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Louis Vuitton Notifies U.K. Customersof DataBreach
It's the third known cyberattack

on a brand ownedby LVMH

Moët HennessyLouis Vuitton.
BY JOELLE DIDERICH

PARIS — Louis Vuitton is the latestbrand
in theLVMH MoëtHennessyLouis Vuitton
fold to betargetedbyhackers.

The Frenchfashionhousenotified

customersin theU.K. thatsomeof their

personaldatahad beenunlawfully

accessed,though it said nopayment
informationleaked.

“Louis Vuitton recentlydiscovered

an unauthorizedparty accessedsome
of thedatawe hold for ourclients.

We immediatelybegantakingsteps to

investigateand containthis incident,
supportedby leading cybersecurity
experts,” thebrand said.

“While our investigation is ongoing, we

canconfirm that ono paymentinformation
wascontainedin the databaseaccessed.
We areworking to notifythe relevant

regulatorsandaffectedclientsin line with

applicable law,” it added.
This follows similarattemptsto gain

accessto customerdataatDior in China
andVuitton in SouthKorea.

The latest databreachfollows a series

of cyberattacksonU.K. retailersincluding
Marks & SpencerandHarrods.Four
peoplehavebeenarrestedin theU.K. in
relationto the April attacks,the National

CrimeAgency said Thursday.
In arecent interviewwith WWD,

FranckLeMoal, group IT andtechnology
directorat LVMH, saidthe luxury
conglomeratewasbattlingasharpincrease
in cybercrime.

“There hasbeenan absolutely
exponentialgrowth in cyberrisk in recent
months,” said Le Moal. “This is a constant

concernfor us. Protectingour customers’
data is of utmostimportance.”

Despitea globaldownturn in luxury

spendingthathashit budgetsacrossthe
industry,LVMH is bolstering investmentin

cybersecurityin partnershipwith Google

Cloud,he said.
“But it’s agame of cops androbbers,

and it’s an ongoingbattle,” hesaid.

“Unfortunately, despite our bestefforts,
all you needis the occasionaltiny flaw

in the systemto benefit this increasingly

large-scalecybercrimeindustry.This is

a challenge for all businesses, including

luxury.”
Vuitton apologizedto its clients, and

pledgedto reinforceguardrailsto protect
sensitive information.

“We continuously work to updateour
securitymeasuresto protectagainstthe
evolvingthreat landscape,andwe have
takenstepsto further strengthenthe
protectionof our systems,”it said.

JuliusCerniauskas,chiefexecutive
officer of web intelligence platform and

proxy providerOxylabs, said the spate

of attackstargetingLVMH brandsshould
serveasa redflag.

“The factthat this is the third breach
to hit thewider LVMH group in recent
monthssuggestsmore thanjust badluck

it points to awider vulnerability in their

cyber defenses. Whether it’s Louis Vuitton

in the U.K., Dior, or other partsof the

group, attackersareclearly finding ways in

andexploiting weaknesses,” he said.

“This wave ofattackson bothluxury
brandsandhigh-streetnamesshows

just how attractiveretailersare to

cybercriminals.Theyholdvastamounts
of customerdata,andwhendefensesare
weakor inconsistent, it’s only amatterof

time before someone takes advantage,”
Cerniauskasadded.
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A viewofthe
Louis Vuitton
Maison store
inLondon.
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