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“To doa show after John [Galliano] is not
easy,we are allworking veryhard,”Renzo
Rosso said beforeGlennMartens’ debut at

Maison Margiela on Wednesdaynight.
This Artisanalshow came roughly18

months afterGalliano’s triumphant swan

song and tilted the Parishousein a dark,

daring and DiY direction, with someof the

clothes lookinglike theyhad been buried
for sometime, the antiquewallpaper
florals faded, soiled and crackled.

Face coveringswere aninventionof
founder MartinMargiela,aconceptual
designerwith GretaGarbo-likeways who
coveredmodels’facespartly to keep
attentionfocusedonthe clothes.

Here theywere often distracting and

sometimesdisquieting,especiallythe

suffocating plastic masks thatopened
the display, and the metalonesnearly
encasingsome heads.

Martens broughtthefashion flock way,

wayout to the Le Centquatre, ahangar-sized
cultural spacein the 19th arrondissement

whereMartin Margiela, unknown to all

but Rossoand his inner circle that night in

March 2009,stagedhis last show, hail of

gold confettiduringthefinale ostensibly
to celebratehis 20th anniversary,but also

silently signalingthe end of an era.

Using thesubterraneanspaceof this

vastvenue felt very Margiela, thewalls

flypostedwith photocopiedelementsof
interior architecture, the floors a papier-

mâché of checkerboard patterns,upon
which mismatched woodenchairswere set.

ToMartens’ credit, his coedcouturelooks

like nothingelse naradedin Paristhisweek

with its weatheredpatinas and itsuseof
offbeat materials like transparentplastic for

trenchcoats, or oil paint applied to men’s
jeans, freezinga loosebelt in a dangle.>

Theshow notesclarified that repurposed
naterialsincludedlining fabrics,vintage

leatherjacketsanddiscardedcostume

jewelry, the latter loopedtogetherto create

a shift dressthat felt part flapper, part
Missoni It was kindacool.

TheBruge-borrdesignerreferencedthe
medieval architectureandatmosphereof
Flandersandthe Netherlandshis prints
of flowers andgamebasedon17th-century

still-life paintings, and thengiven a:3D

aspectby overlaying illusion tulle over

detailslike the wings of thehunted birds.

Onedressin mother-of-pear duchess

satin recalledthe eerie statueon the

cover of the1987 DeadCanDancealbum

“Within theRealm of: Dying Sun,” the

headof the wearerdrapedin mourning.
Othersemployingevenmorevoluminous

drapingin metallic duchesswere simply

otherworldly – or you might sayvery Cardi

B, who hasbeen out-couture-ir everyone
in Paris this week.

Also to Martens’ credit, this debut

effort duly honorsthe house’slegacyof
provocative,avant-gardefashions while
alsostickinganunwashedthumb in theeye
ofthenumbingquiet luxury juggernaut.

The eye will take time to adjustto these
sometimesmessy,sometimes spooky
clothes,but theshock of the newis what
drives fashion forward

Here’s somethingelsenew at Maison

Margiela. GaetanoSciuto,chiefexecutive

of thehouse, told WWD beforethe show
that the Artisanal collection,principally

an image vehicleandR&D centerfor the

house since its creationin 1989, will be
offered for sale, and prospective clients

were presentat the show. .Miles Socha
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