
SUSTAINABILITY

Cameradella Moda President
DefendsMadein Italy Ethics

Carlo Capasa strongly

defendedthe country's

high-endfashion supply
chain from claimsof
widespread wrongdoings.

BY MARTINO CARRERA

MILAN Carlo Capasaispushing back

on thenarrativethat Made in Italy lacks

ethics.

The presidentof CameraNazionale della

Moda Italianagot vocal on Wednesday

defending the country’s high-end fashion

supply chainagainst ongoing claims

describing it aS failing to fulfill the principles
of quality, work ethicsandsustainability
that thesectorhaslongprided itself on.

Suchallegations thathaveswirled

in mediareportsandon social media
followrecentcasesof allegedworkers’
exploitation, abuse and sweatshopschemes
in the Italian fashion supplychain.

The mostrecentlinks LoroPianato
sweatshopsubcontractorsthat the brand
failed to properly audit and follows
earliersimilar incidentsfor Dior, Giorgio

Armani,Valentino andAlviero Martini.

All brandshavebeenput under judicial

administration,with the former two

brands’probesfully resolved and the

judicial administratior procedureslifted.
“The messagetrickling downis wrong

anddangerous.ît conveys the idea that

fashion equals labor exploitation and

luxury is unethical,” Capasasaidat the
endofapressconferencehere to unveil

the 2025 edition of theCNMI Sustainable
FashionAwardsto beheldin September.

“As much asit shouldn’t exist entirely,
the illegal supplychain is confined to

asmall portion,’ hesaid,noting how

accordingto reports from the National
Institute for Statistics,or ISTAT, the sector
allegedlyemploys illegallyabout 30,000
workers,comparedto a totalworkforce

of 600,000 peopleacrossits industrial

operations. The tally, Capasasaid, is far
belowother industries.

“According to our estimates, irregular

supplierscontribute to just 2 to3 percent
of the fashionproduction in thecountry,”
headded.“Brands are aninjured party
in theseincidents.Compliantbrands

andsupplychainplayersare negatively

“How canit bein a brand’s economical

interestifi covers only 2 to 3 percentof
production," hecontinued.

“so who doeshavethe best interestto
portray thisphenomenonas widespread?”
Capasaquestionedrhetorically.He

suggestedthat badpublicity fueledby
competitors which hedidn’t name
hasbeenramping upas of late, aimed at
dentingMadein Italy’s global recognition.

Theexecutivealsorefutedthe

assumptionthat discrepancybetween

nanufacturing costs and related retail

prices is proof of work abuse practices, as

widelysuggestedin reportsabouttheLoro

Piana case,said to sellcashmerejackets
with apricetag of 3,0,000 euros,which,

through itssubcontractors,would allegedly
actuallycostonly100 euros.As reported,
the luxury labelhasdeniedthisclaim.

“It’s a strategy to hit Made in Italy as

the first global producerof high-end and

luxury fashion,’ Capasaopined.
Asreported, CameraDella Modahasnot

beentakingtheseissueslightly.
The fashiongoverningbodyis among

signatoriesof thememorandumof
understandingissuedlast May to tackle

worker exploitation,undeclaredwork, tax
evasion,andunfair contractualpractices
in the fashion supplychain.

Promotedalongsidethe Milan Prefecture,
ConfindustriaModa andConfindustria

AccessoriModa, amongotherentities, the
non-legally binding memorandum entails

anaction plan to tackle those issues. Its

scopeis currentlylimited to theLombardy
region,which observershavedescribedas
oneof its weaknesses.

To this end, in a separatefashion

roundtableheld onTuesdayat the

Ministryof EnterprisesandMadein Italy,
thesamefashionassociationsandtrade
unionsaddressedthe issue,urging the

governmentto define acountry-wide
mandatoryprotocolto ensurethesector

complies with fair work standards.
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andcompliancemustbecomesystemic
standardsfor thesectorin orderto
safeguardour most valuable brand:
Made in Italy,” said Confindustria Moda

presidentLuca Sburlati “A unified national

auditingprotocolis notonly desirablebut
also necessaryandurgent.We may not

fully realizeit, but weare facing attacks

evenfrom abroad,” he offered.
“It is baffling that institutional players

are unableto establish amandatory
nationwidesystemfor certifying legality
across thesupplychain one that ensures

decentjobs andwages;compliancewith
the National CollectiveLaborAgreements
signedby the mostrepresentativetrade
unions andemployerassociations;health
andsafety conditions,andmeasuresto

fight unfair competition.Suchasystem
is essentialto safeguardthe entire

manufacturin, sector,” echoedunions
Filctem Cgil, FemcaCisl andUiltec Uil in a
joint statement.

“The survival of the entire supply
chain is at stake,” concurredCapasaon
Wednesday.

In keepingwith its missionto support
the sustainabledevelopmentof Italian

fashion,CameradellaModa hasearmarked

Sept. 27 for the 2025edition off the CNMI

SustainableFashionAwards.

Organizedin collaborationwith the
United Nations Alliance for Sustainable

Fashion,theseventhedition of the
awards will be held at Teatro alla Scala

duringMilan Fashion Week,which runs

Sept. 23to 29.

The eventwill handout10 awards

including for Craft andArtisanship;

Diversity,EquityandInclusion;Circular

Economy;Biodiversity andWater,as
well asthe Groundbreakerand Visionary

awards,amongotherprizes.
A specialaward theBicesterCollection

Award for EmergingDesigners,promoted
by theValue Retail-ownedshopping
destinationsoperator will rewardthree

up-and-coming designer brands.

The finalistsinclude Institution by Galib

Gassanoff; Sake,the regenerative fashion

project establishedby Colombiandesigner
andtextile researcherAnaTafur, and
Simon Crackerfoundedby SimoneBotte
andhelmedalongside Filippo Biraghi

since 2019.

All three brandswill enjoy abusiness-

oriented mentorshipprogrampoweredby
TheBicesterCollection,while the winner

will have theopportunity to present
itscollection at The Apartment,the

by-invitation-onl spacefor private client

experienceslocatedat theFidenzaVillage

shoppingdestinationor at one of the other
Bicestervillages.

«This marksour sixth year collaborating

on this award... but our commitmentto
innovative designandcreativityhasbeen

going on for the past30 years, it’s part
of our DNA,” said Desirée Bollier, chair
and global chief merchantfor Value Retail

Management. “We havementoredmore
than 100 designers, andsomehave gone

on to createamazingcareers.Whatwe
do is offer themaplatform to be visible

acrossthreecontinents the U.S., Asia,
and Europe and U.K. – wherewe welcome

50 million guests a year, and a mentorship
program.Combiningtalentand visibility
will allow thesedesignersto flourish in
their businessacumen,”sheoffered.

An independentjury chairedby Paola

Deda, chairpersonof the U.N. Alliance

for Sustainable Fashion and director at

UNECE,will assignall theawards.The

jury panelincludesartist Michelangelo
Pistoletto; FedericoMarchetti,chairman

of TheSustainableMarketsInitiative’s
FashionTaskForce;ChloeMukai,headof
the Ethical FashionInitiative, andXenya
Scanlon,leadof the U.N..Fashion4Lar
Initiativeandchiefof communications,
external relations andpartnerships at the
UnitedNations Conventionto Combat

Desertification,amongothers.

“The messagetrickling down is

wronganddangerous.It conveys
the ideathatfashionequalslabor

exploitationand luxury is unethical.”
CARLO CAPASA
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Carlo Capasaand
DesiréeBollier
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