
Fashion
Goals
Brioni is the latestluxury
brandto tap intothe appeal
of sports,namelysoccer.

But rather than
bettingon big teamsand
acclaimedplayers,the

Kering Group-ownedlabel

haspartneredwith Como

1907,the Lake Como-

based soccerclub that
hasbeengeneratinga
lot of buzz with itssmart
marketingstrategiesand
collaborations.

As part of thetie-up,

Brioni will dressthe team
off-field for the 2025-2026

season.Playerswill debut

exclusivecreationsby the
sartorial fashion house,

beginning with adouble-

breasted navysuit in Solaro
fabric pairedwith the Trama

polo shirt in navycotton.

This is the first time

the brand is engaging in

asoccer partnershipand

it is understoodthat a
seriesof joint initiativeswill

addto thecollaboration

throughoutthe season,
furtherbuilding on the

bustlingmarketingactivity
of the club.

To be sure, the storied

team established in 1907
hasbeenon a growth

trajectoryin both sports
andpopularity since
Indonesianbrothers
RobertBudi andMichael

BambangHartono–
ownersof the Djarum

Groupconglomerate,

amongothers–acquired
it throughtheU.K.-based
mediaandentertainment

companySent
EntertainmentLtd. The

new ownersspearheaded
asuccessfulrevampby

ensuringits financial

stability, enrolling key

playersandinvesting
heavily in increasingthe
club’svisibility and turning
it into an international
brand.

Theseefforts culminated
in the returnto theSeries
A tournament– Italy’s top
domesticleague– after
morethantwo decades
in 2024undercoach
Francesc"Cesc" Fâbregas
Soler,the Spanish
professionalsoccer
managerandformerplayer
who joinedthe Italian team

in 2022 andwasnamed

itsheadcoachayear
later. Formersoccerstar
ThierryHenry, who played
with FàbregasatArsenal
Football Club in the past,
alsoinvestedin the club in

2022.
Henrywasseen

supportingthe clubat
thestadiumalongwith a
bevyof A-list celebrities,
including Keira Knightley,
Michael Fassbender,
AdrienBrody, Andrew

Garfield, Jeff Goldblum,

Hugh GrantandKate

Beckinsale,to citea few.

Suchanattendance
madefor quite a unique

casein the Italian soccer

sceneand contributed in

generatingheataround
Como 1907 beyondits

sportsresults,especially

on social media.
In addition to banking

on inviting celebrities and
theintrinsicattractiveness
of LakeComo as aluxury

destination, the club’s new

managementalsopressed
on key partnershipsand

collaborationswith the

fashion industry in its brand

building.
Last year,it named Rhuigi

Villaseñor chief brand

officer, taskingtheRhude

designer,who is alsoa
minority owner of the team,
with the fashion direction for

the club,as well as turning it

into a lifestyle brand.

Villaseñor gave a preview

at what Como1907fans
couldexpectduring his

Rhude spring 2025 ready-

to-wear men’s runway show,

which he stagedin Lake

Como. Following that, he’s
overseenalsoexclusive
dropsfor theteam,
including themost recent
collaborationwith Hublot.

As reported,the two

partiesreleasedthe
Hublot ClassicFusion
Como Edition,a 42-mm

chronograph encasedin a
sleekblackceramiccase
with a deepbluedial, made
available in a limited run
of 50 pieces retailing for

17,500euroseach.
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Playersof Como 1907

sportingthenavy
looks Brioni designed
for thesoccerteam.
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