
The Futureof Coty
Coty's future remainsuncertain as thecompany explores
potential sell-offs of its luxury andconsumer divisions.
BY KATHRYN HOPKINSAND JENNIFERWEIL

Thefuture of Coty is certainly oneto
watchfor the remainderofthe year.

As previouslyreportedin June,a
number of sourcestold WWD that Coty,

jointly listed in NewYork andParis,
is exploringa potentialsell-off in two

parts.Thatwould involve itsLuxury
division,countingbrandssuchasGucci,

Burberry,Jil SanderandHugoBoss,and
its Consumerdivision, with massbrands
includingCovergirl, Max Factorand
Rimmel London.

For Coty’s luxury business, sources

havesaidthat the companyis in talkswith

Interparfums,althoughtheyspeculated
that Interparfumswould wantonly some
of thefragrancebrands namelyBurberry
andHugo Boss.

Burberry Goddess,releasedin 2023,

remainsCoty’s biggestlaunchever,while
Hugo Boss became the number-twomen’s
fragrancefranchisein Europein the

secondhalf oflast year.
For this reasonit’s beenspeculated by

asource thata potentialdeal for Coty’s
fragrancebusinesscouldcomein theform
of astrategic partnershipor merger, versus

anoutright acquisition.
Interparfumsis saidtohavealready

madeanoffer to Cotyfor the Burberry
license,which Interparfumspreviously
heldthroughend-2023.

It’s understood that talks are still

underway,butthat thesituationis in flux as
thebrandswouldneedto agree to a deal,

whichmight proveto beastickingpoint.
Thenthere’sthequestionof the

blockbusterGucci fragrancelicense,
which waslong assumedwould go to
Gucci’s parentcompanyKering once

thelicenseexpires.
Thatlicensewasinkedfor 50years,

accordingto wWD archives,whichwould

makethe expirationyearbe2028. Coty

chiefexecutiveofficer SueNabi alsohinted
at thatdatewhenshetoldjournalists
in July 2023 that therewouldbeno
discussionof therenewalof any of Coty’s
licensesfor at leastanotherfive years.

More recently, however, multiplesources
have speculatedthat Kering’scurrent
financial struggles,drivenby theGucci

brand,couldmeanthe Frenchluxury group
mightnot wantto takebackthe licenseas
originallyplanned at leastnot rightaway

and that could also impact Coty’s plans.

Keringis rampingup its cost-cutting
effortsto curb debtasits preparesto
welcomeLuco de Meo, thegroup’snew
CEO, who hasa “cost killer” reputation
with aspecialtyin turning aroundailing

companies.
Sourceshavetold WWD the costto Kering

to bringGuccibeautyin-house wouldrun
into the tensof millions of dollars.

“There are lots of ballsin the air,” said

onesource.
For the massmarket,sourcessay

Coty continuesto searchfor a buyer
for its Consumerdivision in Asia. That
divisionhasbeenfacingchallengesfor

numerousreasons.Massmarketbrands

areincreasinglyupagainstcompetition
fromdirect-to-consumercontenders,and
investors often don’t seemassbrandsas

appealingastheir luxury counterparts
froma valuationstandpoint,for instance.

Coty reportedanet lossof $72.1million
in its fourth quarter.TheadjustedEPS loss

was5 centsa share, below forecasts for a 1

centprofit.
Net revenuewas$1.25billion in the

fourth quarter endedJune30, down 8

percentyear-over-year,but aboveWall

Streetforecasts.
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EmmaMackeyinthe
campaignfor Burberry's

fragrance,Goddess.
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