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CartierTapsZoeSaldana
As BrandAmbassador

The Oscar-winningactressand

producerfamouslydonneda

gold chain mail capeletby the
Frenchjeweler in 2023.

BY LILY TEMPLETON

PARIS — Zoe SaldañaandCartierare
takingtheir relationshipto new heights.

TheFrenchjeweler revealedThursday
it hadtappedtheAcademyAward-

winning actressandproducerasbrand
ambassador.

Her appointment“celebrates a
relationshipthathasgrownover many
yearsandmarks anexciting new chapter

onedefinedbysharedcreativityand
bold expression,” Cartier’s chief marketing

officer ArnaudCarreztoldWWD exclusively.

“Her talent,grace and effortless elegance
have long resonatedwith themaison.”

It is the culminationof “a series of past
collaborationsthat representasharedbold

creativity,” thebrandsaid.

“I am honored to becomean

ambassadorfor Cartier, followingmany
yearsof warmcollaboration,” said

Saldaña. “I have long beenan admirer
of the maison’s boundary-breaking

savoir faire that createsincrediblepieces
ofwearableart, andI look forwardto
continuingthisspecial relationship.”

One suchstriking piecewas thebespoke
capeletmadein goldchainmail setwith
150 diamondsandedgedwith facetedonyx
pendants,which sheworeto the2023

VanityFairOscarsafterparty.
Since thenshehasregularlydonnedthe

Frenchjeweler’s designson the redcarpet.
This yearalonethe actressdonned

the Melis necklace for January’s Golden

Globes ceremony,featuringthe humble
bumblebeeas a2.64-carat yellow

diamondbriolette amidstball-shapedcut

gemsin hexagonalsettingsthat figured

honeycombsripewith honey.
And aheadof this year’s Academy

Awards, whichsawherscoopup best

performancebyanactressin asupporting
role for herwork in the film “Emilia Pérez,”
shesteppedout in a customSaintLaurent

look with the PanthèresVersatilesnecklace,
a stylized articulateddesignwherethe
feline curvesaroundthenecktowarda
10.10-caratZambian sugarloafemerald.

At the time,shepraisedthe
transformabledesign, saying it brought “a
playful andsurprisingelement,addingto
thejoy of wearing it.”

Partof the NatureSauvagehighjewelry
collectionthat wasunveiledin 2024, it
took more than4,800 hours that’s more
than 600working daysor some34months
– to createthis piece,which canbe turned
into a shoulderjewel thanksto a segment
also wearable asa bracelet.

In her newrole at Cartier,Saldañajoins
arosterof ambassadorsthatincludes
GemmaChan, Blackpink’s Jisoo,Timothée
ChalametandRami Malek,with whom

shestarred in the 2022 comedymystery
“Amsterdam.”

Sinceherbreakoutrole in 2000 teen
drama“Center Stage,” shehasbecome

afixture in the sci-fi actionmovieworld.
Roles in “Avatar,” “Avengers” and “Star
Trek” havepropelledher to beingoneof
thehighest-grossingactressesonthesilver

screentoday.

Sheis to datetheonly oneto star in four
films thathaveeachgrossedmorethan $2
billion worldwide.

In additionto herongoingrole in Spy
thriller television series “Special Ops:
Lioness,” where sheservesas executive

producer,Saldañawill return to the big

screenin the third installmentof sci-fi epic
“Avatar” coming out in mid-December.

A fourth fîlm is filming with Michelle

Yeoh andSigourney Weaveramongthe

costars,with a 2029 release, while the
fifth chapteris slated for 2031.There’s
also talk thatshecouldrepriseher role
in anupcoming “Star Trek” sequel to be

directedbyJ.J. Abrams.
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