
50 Cheers
Marking the50th
anniversaryof his business,
Giorgio Armani is planning

big celebrationscome

September,sureto headline

a packedMilan Fashion
Week schedule,running

Sept. 23 to 29.

The Italian brandsaid

Thursday– thedaymarking

exactly50yearssinceit

wasestablishedonJuly24,
1975– that it ismountina

anexhibition retracing
five decadesin fashion

through 150archival looks

at thePinacotecadi Brera

Museum. This is the first

time the cultural institution

will hosta fashion

exhibition.

Opening onSept. 24, the
exhibit will be flanked by

a broaderdigital project
called Armani/Archivio, a
platform set to launchon

Aug. 30 during theVenice

Film Festival filled with a

catalogueof all Giorgio
Armani collectionsto date.

Theplatformwill have

aphysicalcounterpartto

openoutsideMilan in the

near future, the brand said.

As for newfashion,the
Giorgio Armani spring
2026 womenswear
collectionwill beunveiled

with arunway display to
be exceptionally held in

the storiedcourtyardof

honor of PalazzoBrera,

the17th-century landmark
hometo the Pinacoteca,
theBiblioteca Nazionale

Braidenselibrary andthe
BreraAcademy.

Featuringalso

menswearlooks already
unveiled on therunwaylast
June, theevening show will

be held on Sept.28– one
of thereasonswhy the
Cameradella Moda moved
the CNMI Sustainable
FashionAwardsup one

day to Saturdaynight from

their usualspot.
This isS afestivity-rich

yearfor Armani, who

alsomarkedthe20th

anniversaryof his Privé
hautecouturecollection
in 2025,mounting an

exhibition at theArmani/
Silos spacein Milan

retracing his journey in

couturesince2005.

Openedin May and

titled "Giorgio Armani Privé

2005-2025” the exhibit runs
throuahthe endof thevear

As reported,the Italian

designerskippedhis

Giorgio andEmporio

Armani men’s spring 2026

showsin Milan last June

as hewas“recovering at
home” from an illness, the

company said. He didn’t
attendthe Privé haute

coutureshow for fall 2025

afew weekslater in Paris
either.

If Armani’s milestone

celebrationsare
testamentto the brand’s
continuity,manyfellow

fashionbrandsare,onthe
contrary,readyto write

entirelynewchapters in

their history,reflecting a

periodof unprecedented
creative upheaval amid a

globalslowdown in luxury
spending.

September’s Milan

FashionWeek is expected
to be filled with the most

designerdebuts in recent

history. Dario Vitale is

to sharehisvision for
Versace;Simone Bellotti

for Jil Sander;Louise
Trotter for BottegaVeneta;

Meryll Rogge for Marni, and
Demnafor Gucci.

– MARTINO CARRERA

Giorgio Armani
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