
L'Oréal Q2 sales rise as China rebound offsets

July 29, 2025- Nateisha Scott

L'Oréal Group'ssalesrose2.4percentona like-for-like basisin the secondquarterof 2025to €10.7billion, the

companyreportedonTuesday,bolsteredby animprovedperformancein China.Theresultsnarrowlymissed

analystestimatesof 2.7 percent.

"As anticipated,L'Oréal's like-for-like growthacceleratedbetweenthefirst andsecondquarter[like-for-like

saleswereup 3.5percentin Q1]. Theongoingstrengthin emergingmarkets,the slight reboundin Mainland

Chinaandthe gradualrecoveryin North Americamorethanoffsetthe expectedslowdownin Europe,onceagain

validatingour multi-polarmodel,"saidL'Oréal GroupCEO NicolasHieronimusin a statement.He added:"The

accelerationwassupportedby agradualimprovementin globalbeautymarketgrowth,which weexpectto

continuein thenext two quarters."

L'Oréal is secondin theline of beautyconglomeratessetto reporttheir quarterlyearningsin thecomingweeks.

Like Puig,thebig beautyplayerpostedmoderatesalesgrowth, whilefalling shortof marketexpectations,asit

remainshesitantaboutUStariffs andsusceptibleto ongoingmacroheadwinds.EstéeLauderCompanies(ELC)

will reportthe outcomeof its latestquarteron 20August.(Analystshaveforecastedastrongperformancefor

ELC, following CEOStéphanedela Faverie'sbullish turnaroundplan.)

By category,L'Oréal's professionalproductsdivision wasa standout,growing11.5per centlike-for-like in Q2.

Performancecontinuedto befuelledby productrangesfocusedonhairhealth,including Kérastase'shair-

strengtheningGenesisfranchise;Metal Detox(to protecthair from metal in waters)by L'Oréal Professionnel;

andbond-rebuildingrangeAcidic BondingConcentrateby Redken.Newly acquiredhaircarebrandColor Wow

alsojoined thecategoryin June,furtherstrengtheningL'Oréal's foothold in the hairhealthmarket.

Themake up industry needsamakeover. Can it pull one off?

Asgrowthslowsfor the colourcosmeticcategory,arethink is onthe cards.But for thebiggestbrands,it may

notbe aneasyturnaround.

Consumerproducts(aportfolio of brandsincluding Garnier,Nyx CosmeticsandMaybellineNew York)posted

growthof 3.3percent in thequarter.Again,salesmomentumwasledby haircare,includingthe Marchlaunchof

L'Oréal Paris'sGrowthBooster(designedto reducehair thinning) andKeratin Sleekfrom GarnierFructis,

whichdebutedin April. Within the sameportfolio, skincaresustainedmomentumthanksto the Februarydebut

of Garnier'sPimple PatchandL'Oréal Paris'slatest Revitalift Laserantiageingserum.Thegroupreportedthat

in a currentlylessdynamicmakeupmarket,cosmeticperformancewassupportedby mascara,lip oil andsetting

spraylaunchesfrom L'Oréal Paris,aswell asNyx Professional'sLip IV stain.
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Dermatological beauty (including brands like La Roche-Posay, CeraveandMedik8) grew 3.5 per cent in the

secondquarter. La Roche-Posay continued asthe category's growth engine, powered by the ongoing successof

its barrier-repair Cicaplast franchise andthe Mela B3 anti-pigmentation range. Skinceuticals maintained its

double-digit growth, while the conglomerate said Ceraveis regaining traction in its key market, the US, thanks

to product innovations in haircare.

Onthe other hand, L'Oréal's luxe division declined 1.9 per cent, which the groupcredited to difficulties in the

wider prestige market. But new product launches, including Yves Saint Laurent's Make Me Blush and TheInks,

have driven its luxe portfolio, alongside the global market rollout of luxe fragrance brands Pradaand Valentino

Beauty, each growing double digits as a result and driving category momentum.

From a market perspective, North Asia continues to struggle, declining 8.8 per cent likefor-like. According to the

company, early growth signals from Mainland China, "reversed from aslight decline in the first quarter to

around 3 per cent", suggestperformance in the region could be rebounding after two years of headwinds. Japan

also benefited from inbound tourism, with growth in the region led by Kérastase,as well as double-digit growth

from La Roche-Posay, Skinceuticals and Cerave.

Growth in Europe slowed to 3.4 per cent from 4.3 per cent in the first quarter. Performance was led by haircare

brands Kérastaseand Garnier, as well as L'Oréal's higher end fragrancebrands, especially Armani Stronger

With You and Valentino Born in Roma. Dermatological beauty, notably La Roche-Posay, was "significantly

penalised by last year's suncarephasing", said the group, thanksto poor weather in the region, which softened

consumer demand for SPF products.

North America showed signs of improvement in the secondquarter, following tariff-related headwinds in Q1.

Sales were up 8.3 per cent, fuelled by haircare from Kérastase andL'Oréal Paris. Makeup stabilised thanks to

launches from Maybelline New York and L'Oréal Paris in an otherwise challenging market dogged by dupes.

Meanwhile, Latin America grew 12.4per cent, driven by strong sales in fragranceand haircare acrossMexico,

Brazil and Chile. Salesin South Asia-Pacific, the Middle East, North Africa and Sub-SaharanAfrica

(SAPMENA-SSA) were up 10.5 per cent like-for-like in the quarter, driven by particularly strong growth at La

Roche-Posayand Cerave.

Big beauty's 2025to-do list

As we wrap up the 2024 earnings reports, analysts weigh in on how beauty conglomerates should go about

reinvigorating sales.

Hieronimus said L'Oreal's performance in Q2 wasboosted by the "early success"of its Beauty Stimulus Plan,

launched in October last year and focusing on bringing new products to market to stimulate growth amid a

subdued beauty landscape, "which will become ever more impactful as we continue to rollout our most recent

blockbusters and as we have many exciting launches in the secondhalf of the year". Thoselaunches will include

a Pradamen's fragrance, alongside the first Miu Miu scent.

The executive said he remains cautious asthe group navigates the secondhalf of the year, amid ongoing

economic and geopolitical tensions, including tariffs. However, he concluded: "I am confident that we will

continue to outperform the global beauty market, which we expect to grow, even amid the current economic and

geopolitical tensions, andto achieve another year of growth in salesand anincreasein our profitability."
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