
Big Tech and Fashion Think They've Finally Figured

Out Smart Glasses

Tech giants like Meta and Google are striking big deals and announcing new eyewear

partnerships on smart glassesafter a decade of failed attempts to make the devices fashionable.

By Marc Bain

Technofuturistshave toutedsmart glassesasthe next big device off andon for morethan a decade.They

were wrong, often embarrassingly so, because wearablesmakers were either laser-focused on the

underlying technology at the expenseof style - epitomised by the dorky Google Glass, which even a

cameoin a Diane Von Furstenbergrunway show couldn't make cool - or simply bolted half-baked

features on existing products.

In the last few months, we've seenmounting evidence that tech and fashion are finally rowing in the

samedirection.

This week, Meta bought a minority stake in the eyewear maker EssilorLuxottica for $3.5 billion,

doubling down on the unexpected successof the two companies' smart glassescollaboration, which

beganwith Ray-Ban andnow includes Oakley. Meta is also reportedly planning an eyewear line with

Prada,whoseeyewear EssilorLuxottica holds a 10-yearlicenseto produce.

In May, Google - already back in the smart glasses game via a deal with Samsung- announced

partnershipswith Warby Parker, GentleMonster andKering Eyewear, which makes glassesfor Kering

brandsincluding Gucci and Bottega Veneta, as well as other labels such as Cartier, Alaïa and Puma.

Thedeal with Warby Parker included an investment of $150 million by Google, while its tie up with

GentleMonster reportedly involved a $100million investment, though neither company has confirmed
the news.

Apple, which knows athing or two aboutmaking wearablesfashionablewith its Apple Watch, is gearing

up to releaseits own smart glassesin 2026, according to Bloomberg, while Chinesetech giant Xiaomi

recently unveiled its version of the technology.

Thesearemajor investments,andthe market is brimming with optimism. Warby Parker's stock is up by
morethan one-quarter sincethe Google investment wasannounced.

But after so many prominent failures, why do tech giants,fashion executives and investors believe this

time will be any different?

The clearest reason is the surprise successof the second generation of Ray-Ban Meta glasses,which

debutedin late 2023 andasof Februaryhad sold more than 2million pairs. Thecompany plansto scale

production to 10million units annually by the end of next year.
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Those results have created confidence that consumers will actually buy smart glasses if they're done

right. The Ray-Ban Meta glasses offer a number of functionalities, from capturing photos and videos to

live streaming on Instagram, while being able to maintain the classic look of Ray-Ban styles like the

Wayfarer. Meta has also augmented the glasses with AI features, such as live translation of a few

languages, the ability to identify landmarks or get directions and general informational searches.

Those capabilities point to another cause for the rash of activity: "It's a bit of a race to leverage the AI

models," said TD Cowen analyst Oliver Chen.

The expectation appears to be that, as AI advances, AI-powered smart glasses will be able to add new

abilities to make them more useful - and therefore more desirable to consumers who will get all sorts

of features in a package that finally just looks like a regular pair of sunglasses.

The latest smart glasses boom could fizzle out just like last time, and the time before. After all, it's still

a novelty to see someone wearing Meta Ray-Bans in public. But unlike the Google Glass, you don't feel

secondhand embarrassment for the wearer.

Tous droits de reproduction réservés

URL : http://businessoffashion.com/ 

PAYS : Royaume-uni 

TYPE : Web International 

JOURNALISTE : Marc Bain

11 juillet 2025 - 09:02 > Version en ligne

https://www.businessoffashion.com/briefings/technology/big-tech-and-fashion-think-theyve-finally-figured-out-smart-glasses/

