
BEAUTY

L’Oréal 02 OrganicSalesRise2.4Percent
The world’s largest beauty
companyexpectsthebeauty
industry to continue growing
this year, despiteeconomic

andgeopolitical tensions.

BY JENNIFERWWEIL

NEW YORK — L’Oréal reported second-

quarter 2025 sales declined 1.3 percent
in reportedtermsbut rose2.4percent
ona like-for-like basis,bolsteredby its
ProfessionalProductsdivision,emerging
markets and China.

Adjustedfor phasinglinked to its 2024
and2025 ITtransformation, the world’s
largestbeauty company’s like-for-like

sales growthwas3.7percentin the three
monthsendedJune30, versus2.6percent
in the first auarterof.this year.

Salesfor the makerof Lancôme, Garnier

andLaRoche-Posayproducts reached
10.74billion eurosin the secondquarter.

“Thereare alot of moving parts (again)
relatedto IT systempromptedsalesskews

in the U.S. (2024) andChina (2025),” wrote
David Hayes,anequity analyst atJefferies,
in a note. “The conclusion, 2Q is slightly
lisappointing,led byLuxe andEurope
sequentiallyslowing somewhatoffset by

astep-upin [North America], perhapsvia

pre-tariffbuying(?)

For the first half, L’Oréal’s sales camein
at 22.47billion euros,up1.6 percentona
reportedbasisand3 percentin like-for-like

terms.Currency fluctuations negatively

impactedsales by 1.9percent.
“As anticipated, L’Oréal’s like-for-like

growth accelerated betweenfirst and
secondquarter.The ongoing strengthin

emergingmarkets,theslight reboundin
mainandChina andthe gradualrecovery
in North America more than offset the

expectedslowdownin Europe,onceagain

validating our multi-polar model,” Nicolas

Hieronimus, L’Oréal chief ‘executive officer,

said ina statementreleasedafter the

market close Tuesday.
He noted that acceleration was backed

bya gradualimprovementin thebeauty

market’s growth worldwide, which L’Oréal
expectswill continue over the upcoming
two quarters,as well as by the early success

of the group’s beauty stimulus plan, which
is drivenby key product launches.

In the half, net profit excludingnon-

recurring itemsequaled3.78billion euros,

upy1 percent.
“Our operatingmarginincreasedby30

basis points in the first half, particularly
thanksto rigorousmanagementof our

operatingexpenses,”saidHieronimus.

“Our numerousinitiatives in the second
halfwill benefit from strongbrand

support, notablyour major upcoming
launchesincludingour newPradafor men
andfirst Miu Miu fragrances.”

By division and on a like-for-like basis,
L’Oréal’s ProfessionalProductsdivision’s
salesincreased6.5percentto 2.55
billion euros;theDermatologicalBeauty
division’s sales gained 3.1 percentto 3.86
billion euros;the ConsumerProducts
division’s sales grew 2.8 percentto 8.41

billion euros, and the Luxe division’s sales
advanced2 percentto 7.66 billion euros.

In geographic and like-re-for-lik terms,
the South Asia-Pacific, Middle East,
North Africa andSub-Saharar Africa, or

SAPMENA-SSA, zoneandLatin America

werethe group’s fastest-growing regions,
registeringsalesincreasesof 10.4 percent
and10.3percent to 2.06billion eurosand
1.66billion euros, respectively. European
sales equaled7.53 billion euros, up3.4

percent,while thosefrom NorthAmerica

were 5.82billion euros,a2percent rise.

In thehalf, salesin North Asia declined
1.1 percentto 5.39 billion euros. On an

adjusted basis,mainlandChina’sbusiness

returnedto growth, according to L’Oréal.
Fragranceandhaircarewerethe

company’s astest-growing product
categoriesin thehalf.

Thecompanyremainsoptimisticabout
the beautybusinessoverall.

“I am confidentthat we will continue

to outperform the globalbeautymarket

= which we expectto grow,evenamidst

the currenteconomicandgeopolitical
tensions andto achieveanotheryearsaeeeofgrowth in salesandanincreasein

ourprofitability,” saidHieronimus,who

will discussresultsfurther with financial

analystsandjournalists duringa call

scheduledfor Wednesday.
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