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PuigCreatesDeputy CEO Role
JoseManuelAlbesahas

been appointed to the

position and will also

continue to remainpresident
of Puigbeautyand fashion.

BY JENNIFERWEIL

PARIS – PuighaspromotedJose
Manuel Albesato thenewlycreated
role of deputy chiefexecutiveofficer, in

chargeof all divisions.

In thatposition, Albesawill report to

Marc Puig, companychairmanandchief

executiveofficer, while maintaininghis

currentpositionasbeautyandfashion

president.
“As deputyCEO, hewill drive the

delivery of Puig’s vision and strategy
acrossthe business,” said Puig, duringa
callwith financial analystsandjournalists
Tuesday after market close. “I remainfully
committedto my roleaschairmanand
CEO of Puig.

“I haveworkedclosely with JoseManuel
since2004, andI canattestthat his

passion, deep understandingof Puig’s
storyandexceptional talentas abrand-

builder andleaderhavebeeninstrumental

in our transformationto becoming
the globalpremiumbeautyplayerwe

are today,” Puig continued.“He was
instrumentalin repositioningRabanne,

CarolinaHerreraandJeanPaul Gaultier,
transformingtheminto threeof the

world’s top 10 fragrancebrands.”
Whenaskedfor thereasonbehindthe

new roleandnominationat the Spanish
beautyandfashioncompany,Puigsaid:

“Since I was appointedas CEO nearly
20yearsago, the companyhasgrown
more thansix times bigger], andthe
complexityandthe challengeswe have
madeus,togetherwith theboard,decide

to reinforcewith the appointmentofJose
Manuel Albesa.”

Puigreleasedfirst-halfresultsfor

thisyear on Tuesday,too.Thegroup’s
reportednet profitgained78.8 percentto
275million euros against a weakprior-

year comparable,whichwasnegatively
impactedby extraordinaryitems,suchas

costsrelatedto Puig’s initial public offering.

Adjustednet profit cameto 247.3million

euros,up3.9percent,while sales in the six
monthsendedJune30 reached2.3billion

euros,representinga 5.9percent increase

onareportedbasis and7.6percentrisein

strengthanddesirabilityof our brands,we

will beableto outperform thepremium
beautymarket,”saidPuig, who reaffirmed
the company’soutlook for 2025. That
includesnet revenuelike-for-like growth
to be in the 6 percentto 8 percentrange,
albeit onthe lower side.

“For thesecondhalf of the year, we are
seeinga further moderationof growth in
fragrances,our largestbusiness segment,”
hesaid.

During thefirst half of theyear,Puig
estimatesthatcategoryas awholegrewby

amidsingle-digit percent.
“Over the pastcoupleof months, we’re

seeingmoderationevenfrom this growth,
so we expectthesecondhalfto bemorein

the low-single digits,” he explained. “But it
still maybe too early, becausein fragrance,
the mostimportantseasonis Christmas.
Andwe still don’t haveyet thefeedback
from retailersin termsof opento buy, nor

dowe haveyet the consequencesof some
of the impactsof thetariffs, for instance.”

Puigexpectsanover-performancein
makeupandskin care.

“While remaining cautious about the

impactof foreign exchangeandpotential

impactfrom tariff implementation,we
continueto aim for marginimprovementin
2025 in line with 2024,” theexecutive said.

The companywill maintaina highly
selectiveapproachto mergersand

acquisitions,accordingto Puig.
He outlined someinitiatives for thesecond

halfof 2025.Carolina HerreraLa Bomba,

which was pre-launchedin tight distribution

inJune,will makeitsofficial launchin the

Europe, Middle EastandAfrica zone,and in

Latin America, thismonth.
Therewill berolloutsof extensionsto

Puig’s prestige fragrancebrandsaswell.

“While Charlotte Tilbury is a very well-

known brand,its distribution evenin

someof its largestmarkets remainswell

below someofits comparablemakeup
brands,”Puigsaid. “In the third quarter,

we expectto roll out CharlotteTilbury on
Amazonin the U.S.,which is increasingly

becominga channelof importancefor the

makeupshopperin this region.”
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strengthenedits portfolio with the

appointmentof DuranLantink as

permanentcreativedirectorofJeanPaul

Gaultier, after five yearsof revolvingguest
designers.Lantink’s first ready-to-wear
collectionin the rolewill bepresentedin

earlyOctober, during ParisFashion Week.

To comeis alsoasteadypipeline of
skincare launchesat Puig,including
more innovationsfor Uriage’sAge Absolu
andXemose.

JoseManuel Albesa
andMarc Puig
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