
Why Meryll Rogge's appointment at Marni

is one of fashion's most exciting

In a year teeming with designer transitions, the news that Belgian up-and-comer

Rogge is heading to Marni stands out.

By Luke Leitch

Thesinglebest reasonwhy Belgian designerMeryll Roggemakessuchanawesomeappointmentas the

new creative director of Marni is her work. To seeit for yourself, simply slide into VogueRunwayand

checkout Laird Borrelli-Persson'sreviews alongsidenearly all of Rogge'scollections.

As Borrelli-Perssonput it in her first seasoncovering Rogge:"The fun, the colour, the clevernessand

the sophistication of this Belgian's work, which is speakingto womenand men aroundthe world, belie

the superhumaneffort it takes to get a new brand up andrunning." Thatwas 2021,and four yearson,

Roggeis still running her brand from a renovatedfarm in the Belgian countryside. Already, this year
hasbeena big one: last month, she took home the Andam GrandPrize asthe only female finalist. She

wasafinalist last year, too.

Beyondher individual excellence,however,there arebroaderconsiderationsthat addto Rogge's appeal
asthe new force at Marni.

Ending the streak of male hires

Thenotion of a womanleading awomenswear-ledhouseshouldbe about asgroundbreakingasflorals

for spring. And yet in the world of non-independent,company-run fashionbrands, womenremain the

niche choicefor humanresourcesdepartmentslooking to fill creative director roles. Of the 20-ishsuch

appointmentsmadein the last 18months or so, only four were women.

To elevatea woman designerto the top job at Marni, arole previously held by FrancescoRisso, is an

appointment of special positive resonancebecauseMarni is a female-founded brand. Consuelo

Castiglioni createdcollections that often registered beyond the shallow boundariesof the male gaze

thanksto her experimental approachto textile, colour and silhouette.Along with Prada,it was long the

standard-bearerfor inadvertently man-repelling ugly-chic.

Thereareafew caveatsto apply to this point, of course.Marni hasbeenoffering menswearsince Spring

2002. And Risso producedcollections over his nine yearsthere that reflected a sensibility which was

itself intuitively inclusive. Still, Rogge feels like a progressivehire at least in part becauseher gender

affords her insight into the wearerexperiencethatno male designercaneverpossess.As shesaid during

the Woolmark Prize final back in April abouther own business:"We're anextremely inclusive brand,

in a way, becausewe make things for people of all sizes. And to be honest, I'm not a 'perfect size'

myself: that's just part of being a womanthat's not amodel."
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Rogge'sseven yearsworking underMarc JacobsandJosephCarterat Marc Jacobsfrom 2008, andfour

yearsas headof womensweardesignat Dries Van Noten from 2015(before launching her farm-based

brand in March 2020)have given her comprehensiveobservational experienceof what it takesto be a

creative lead in an establishedhouse. Now, at Marni, she seemsbeautifully placed to apply that

experiencethrough her own individual filter to a house whose codesare highly compatible with her
own.

The thrill of a creative director debutante

Of the three other female designersappointedas creativedirectors during the mostrecent high-fashion

reshuffle, only VeronicaLeoni at Calvin Klein wasafirst-timer in the role- andwasthus, like Rogge,

arelatively unknown quantity. Increasingly, this feels like somethingof an advantage.

When anew creative director is alreadyknown for their work at anotherhouse,that history will inflect

the perception of anyone digesting their latest chapter. SarahBurton's recent debut at Givenchy was

wonderful, andyether associationwith AlexanderMcQueenis soprofound that it createdaninescapable

point of comparison. There's no doubt that Louise Trotter's careerthus far at Joseph, Lacoste and

Carvenhas demonstratedher impressive creative flexibility when it comes to applying her vision to

diversehouse codes- and yetany longtime observerof herwork might alsobeled to suspectthat her

upcomingdebut for BottegaVenetamight well featureoversizedmasculine tailoring andconceptually

complicatedknits. Although, of course,maybeit won't.

Not all first-timers escapepre-judgement,either, but this is for reasonsthat gobeyond both their own

creative history andcontrol. Thereception of SeanMcGirr's debutat AlexanderMcQueenwas,in some

degree,coloured by the wide-ranging industry affectionfor the work of Burton thatprecededit. Sabato

De Sarno facedasimilar challenge as anunknown quantity succeedingAlessandroMichele at Gucci.

Two more upcoming first-timer debuts- from Jack McCollough and Lazaro Hernandez at Loewe,

andDario Vitale at Versace- will also, to someextent,be comparedwith who and what immediately

precededthem.

Thebestpossibleconditions for a debutare when a first-time creative director is placed in chargeof a
housewhosedirection has changedfor reasonsthe audiencecan broadly getbehind without harbouring

a sort of unconscioustoxic nostalgia for what has gonebefore. Thesearethe circumstancesrecently

enjoyedby Michael Rider at Celine andJulian Klausner at Dries VanNoten, who both delivered strong,

individual debutcollections that hit the audienceundiluted either by any preconceptionsof their earlier

work or any broader impression of narrative glitch at their respective houses. And this will be the

situation enjoyed by Roggewheneverher debut occurs.

Completing OTB's highly hopeful creative reshuffle

Theappointment of Roggeat Marni meansthat its owner, Only The Brave Group,is now looking like

oneof the most excitingly overseenconglomerateclustersin fashion.

SimoneBellotti waspoachedfrom Bally, wherehedid brilliant anddarkly sophisticatedwork, to bring

some edge to Jil Sander. Despite the rightful widespreadaffection for John Galliano's brilliance at

Maison Margiela, GlennMartens's debutthere this month wasarguably(but just asrightfully) themost

adoredof any debut show in the last few years. Along with its also Martens-run Diesel commercial

engine,OTB alsohas a minority stakein Amiri anda controlling stakein Viktor & Rolf, two founder-

run brandsin strongcreativehealth.

Rogge's appointmentnow caps the creative refresh that OTB, led by Renzo Rosso,needsto navigate

oneof fashion's mosttransitory years.

Comments,questionsor feedback?Email us at feedback@voguebusiness.com.
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