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ThePradaNatural pop-

up is on until Sept. 20 with

a selection of men's and

women’s ready-to-wear and
accessoriesdisplayedon

light woodenmodulesthat

are lit upby neon lights and

Prada logos.
In the middle of the

CornerShop,eachstation

has beenfilled with a
designatedproduct:

sunglasses,keychains,
water bottles,buckethats
andthe new PradaExplore

bagin shadesof gray, black,

brown andmaroon.
Pradais also pushing its

Re-Nylonwith acurated

selectionof raincoats,
windbreakers,quilted
paddedjackets,blouses,

flaredskirts,anddrawstring

trousersthatdraw from the
brand'sutilitariandesigns.

At Selfridges,
Pradaalreadyhas
threeconcessions,an
accessoriessnaceonthe

ground floor with amen’'s
andwomen'sspaceon the
first andsecondfloor.

As reported,the Prada

Group is weathering
the currentchallenges,
reporting rising salesand
steadyprofitability in the

first halfendedJune30.

Revenuesrose8 percentto
2.74billion euroscompared
with 2.55billion euros in the
sameperiod lastyear.Group
net profit amounted to 386

million euroscompared
with 383 million euros in the

sameperiod lastyear.
In August,the group

revealedit hadpromoted
ChristopherBugg to

chief communication

officer, a new role at
the company, anda new

developmentas it gearsup
to completethe Versace
acquisition. H.M.

PradaNaturalpop-upat the

SelfridgesCornerShop.
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