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Kering'sLuca deMeo TapsHR ExecutiveFrom Renault
The announcementmarks

the first big appointment by

Kering's new CEOLucadeMeo.

BY MILES SOCHA

PARIS LucadeMeo, whoofficially
startedMondayas chiefexecutiveofficer

atKering,hasalreadymadehis first

high-profileexternalhire, bringingover

a humanresourcesspecialistfrom his

formeremployer,RenaultGroup.
ThomasCuntz, who spentnine yearsas

vice president,executiveandglobaltalent

management,at the Frenchcarmaker,has

joinedKering asglobaltalentdevelopment
andpeopleengagementhead,anewly
createdrole.

Cuntzannouncedhis arrivalon his

LinkedInpage,sayinghewill lead “key HR
functionsat theheart of theKering people

strategy.
“With my newteam, I will work to

accelerateimpactacrossthegroupand

ensurethatHR practicessupportour

strategicgoals,” hewrote. “The role includes

talentacquisitionandmanagement,
internal mobility, performance,learning
anddevelopment,inclusionanddiversity,
employeeengagementthroughlistening and
employeerelations.”

A graduateof EDHEC BusinessSchool
in Paris,Cuntz startedhis careerashead

of recruitment, retail banking, for Société

Générale.He wenton to log 24years
at Renaultin avarietyof corporateand

HR roles,notingthat he “experienced
incredibletransformation,resilience,
andgrowth, partneringwith talentedand
diverse leaders.”

Luxury analystsrecentlybeencritical of

Kering’s approachto talentmanagement
andhavebeenapplaudingde Meo’s arrival.

In aresearchnoteissuedMonday,
HSBC’s ErwanRambourgsaidhetrusted

that in future “managementwill not be
rewardedonloyalty,connections,or
tenure,but only on competence.

“Rejigging staffat Kering could also

besimilarto whatTiffany went through:
keepingsomelegacyperformers,bringing
back somewho leftandweretoo goodto

lose,and recruitingfrom thebest in class

from othersectorsandalsowithin the

sector,” hewrote.
In his LinkedIn post, Cuntz said he

reports to BéatriceLazat,chiefpeople

officer at Kering since 2016,andsaid
he’s “honored to entera newsectorand

contributeto a greatadventure,inspired
by the strengthofthe Kering house’s
brandsandits ongoing transformation.”

Luca deMeoattheKering

generalmeeting.
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