
FashionScoops
Scarlett's
Turn
Pradais actingas a
cinematicmatchmakerfor

the latest iterationof its
leather goodscampaign
dedicatedto the signature
Galleria handbag.

TheItalian luxury brand
hasconscriptedOscar-

nominated actressScarlett

Johansson,a regularof
PradaGalleria campaigns,
andbreakthroughdirector
Yorgos Lanthimos,marking

the first time thepairwork

togetheronaproject.
Johanssonreturnsas

the face of the Galleria

bag for the third time, after
previousinstallmentsof
the campaignin 2024and
2023, directedby British
screenwriteranddirector
JonathanGlazer and
VenezuelanAmerican artist
Alex Da Corte,respectively.

The2025shortmovie

– titled “Ritual Identities”
– leanson the surrealand

symbolism-rich oeuvre of

Lanthimoswhocaptures
the actress impersonating
three characterswithin

archetypalsettingsof

contemporarylife.

“This Pradacampaign

really comesfrom Yorgos’
uniquemind andwhatever

magicis createdbetween
the two of us asartists.
Theperformance– the
collaboration iS opened

up.This processof

discoveryis whatmakes

anycreativecollaboration
special,” Johanssontold

WWD. “Filmic shorts like this

areaplayful collaboration

for actors anddirectors– it

givesus anopportunityto

work together in a different

manner. You getto dip into

somebody'smind, theirway
of working, exploretheir

world,” she said.

Although the movie is up
for multiple interpretations,
the storylineseemsto
centeronJohansson
playing somesort of guru,
who providesa recipefor

what’s apparentlyapotion,
the ingredientsof which

include morning breeze,
rainwaterthat dripsfrom a

non-blooming cherry tree,

whispersof dead loved

ones’ namesandfeather
of a chirping bird,which

she bills asnon-necessary,

though.
Johanssonalsoperforms

asthe recipientof such

recipeandis seenstrolling
aroundametropolis could

be NewYork, althoughthe
brand didn’t specify – in

searchof theingredients
which shefills herGalleria

bagwith. Theshort

movie endswith a third

Johansson-interpreted

characteremerging,
Frankenstein-like, from a

life-size metallic sphere
placedat thecenterof a
townhouse'ssalon.

The movie, Pradasaid,
reflectsnot onlv the
Galleria's manyiterations

over the years,aswell as
the multiple stylesoffered

every season,but it also

"investigatesthefluidity of

the persona."
“The idea for this Prada

campaign is a play on

identity, theidentitiesthat
live within all of us, the
differentmaskswe wear,
the different characterswe

play, the differentpeople

we arewith otherpeople,

in different relationships,”
Johanssonexplained. “The
work becomespersonally

meaningfulbecauseyou
startto really feel it as
you’re saying it, it startsto
live more inside you – and
then,you canreally explore.
This film iS less about

assuminga character,more
aboutexpressingdifferent

versions of myself,”she

said.

Thevideocampaign
which is flankedby imagery
capturedby Lanthimos,

also anaccomplished
photographer– marks the
first time the Greek director,

producerandscreenwriter
collaborateswith Prada.

MARTINO CARRERA

The PradaGalleriaadcampaign
directedbyYorgos Lanthimosen
frontedby Scarlett Johansson.
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