
FashionScoops
Flying High
Tiffany & co. hasdebuted

a campaigncelebratingits

Bird ona Rockhigh and fine

jewelrycollection.
Nathalie Verdeille,

Tiffany's chief artistic officer,

continuesto reimagineJean

Schlumberger'spopular
motif from 1965 with two

newfine jewelry expressions
andtwo new highjewelry
suites.

“Reinventinaa leaendarv

design like Bird onaRock is

nosmall feat,” Verdeille said

of herwork. “We had to stay
trueto its spiritwhile giving
it acontemporaryspirit.”

The newvisualstap
Tiffany brandambassador
andactressZhangZiyi and
modelAbbyChampion,

settingthem in adreamlike

settingof cloudsandopen
skies,breathing life into
Verdeille's newdesigns.
Photographedby Carlijn
Jacobs,the campaign
includes a seriesof films
thatcelebrateboththe
heritageandevolutionof
Bird ona Rock.

Theseriesunfolds

acrossthreechapters:the
first explores the brand’s
ongoingfascinationwith
birdsandavianmotifs;

thesecondoffersapoetic

imagining of the moment
that inspired it all when

Schlumbergerencountered

arare bird andcreateda
design basedon it, and

thethird tracesthe ascent
of Bird on a Rockfrom a
broochto a Tiffany & Co.

signature.
Thetwo new highjewelry

suitespaytribute to one-

of-a-kind gemstones,one
anchoredby tanzaniteand

anotherby turquoise. “For
high jewelry, we studiedthe

bird's anatomy, replicating
each featherin gemstones
andpreciousmetal, layering
them for movementand

realism,” Verdeille said.

The fine jewelry

collectiondebutswith two

distinctexpressions:one

figural, the otherabstract.

The figural birdsarecrafted
in platinum and 18-karat

gold with gemstones–
appearingto perchupon
the wearer, The abstract
“Wings” motif captures
the essenceof flight with

sculpted,symbolic forms
that evoke avianmovement.

“For fine jewelry,we
embracedabstraction.The

wing becamea graphic

motif, repeated in visual

rhythm like birds in flight.
Our diamond-setting
techniquescreated
texturaldepth,muchlike

pointillism, whereeachgem
contributesto a greater

whole,” shesaid.

The new Bird ona Rock
collectionsdebutTuesday,
coincidingwith thelaunch

of the campaignacross
print anddigital channels.

–THOMAS WALLER

ZhangZiyi in the
Tiffany & Co. Bird on
theRock campaign.

Tous droits de reproduction réservés

PAYS : États-unis 
PAGE(S) : 20

SURFACE : 19 %

PERIODICITE : Hebdomadaire

DIFFUSION : (61000)

JOURNALISTE : Thomas Waller

2 septembre 2025 - N°nc


