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Bottega Veneta's
FragrancesLaunch
At BergdorfGoodman

It’s the first retail

partnership for the beauty

brand, which debuted to
much fanfare in 2024.

BY JAMES MANSO

Bottega Veneta’sbeautybusinesshasits
first retail partnership.

Therangeof fragrances,which launched
in 2024afterKering createditsbeauty
division in early2023, haslaunchedwith a
perfumecounterat BergdorfGoodman.

The collectionis comprisedof Colpo
di Sole,ComeWith Me, AcquaSale,

Déjà Minuit andAlchemie, which were
masterminded by thebrand’s then-creative
directorMatthieu Blazy.Blazy, now setto
have adebutof his own at Chanelin coming

weeks,drewinspirationfrom Bottega
Veneta’sVenetian roots with therange.

The counterfollows suit, takingcues
from Venetianlagoons,Muranoglass,

Verde Saint Denis marbleand Italian

walnutwood.
“This very first wholesale openingfor

BottegaVeneta’scollection of fragrances
marksamilestonein thedevelopment
of the House’s beautyuniverseaswell

as in Kering Beauté’s journey,” said
Raffaella Cornaggia,chief executive

officer of Kering Beauté, in an email.

“With this exceptionalcounter,we are
bringingthe house’sdistinctive identity
to life througha fragranceexperience
rooted in craftsmanship,creativity and
Italian savoir-faire. It also representsa
new meaningfulentry point into Bottega

Veneta’s universe andreflects our long-

term strategy: to build high-endbeauty
thatextendsthe narrativeof eachhouse,
andcelebratesexcellence,innovationand
attentionto detailat everytouchpoint.”

Fragranceis still thehottest category in the

U.S. prestigemarket, perreportedCircana
data. In the first half, it grew 6 percent.

“Kering Beauté is proud to open its first
dedicatedBottega Venetafragrancecounter

at Bergdorf Goodman,an iconic setting
that reflects theelevatedproductsand

experiencesweaim to beknown for,” said

Alexandre Choueiri, CEOandpresidentof

KeringBeautéfor the Americas. “From the

counter’s architectural designto the distinct

compositions of each scent,this spaceinvites

visitors ona sensoryjourneythat captures
thespirit andartistryof BottegaVeneta.”

There is moreto come from the brand’s
partnershipwith Bergdorf.“Bottega
Veneta’s fragrances embody an exquisite
fusionof artistry andcraftsmanship,”said

Yumi Shin, chiefmerchandisingofficer at

Bergdorf Goodman. “We are honoredto
celebratethis partnershipwith Bottega
Venetaby introducingafragrancecounter
thatcreatesahighly immersive setting,
celebratingthe world of Italiancraft and

expertise,with more to comethis fall.”
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