
10 BeautyBrands
Winning onTikTok

Data from Spateshowsthesebrandsareseeing thegreatestincreases

in organic viewsgrowth on videos that mention them. BY NOOR LOBAD

On TikTok, two thingscanalways be
true at once.

In thisparticularinstance,late

hairstylist Umberto Giannini’s 27-year-

old eponymoushair careline andLouis

Vuitton’s yet-to-be-releasedmakeupforay

arebothsurging in TikTok buzz atthe

sametime.

According to datafrom Spate,which
tracked thetop 10 beautybrandsby

year-over-yeargrowthin views of

organic– or unsponsored– TikTok

videosmentioningeachbrand, La

BeautéLouis Vuittonranksthird, while
UmbertoGianninitakesthe ninth spot.

Thetop brand by themetric,
exceeding38,000percentyear-over-

year growth,is Frillianceby Fiona

Frills, a GenAlpha-focused makeup
andskin care brandlaunched in 2017

by influencerFionaFrills attheageof
13. The brand,bestknown for its cream

blushesandlip glossespricedunder$20,

sellsat Walmart and “thrives throughits

alignment with teen communitieslike

Glow House,”said Mathilde Riba, market
insights analyst at Spate.

With 2.4millionfollowerson TikTok,
Glow House(@realglowhouse)is

a contenthouse– not sodifferent

in structurefromHypeHouse,the
early-pandemiccontenthousewhich
propelled memberslike Charli D’Amelio
and Addison Raeto fame.It launched
this year and is composed of 10-plus teen

girl memberswhocreatecollaborative
lifestyle andbeautycontent.

Also doingwell by organicviews

growth is EcoLchi Pro, whichRiba

attributes in part to effectivebefore-

and-after videosspotlightingofferings
like its reparativehairmask,which
retailsfor $27on Amazon. Hair bundles
brandHair so Fab,whichoffers wigs

and bundlesbeginning at $85,ranks in

fifth placeby the metric.
Niche fragrance brandD’Annam,

which offers scentsinspiredbyJapanese
andVietnameseculturesincludingits
White RiceandMatchaSoft ServeEaux

deParfum retailing for $160 each, is also

on theup, while in K-beauty,Parnell
is rising. Thebrandis bestknown for

its cushion foundation, which on the r/
AsianBeautyRedditthreadis described
by many as a lighter-coveragealternative

to TirTir’s viral cushion foundation.

“Brands demonstratingstrong year-

over-year growth driven primarilyby
organic views aresucceedingby leaning
into authenticity,sensorysatisfaction
andcultural or celebrityrelevance,”
said Riba, addingthatskin care
brandSonsie succeedsby leveraging
the no-makeup-makeupethosof its
celebrityfounder,PamelaAnderson.
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The top10 beautybrandsbyyear-over-yeargrowth in primarily
organicviewsof TikTok contentmentioningthem,perSpate.

Frilliance by I RadiantFiona Frills Purely
yoyviews

Beauty
growth:

+38,167 percent G yoy viewsgrowth:

Average weekly 1,627 percent

views (past4weeks): Average
225,000 weeklyviews: 1.4million

Paidviews share: Paidviews:2.6 percent
0.4 percent

Ecotchi- EcoLchi Pro – D’Annam
yoy viewsgrowth: yoy viewsgrowth:

2 8,421percent
Da

1,331 percent

Average weekly Laf Average weekly
views: 17.6 million views: 107,900

Paidviews: o percent Paidviews:o percent

La Beauté SonsieLouis Vuitton
yoy viewsgrowth:

3 yoy viewsgrowth: 8 soneie

1,018 percent
5,177 percent

Averageweekly
Average weekly Aaon views:79,400
views: 1 million Bser

RE Paidviews:0.3 percent
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Umberto
Giannini

yoy viewsgrowth:
3,768 percent yoy viewsgrowth:

768 percent
Average weekly
views: 71,100

Average weekly
views:356,400Paidviews: 0.1 percent
Paidviews:1.5 percent

Hair soFab Purnell
yoyviews growth: yoy viewsgrowth:

5 1,993 percent 10 732.5 percent

Average weekly

Mune
Qa0

Averageweekly
views: 113,500 views:447,000

Paidviews: 1 percent Paidviews:4.7 percent
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