,Daniel Craigand
Drew Starkey.

-MILES SOCHA

BackstageatDior,
men’s spring 2026.
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