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SoshiotsukiWins 2025
LVMH Prizefor Young Designers
SteveO Smith wasawarded
the Karl LagerfeldSpecialJury

Prize,while Torishéju Dumi

won the Savoir-FairePrize.
BY JOELLE DIDERICH

PHOTOGRAPHS BY DOMINIQUE MAÎTRE
PARIS SoshiotsukibyJapanesedesigner
SoshiOtsuki on Wednesdaywon theLVMH

Prizefor Young Designers,cappingan
edition thatsawdesignersfrom acrossthe
globechallengethe menswearstatusquo
with creationsrootedin localheritage.

The Tokyo-baseddesignerbeat
more than 2,300 applicantsfrom 115

nationalitiesto walk away with a grand
prize of 400,000 euros,plusa yearof

coachingfrom expertsat luxury giant
LVMH MoëtHennessyLouis Vuitton,

parentof brandsincludingVuitton,

Guerlain,Dom PérignonandSephora.
Otsuki, who hasgainedcult statusfor

his oversize suits inspired by ‘80s-era
Giorgio Armani,receivedthe prize from
IndianactressandLouis Vuitton brand
ambassadorDeepika Padukone in a

ceremonyat the FondationLouis Vuitton.
“This award celebrates talent, creativity

andresilience,the very qualities that I

wouldlike to believe haveguidedmy own
journey as an artist,” Padukone said. “It’s
areminderthat true successis notonly
aboutwhatyou create,but also about
the courageto stayauthenticand the

persistenceto keep going.”
Speakingthroughan interpreter,Otsuki

saidheplannedto spendthe prizemonev
on buildingout his team,andhopesto
eventuallyfund hisown factory. But first he
wantedto celebratewith his favoritetipple,

acocktail namedThe Godfather that’s a
blendof Scotch whisky andamaretto.

A graduateof Bunka Fashion College,
Otsuki also attendedCoconogacco,the

private fashion school that is producing

someofJapan’smost exciting new talents.

Shortlyafter launchingSoshiotsuki in 2015,

hewasshort-listedfor the 2016 LVMH Prize.

Since thenhehasrefinedhis signature
blendofJapaneseandWesternmenswear
codes.Suit linings areslashedin reference
to kimonosleeves,while somejacketsare
wrappedlike karateuniforms.Otsukicited
influencesas diverse asJapanese“salarymen”
and “Gung Ho,” the 1986 culture-clash

Despite thelanguagebarrier,Nicolas

Ghesquière, artistic director of women’s
collectionsat Vuitton, saidthe jury was

conqueredby his presentation.
“We were impressedbyhis ability to

cutclothesandthe beautiful, undeniably
neoclassicalfabrics,andhewasalsovery
articulateaboutthetechnicalconstruction
of his clothes,so it waspretty unanimous,”
hesaid.

“Ilove his passionabout the craft of

tailoring theway that he’s made everything
feel very stripped back and soft, andhis use
of fabric,” chimed in SarahBurton, who

joinedthejury for thefirst timethis year
after taking the creativereins at Givenchy.

“It has an elegance anda beautyto it,
andhejusthasavery purevision and
it’s his own language, soit was beautiful.

And it’s hisnod to tradition,yet it talksto

today,” she added.

WhenA$AP Rocky wore Otsuki’s designs

on the coverof nichemagazineThe

Travel Almanac last year, the designer’s
e-commerce salesspiked.

TheRightBalance
DelphineArnault, the forcebehindthe
prizeandakeytalentscoutatLVMH,
notedthatSoshiotsukistrikesthe

right balancebetweencreativityand

commercial appeal. “At the endof the day,

that’s whatwe want: a brandthat also finds

a customerat the end,” she said.

TheLVMH Prizeshowroomin March
heraldedthe arrivalof menswearfrom
newcultural horizons,with the20short-

listed brandsincludingfor thefirst time
candidateshailingfrom Egypt, Ghanaand
SaudiArabia.Arnault saidthis hadhelped
to bring newenergytothe men’s category.

“I rememberfashion week a couple of

years ago wasn’t as exciting astoday.

Now menswearfashionweek is super
exciting, sothere’s a lot more creativity
in menswear,” she added.“Men dare a
little bit morein theway theydress,and
I think thathavingdesignerswho havea
differentperspectiveon menswearhas
also helpedthat.”
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SteveO Smith, whosemade-to-order

garmentsare3D interpretationsof his

originalsketches,wasthe winner ofthe
runner-upKarl LagerfeldSpecialJuryPrize,

presentedbyJapaneseactressandsinger
Anna Sawai,an ambassador for Dior.

It is worth 200,000 eurosandalso

includesoneyearof adviceon topics

coveringsustainabledevelopment,
communication,copyrightandcorporate
legal aspects,marketing,manufacturing
andthe financialmanagementof a brand.

“Whatwasveryinterestingto mewas
hearinghis story aboutcreatingdrawings
first andthen literally makingthat into his

garments,”Sawai told wWD. “I’ve never
really seenanythinglike it.”

Ghesquièresaid the approachstood

out asfashiongrappleswith the advances
of new technologies. “In this momentof
artificial intelligence, it’s interesting to see
this approachthat is closerto couture,” he
noted.

Smith, who is aboutto moveinto anew
studiospace,saidheplanned to spend
the moneyon materiallike a steamiron

and dressforms,and hopesto hire his two
seamstressesfull-time. “Right now, we
havemore ordersthan wehave capability
to makethem, so we reallyneedto address

thatbottleneck,” hesaid.

Winningthe Karl Lagerfeldprize was
especiallymeaningfulto the CentralSaint
Martins graduate,who’s inspired by the
late couturier’s prolific sketching.

“There’s an irony as well, becausehe

had alot of opinionsaboutpeoplecalling

fashion art.That’s a thing that I come

across a lot,” Smith said. “He hadasense
ofhumor, right? sohemaybewould have

found that quite funny.”
Eschewingwholesalehasallowed him

to grow sustainably,and his label has

beencash-positive for ayear. In lieuof

runwayshows,Smithhasleveragedred

carpetevents,for instancedressingEddie

Redmayneandhis wife HannahBagshawe
for last year’s Met Gala. “The Met Galais
the equivalent,if not more, thana show,”
heopined.

Recently, the designersawa spike
in demandafter the Victoria & Albert
Musemacquiredoneof his pieces,which

go for upwardsof 10,000pounds.Now

he’s looking to build his clientele beyond
London. “I think I could really benefit

frommentorshipin theclient-facingaspect
of couture,because so much of it’s so

personal,” he said.

Dare toDream
Camille Cottin, also a face of Dior,
presentedthe Savoir-FairePrize to

transmissionof skills, it comes with a

grantof 200,000 eurosandaone-year
mentorshipas well.

Dumi, the British-Nigerian-Brazilian

designerbehindthe Torishéjulabel,burst
intotears,promptingPadukoneto give her
a hug mid-speech.

“We were all moved by heremotion,”
Cottinsaidafterward,noting that the star-

studded affair must feel “overwhelming”
for an emergingdesigner.

In additionto GhesquièreandBurton,
andone-off memberPadukone,the

jury featuredJonathanAnderson,Stella

McCartney,Nigo, PhoebePhilo, Silvia
VenturiniFendi andPharrellWilliams.

MarcJacobstook part remotely,having
attendedthe premiere of Sofia Coppola’s
documentary“Marc by Sofia” at the Venice

Film Festival.

Roundingoff the panelwereDelphine
Arnault,chairmanand chiefexecutive
officer of Dior; SidneyToledano,an
adviserto LVMH chairmanandCEO

BernardArnault,andJean-PaulClaverie,

also anadviserto Arnault,anddirectorof

patronageat LVMH.

Theannualdesignprize hashelped

propelthe careersof suchtalentsas
Marine Serre, Nensi Dojaka, Thebe

Magugu,Simon PorteJacquemusand

GraceWales Bonner. Last year’s winner

wasSwedish designerEllen Hodakova

Larsson,whosesustainabledesignshave

won her fansincludingCateBlanchett.
Toledano said LVMH’s mentoringhas

becomeeven morecrucialasthe luxury
sectorstruggleswith a globalslowdownin
sales.Thefinalists broughtup challenges
rangingfrom manufacturingto navigating
wholesale, amid a vendorpayment crisis at

somedepartmentstores.
“Theyareveryrealistic,evenduring

their presentation.You almostwant to say
to them, ‘Well, dreama little,’” Toledano

said. “But that’s the reality, becausethey
want to succeed.They feel the market,

they feel the customer.”
Dumi, whosebrand is soldat Dover

StreetMarket andhasbeenworn by
celebritieslike Zendaya,saidthatwhile
sheis keenlyawareof marketrealities,
designersthesedaysneedto beworld

builders,notjust businessbrains.
“There’s so much competitionout there.

Every other daythere’sa newfashion
brandopening.You needto beclearwith

your message,what you are saying,” said

thedesigner,who graduatedfrom the

MA menswearprogramat CentralSaint

Martins,whereshewasanAlexander

McQueen-SarabandeFoundationscholar.

hasservedherwell
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Soshi Otsuki with

models in Soshiotsuki.

2023, shedraftedadreamteam: Naomi

Campbellonthe runway,GabriellaKarefa-

Johnson stylingandCharlie Le Mindu

doinghair.

“This year hasjustbeenawhole

whirlwind,” she said. “This was a dream,
andnow I've accomplishedthis dream,

so now I’m rejigging the whole dream

process.”
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DelphineArnaultwiththeLVMH Prize

jury andpresenterWisdomKaye.

Camille Cottin
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AnnaSawai
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