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Dior Lucky Pop-upOpensat Harrods
The Frenchluxury brand
is adding adoseof magic

to Harrodswith its annual

summer pop-up.
BY SAMANTHA CONTI

LONDON – Dior is doublingdown on
Harrodswith the openingof its annual

summerpop-up,dedicatedthis yearto the

Lucky collection,andthe unveilingof its

refurbished,permanentspaceon thefirst
floor of the Knightsbridge store.

TheDior Lucky collection pop-up,which

openedMonday andrunsuntil Aug. 27, is
inspired by founder Christian Dior’s belief in

the power of charms, andespecially the five-

point star, a longtime symbolof the house.

Dior is taking over the windows and space
onthegroundfloor with houseofcards

displaysand servicesallowing customers

to personalizebagsandaccessorieswith

gold “jewelry,” including four-leaf clovers,
hearts,bees,sparklyinitials andatiny
version of LaTour Eiffel.

For thelarger bagsthereare leathertags
in theshapeof tarot cardswith astrological

signs,orstarsembellished with flowers.

Styles includethe reinventedLadyDior

bag, itssignaturecannagepatternpicked
out in stars,cloversandhearts.

OtherLucky styles include theGroove,

Toujours Vertical, LadyDior, Lady D-Joy and

Dior BookTote, thelatterof which hasbeen
recastwith flower andastrological designs.

Thecapsulewasconceivedby Maria
GraziaChiuri, the formercreativedirector
of women’scollectionswhosteppeddown
in May afternearlyadecadeat thebrand.

Addingto themagicalmood,Dior has

alsoworkedwith Snapchatto createan
augmentedrealitymirror thatallows
clientsto try ona pairof 30 Montaigne
sunglasses.

Separately, onJuly24,Dior will unveila

larger ready-to-wearuniverseon thefirst floor

of Harrods.Thespace,which spansmore
than5,000squarefeet,will showcasethe
seasonalcollectionsincludingeveningwear,

bags,finejewelryandfootwear.
For thefirst time in London, therewill also

be an exceptionalrangeof eveningdresses,
andtwo privatesuitesfor VIP customers.

The newspacehasVersailles parquet
flooringdone in ceramicandinteriors

featuring the house’s symbols reimagined

in miniaturesizes.
There is art byJimLambie,Brandon

Logan, Gabriel HartleyandEtienneMoyat,
andfurnituredesignedby FrankEvennou,
AndreaSalvetti andAlasdair Cooke.Later
thisyear,piecesfromthe Dior Lady Art

projectwill go on display.
Simon Longland,directoroffashion

buyingatHarrods,saidHarrodsandDior go
backa long way, with a partnershipbuilt on

creativity, craftsmanshipandinnovation.

“The launch of pop-up is yet another

example of Dior’s ability to surpriseand
delight ourclientsthroughimmersive
storytellingandexclusiveproduct
offerings.As the only destinationin

Europeto host this concept,we’re proud
to bringthis experienceto our customers,
combininginteractivity,personalization
and asenseof discovery, he said.

Longland addedthe store is preparingfor
the openingof thenewDior womenswear

space, “which will set a new benchmark
for luxury retail – offering a true flagship
environmentthatembodiesthe full

Dior universe,from ready-to-wear and
accessoriesto finejewelryandwatches,all
within a spaceasthoughtfully designed and

curatedas thecollections themselves.”
As reported,Harrods’ first-floor designer

womenswearspaceshavebeenundergoing

a multiyearrefurbishmentthatbeganlast

year, andwill continueinto 2026.
Harrodshasbeenworkingwith David

Collins Studioto createawarm,beautifully
lit environment,while thein-houseteam
hasalso beenthinking creatively,grouping
brandsanddesignersby themeandediting
the shopfloor so that it’s easier to read.
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TheDior summer pop-up at
Harrods,whichshowcases

theLucky collection.
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