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HSBCHeapsPraiseon Burberry
The bank noted Burberry,
Coach,RalphLaurenand
Longchampare “benefiting
greatly” from aspirational

consumerswho feel left

behindby the bigger, more

expensiveluxury brands.
BY SAMANTHA CONTI

LONDON – HSBC hasgone bullish on

Burberrywith a glowing report about the

company’s prospectsunder chief ‘executive
officer JoshSchulman,who’s beenin the

job for little more thana year.
“The question for us is not whether

Burberry will comeback, but the magnitude

to which it will, andhow muchinvestorsare

ready to pay for t,” the bank said in areport
on Tuesday,two days after Burberry posted

promising frst-quarterresults.
As reported,in thethreemonthsto June

30Burberry stemmed the double-digit sales

declinesof past months,andoutstripped

analysts’expectations for growth.
TheBritishbrand reported433million

poundsin retail revenue,with comparable
store salesdown I percentversus 21 percent

in the corresponding periodlastyear.
HSBC called its report “Knight Fever,” in

referenceto Burberry’shistoric logo and

the Bee Geesdisco hit, and said the brand
“has suddenlygone onto the radar of

manyconsumerswho mayhave forgotten
about[it], and otherswho are juststarting
to discover it.”

Thebank addedthat with theimpetusof

arenewedmanagementteamandactions
takenby Schulman,“productinitiatives,
mediacampaignsandmerchandising
actionshavelandedwell. Is Burberry
boomingyet?Not really, asthebulk of
refreshedproductsshouldstart to move
the needlesignificantly” in thesecond
fiscal half, which ends in March 2026,

The bank alsobelieves Burberry’s
percentdecline in like-for-like saleswill look

good in comparison to what fashion and

luxury competitorsserveup in the coming
weekswhen they report quarterly earnings.

“There are clear signs of life Naysayers

wonderingif the brand couldever come

back alreadyhaveahint, andshouldget
proof shortly,as we believegrowthshould

be visible asearlyas the current quarter,”
HSBC said.

The bankalsopraised Schulman’s
focus on brand “authenticity,” andsaid
competitors shouldtakea closer look at
his strategy.

“As premium European brandsstruggle
from a lack of creativity andgreedflation

pricesaredifficult tojustify theyhave

undoubtedlylost in authenticity and

appeal.Burberry usedits outletnetwork

swiftly to help moveproducts from an

overpriced,handbag-focusedapproach

to go back to basics [that are] well-priced,
authentic,outerwear-focused,HSBCsaid.

It addedthatBurberry, Coach,Ralph
Lauren andLongchamp “are seemingly

benefiting greatly from thewhite space
createdby premiumluxury brandsbeingout
of reach for many aspirationalconsumers.”

HSBC also notedthatBurberry’sshare

price is up75 percentsinceSchulman’s
arrival,andaddedit expects“upward
revisions” on the shares from other banks.

Following theHSBC report onTuesday

morning,Burberry’sshareswerebroadly
flat at 12.99 pounds.

HSBC isn’t the only financial institution

that’s upbeatonBurberry.
Earlier thisweek, Wan Nurhayati,equity

analyst at CFRA Research, said: “We
continue to seepotential recovery[in fiscal

2025-26] from the turnaroundstrategyand

expectthe marketto focus on the progress
of ‘Burberry Forward,’ including the

decision to focusbackon outerwearand

cost savings.”
Nurhayatiaddedthat Burberry has

committed to deliver “better margins with

continued focus onsimplification and

productivity, while remaining on track to
deliver 80million pounds in annualized

savings”by the end of the current fiscalyear.
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Rosie hiteley wearing acheckbikini

in Burberry’s highsummer 2025campaign.
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