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Michael Burke to HeadLVMH Americas
In this new role, the veteran

executiveis chargedwith

representingand promoting
the best interestsof the group
in North and SouthAmerica.”

BY MILES SOCHA

LVMH Moët HennessyLouis Vuitton

veteranMichael Burke is comingto
America,WWD haslearned.

He hasbeennamedchairmanandchief

executiveofficer of LVMH Americas,a
newpost chargedwith “representing
andpromoting thebestinterestsof the

groupin North andSouthAmerica,in a
complex andevolving geopolitical period,”
accordingto an internalannouncement
sharedexclusively with WWD.

In addition,Burke hasbeenappointed
nonexecutivechairmanofTiffany &

co.’s boardof director,with LVMH

characterizingthe appointmentas “a
strategicroleto supportthegrowth
ambitionof the iconicAmericanmaison.”

The development,effective Monday,

highlights “LVMH’s ambition to further

investin the regionin the comingyears”
– anditsconfidencein Burke,bestknown
for a stellardecadeleadingLouis Vuitton
to newheights.

According to marketsources, Vuitton’s
revenuestripled during Burke’s tenure,
with profitability leapingfourfold.

“Throughoutour close and fruitful

collaboration,Michael hasperfectly
incarnatedthe valuesof ourgroup,”
BernardArnault,chairmanandCEO

of LVMH, statedin the announcement.
“His outstanding leadershiphelped to

continuouslyelevatethedesirabilityand
craft of the wholeindustry to newheights.

“I am convinced his long-term vision

anduniqueentrepreneurialspirit will be
invaluableassetsto thegroup at this strategic
time in the Americas,” Arnaultadded.

The U.S. accountedfor a quarterof
LVMH’s 84.7billion eurosof revenue in 2024

andis still perceived ashaving untapped
potentialfor luxurygoodsplayers.

As of the endof lastyear,LVMH

operated1,193 stores in the U.S. and
countednearly 45,000employees,
accordingto the group’sannualreport.

Underthenew configuration,both Anish

Melwani, chairmanandCEO of LVMH Inc.,
andDavide Marcovitch, presidentLVMH

Latin America, will report to Burke, who
will bebasedin New York.

It makes official thatBurke is not

whichhewasmeantto takeoverin

January2024 from his longtimecolleague
Sidney Toledano,who has continuedto

pilot theoperation.(The fashiongroup
compriseshousesincludingCeline,

Givenchy, Kenzo, Loewe, Marc Jacobs,
PatouandEmilio Pucci.)

It alsomarksareturn Statesidefor the
FrenchAmericanexecutive,who wasborn
in the FrenchAlps andhadaperipatetic
childhoodsincehis fatherwasin the Air

Force.
After graduatingin 1980 with a master

of businessadministrationfrom EDHEC

in Lille, France,Burkemovedto the U.S.

to work full-time for Arnault, initially on
residentialreal estateatvariousfamily
holdingsbeforejoiningChristianDior in

the U.S. in 1986.

Oneof Arnault’s mosttrusteddeputies,

Burke is prized for his masteryof
globalretail marketsandrealestate,

merchandisingprowess,complicitywith
creativesandsharpinstinctsaboutwhere
luxury is heading.

A charismatic,cerebralandwell-

rounded executivewith a fun-lovingstreak
anda ready laugh, he’s known for his

ability to motivateteams,andfor thriving
on complexity.

After winding uphis tenureat Dior in

1992, Burke servedas president and CEO of
Louis Vuitton North America from 1993 until

1997, wherehe oversawthe construction
of the LVMH towerin NewYork on57th

Street. Burke returned to ParisasChristian

Dior Couture’s executive vice presidentand

was ultimately namedworldwidemanaging
director, thenumber-twopositionat the

fashionhouse, in March 1998.

In 2003, he waspromotedto chairman

andCEOofFendi, leadingtheRoman
housefor eightyearsbeforebeing

conscriptedin 2011 to takeup the

managementhelm atBulgari SpA, which
LVMH hadacquiredearlierthatyear.
He broughttwo signaturesof his brand

leadershipto Bulgari: surpriseandspeed.
At the endof 2013,hewasmovedover

to Louis Vuitton, whereheinitiatedan

upscalingdrivethatchangedthe brand’s
fortunes– and scope.

In aninterviewwith wWD last
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successare arrogance, bureaucracyand
complacency.

By contrast,hearguedthatLVMH

companies “are always managedwith a very
positive energythat tomorrowwill bebetter.

That’s our fundamental value. We like to
have fun, and we’re verypassionateabout

what we do.We don’t aim for the average–
we aim high, we aim far into the future.”

“I amconvincedhis

long-termvision and

uniqueentrepreneurial
spirit will be invaluable

assetsto thegroup
at this strategic time

in the Americas.”
BERNARDARNAULT, LVMH

Michael Burke Bernard
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BernardArnault

Tous droits de reproduction réservés

PAYS : États-unis 
PAGE(S) : 2

SURFACE : 69 %

PERIODICITE : Hebdomadaire

DIFFUSION : (61000)

JOURNALISTE : Miles Socha

8 juillet 2025 - N°08 07 2025


