
Shop
With Stella
British fashiondesigner
StellaMcCartneyis

launching an immersive,

digital luxury shopping
showfeaturing Eva

Mendes, a friend andface
of the brand’s latest winter

2025 campaign.
Available to watchfrom

Monday at 8 p.m. in London

on the brand’s official

website,theshowtakes

placeat thebrand’s London

headquarters.
PartQVC, part trunk

showandpartsitcom,the
showstartedwithMendes
driving up to the Stella

McCartneyoffice and

pretendingto apply for ajob

via McCartnev. who givesa
convincingperformanceas
a multitasking receptionist.

Cut into the main part,
McCartneyandMendes

canthen beseengoing

throughday-to-nightpieces
in the collection, aswell

aS discussing the brand’s
sustainableinnovations,
suchas newleather

alternatives, including a
vegansnakeskinmade

using mycelium, in a
fictional corporatesetting
calledStellacorp.

McCartneysaidthe

experiencegoesbeyond
a conventional online

trunk show.

“It’s anexclusive insight
into my headquartersand

history — told by me, in my
words,” shesaid: “I want
to bring everyone into my
world, which is something
we’ve never done for a
collection,andreally is

pioneeringa newwayof
digital shopping.”

“Having mv friend Eva

Mendestherealso brings
the humor andheart. |
wantedto showwhatwe do
hereat StellaMcCartney
andeverythingwe do

hereto beconsciousand

mindful of our impact on
MotherEarthandour fellow

creatures,”continued

McCartney.
Fall 2025 marks the

third seasonthat Mendes
hasstarred in a Stella

McCartneycampaign.
Shepreviously frontedthe
winter 2024andsummer
2025campaigns.

Manufacturedwith

96 percentconscious
materials,thewinter

collectionfeaturesstrong-

shouldered dressesand
Savile Rowtailoring,
alongsidesquare-toed
heels,laptop-sizedRyder

totes andbiobased

eyewear.– TIANWEI ZHANG

Promotional

campaign for

the ShopWith

Stella digital
shopping show.
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