
Marni move
bucksatrend
Companyis one of thefew major brands
to appoint a woman to the top design role
BY VANESSA FRIEDMAN

In the latestmovein the unprecedented
realignment of thefashionworld, Meryll
Rogge was appointedcreative director
of Marni onTuesday.Shewill be respon-
sible for women’s wear, men’swear, ac-

cessories, store designandcommunica-

tions, replacing Francesco Risso, who
left the Italian brandlast month after al-

most 10 years.
Ms. Rogge is the 17th new designer

named to a big brandsince mid-2024,
but only thefourth woman.

It’s a striking imbalance in an indus-

try thatis still largely powered by wom-

en’s wear and accessories,and onethat

was quick to paylip serviceto diversity
in recent yearsbut has seemed to re-

treat from many of its pledges in terms
of gender andrace.

Ms. Rogge will become the sole fe-

male designer inthe stable of OTB, the

holding companythat also owns Maison

Margiela, Jil Sander,Diesel andViktor &

Rolf and that reported salesof 1.7billion
euros in 2024, down 4 percent from 2023.

Similarly, Louise Trotter, who will

make her debut at Bottega Veneta in
September,is the only female designer
at Kering, the luxury group that owns

Gucci, Balenciaga and Saint Laurent,

among other brands. The other two
women who became creative directors
of major fashion housesthis year are
SarahBurton atGivenchy andVeronica
Leoni at CalvinKlein.

In a news release,Stefano Rosso,the
Marni chief executive,called Ms. Rogge
“an exceptional creative talent and an

inspiring woman.”
A Belgian designerwho startedher

career at Marc Jacobsbefore becoming
head of women’s design at Dries Van
Noten and founding a namesakebrand
in 2020, Ms. Rogge,40, sharesa certain
quirky practicality with Marni’s
founder, ConsueloCastiglioni.

It was Ms. Castiglioni who trans-

formed her husband’sfamily fur com-

pany into a runway namebelovedof bo-

hemian intellectuals and art gallerists
with amessybent.In2012, OTB bought
a majority stake in the company,acquir-

ing it fully in2015.The next year,Ms. Ca-

stiglioni left and Mr. Risso was named
creativedirector.

Though Mr. Risso’scollections could
beeye-poppingly imaginative, bristling
with three-dimensional metalflowers or

covered in what lookedlike finger paint,
they could also seem self-indulgent –
fun to look at but hard to wear.

Ms. Rogge,who is relativelyunknown
outside the fashion world, became the
first woman to benameddesigner of the

year at the Belgian FashionAwards in
2024 andwasthe recipientof theAndam
Prize earlier this year, one of fashion’s
most prestigious awards.

In explainingtheselection,Guillaume

Houzé, the president of Andam, cited
Ms. Rogge’sability to turn “ambiguity,
hybridity and the unexpected into al-

lies.” Like Ms. Castiglioni, she is also

adept at marrying theconceptualto the
commercialand has anaffinity for color
and the sort of print combinations that
are alluring in their oddity.

In the newsrelease,Ms. Roggecalled

joining Marni “both humbling and in-

spiring.”
A spokeswomanfor Marni did not

specify when Ms. Rogge would unveil
herfirst collection.Shedid say,however,
that the designer planned to maintain
her own line and split hertime between
thetwo brands.Multitasking, asit were.

Meryll Rogge, the

newcreative
director atMarni,
previouslyworked
at Marc Jacobsand

DriesVan Noten.
TheBelgiande-

signer hasbeen

praisedfor her
ability to turn
“ambiguity, hy-

bridity andthe

unexpectedinto
allies.”
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