
Work Hard,
Play Hard
Eva Mendesis channeling
the NSFWenergyof Stella
McCartney's fall 2025

showfor the brand'slatest

campaign.
In the images,Mendes

sporteda silky reddress
completewith ‘80s power
shouldersfrom the runway.

Posing in a utilitarian

elevator,the campaignis

set in the fictional Stella

Corp., which wasstrewn

with binders,notebooks,
coffeemugsanda cup

holderfull of nudiepens–
andonesleeksex toy – at
theshow in March.

Titled “Laptop to
Lapdance,”theshowwas
McCartney'sfirst since

buying out her minority
investor, LVMH Moët

HennessyLouisVuitton.

“This is the first show

l've done alone, other

thanwhen | left college,”
McCartneytold WWD post-

show. “And what | believe
in very much as a female

designeris you leave
work andyouparty.The

day-to-night thing is really

importantfor my brand.”
Othersfeaturedin

the campaigninclude

modelsthat walked in the
show, including Natalia

Vodianova;Amelia Gray;
KarolinaSpakowski; Haoji
Oi: SonaAh Woo;Anaelina
Kendall;Yilan Hua; Agel

Akol, andCaitlin Soetendal.
“I want to bewomen's

friends: wantthem to rely

onme, and |want them to

wear thatsuit out to aclub,”
she continued.

In addition to starring in

thecampaign,Mendeswill

feature in aninteractive

digital shoppingexperience
named"Shop with Stella:
Winter 2025,”which will be

onthe brand'swebsitefrom

Sept. 15.

VIOLET GOLDSTONE

Stella McCartney’s fall

campaign takesplacein

thefictional Stella Corp.
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