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PalazzoFendiin Milan:
BlendingArt, History,Creativity

CEO RamonRos touted

how the new flagshipon
Via Montenapoleone merges
Romanheritagewith
Milanesemodernism,

showcasingart collaborations,

bespokecraftsmanship,

and acelebration of Fendi’s
100-year legacy.

BY LUISA ZARGANI

MILAN With thenewPalazzoFendi in

Milan, CEO Ramon Ros wants “to bring
magic.”

In hisfirst interviewsincejoining Fendi

onJuly 1 from his role aspresidentand
chiefexecutiveofficer of Louis Vuitton,

mainlandChina,Ros underscoredthe

manyreferencesin theflagship to the

historyof thebrand,which is celebratingits
centennialthisyear– fromits foundationin

Rometo thetieswith the cityof Milan.

Cuethe imposing entranceonthe ground

floor onVia Montenapoleone,where
ribbedTravertinomarbleandRoman lime

walls createa uniquedrapingreminiscent

of ancientcolumnspepperingthe Italian

capital. “The draping createsa strong
emotional and authentic connection”
with RomeandFendi’s history, said Ros.

“Customers are looking for authenticity.”
Theflooring wasinspiredby the

geometricpatternsof housesat the time

with red, burgundyandcreamyyellow
tiles. Women’s accessoriesranging from

fashionjewelry, sunglassesandbelts to

fragrancesandtextileaccessoriesareon
display onthe groundfloor, whereat the

center stands a de-structuredcolumn

by artistAntonAlvarez, partof the
collaboration with FondazioneOfficine Saffi
andcustom-madefor Fendi. The sculpture
is craftedfrom enameledceramicin an
arrayof tonesthat includevivid yellow, in

anod to Fendi’s signature color, aswell as
delicatepurpleandgreentones.

Art is akeyelementthroughoutthe

store,“creating an eclectic dialogue
with our products,strengtheningthe
connectionbetweenthe artistsandthe
products.Creativity is the fil rouge,” said

Ros, who expressedthe goal to further

elevate the brand. “We must increasingly

Artworksareondisplay in partnerships
also with FondazioneArnaldo Pomodoro,
andtheMazzoleniandSeccigalleries.

A standoutat theentranceis a
handcraftedsculptureby RobertoSironi, a
multifacetedabstractmeteorite-likeshape
coloredin electricblue, darkyellow and
terracottashades.

Two asymmetricknottedpiecesby artist

Roger Cal, part of the collaborationwith
Officine Saffi, arecraftedfromceramic
coloredin Fendiyellowand in bubblegum
pink.

There is nodoubt thestore is luxurious,
alignedwith Fendi’s positioning,but it is

invitingwith its warmcolorpalette.
Strategicallypositionedatthecrossroad

betweenVia Montenapoleoneandthekey
thoroughfareCorsoMatteottiwith a central

towerdominatingthearchitectureatthe
intersectionof the two roads,PalazzoFendi

is locatedin astatelyrationalistbuilding
designedby architectEmilio Lanciaand
erectedbetween1933and1936. “We found

the right place at the right moment,again
to convey ourauthenticity,” said Ros.

Milan is seeingaflurry of openings,from
the expansionof the SaintLaurent store
to Dries Van NotenandAlberta Ferretti

boutiques, andRosexpresseda “very
positive” take onthe city’s performanceat

retail. It is “very relevantfor tourists and
locals alike,” hesaid. While acknowledging

the currentuncertainglobal scenario,the

executive notedthat “‘we think long-term,
we have clientsthat areloyal for life.”

The boutiquecoversmore than9,820

squarefeetover four floors, including

anin-houseatelier. In addition, thetop
three floors will hostthree different

dining conceptsby Langosteria,dueto

opennextmonth.
The imposingfacadeis markedby
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both atstreetlevel andonupperfloors – the

archesalso areareference to Fendi’sPalazzo
della Civiltà headquarters.Organic-shaped
doorhandlesinspiredby the soft movement
of leatherappearonthe entrancedoors.

The newboutiqueconceptwasdesigned
by Fendi’s architecturedepartmentand

mergesdetailsechoing1930s Milanese

interiors, suchas the building’s pre-

existing marblepatternsandthe staircase

connectingthe floors thatwasdesigned
by Lancia, with theaddition of alternating
delicatepink glass rhombuselementsand

a Cuoio Romanoleatherhandrailwith
Selleria stitching. Similarly, the round
windowspresentonthe stairwellhave
beenpreservedandrestoredwith metal
sectionscreatingadiamondpattern.

By the stairs, two symmetricartpieces
byLevy Van Veluw recallthe archesof

theFendiheadquartersin Rome. In
translucentpolymerclay andpigments,
theartworksarecoloredin emerald

greenandcobalt blue andarepart of the
collaborationwith SecciGallery.

A contemporaryfrescoby artistEdoardo
Piermatteiaddsa sculpturaldimensionto
the ceiling,paintedin the nuancesof pink,
burgundyandterracotta,with touchesof

neonblue.

Thethird floor = whichcontains a

sculptureby Nick Cave is dedicatedto

the FendiAtelier. Roswasespeciallyproud
of this space,wheresevenartisanswork

onbags andfurs. “It helpsto createa
connectionso thatpeoplecanunderstand

the brandmore,whereit comesfromand
wherewe aregoingandthey canbepart of
thejourney,” hesaid. “It also guarantees
traceabilityof theproductsandhelpsin

the personalization.”
Dedicateddisplaysin aluminum,

inspiredby FrancoAlbini’s designs,will
showsomeof thehouse’siconic piecesand
illustrate Fendi’s 100-year history.

During awalkthroughon Monday, in

the atelier,Piermatteipresentedhis live

workingexhibitionthat is partof the
“Rock the Craft” initiative “that projects
craftsmanshipinto the futurethrough
cross-pollinationbetweentheworldsof
artsandcrafts,with artistsandartisans

comingtogetherwhile reinterpretingeach
other’s art,” Ros explained.

An existing artworkby Piermattei–
inspiredby thethree-dimensionalvaults
hecreatedfor eachfloor of the boutique
in pigmented cement using a sacà poche,
transformingit into softcurls,wasturned
into a leatherand fur tabletusingthe
uniqueinlay workmanshipby Fendi’s fur

artisansandPiermattei.

Rosviewedthis alsoasa bridgeinto
thefuture, “investingto formyoung and

emerging artists.”
The artwork’s same softness informed

a customizedwhitecanvasPeekaboobag,
which will bedisplayedin-storeasthe
latestaddition to the PeekabooArtists

series. Leftover materialsfrom previous
collectionswill beusedto createalimited
number of made-to-orderPeekaboo

bags inspiredby the exclusivePiermattei

artwork,which will beavailable for sale.
The men’s area is on the first floor, marked

by thejuxtapositionof teakwoodparquet
inspiredby theshapesof backgammon

boards andribbedTravertinoSilver walls

andstripedgrainedceiling.
ReferencingPieroPortaluppi’sVilla

Necchi Campiglio in Milan, a perforated
silver nickeldoor opensto themen’s VIP

room,with apaintingby Daniel Crews-

Chubbs. Artist Luke EdwardHall for
Rubelli designedthe wallpaper.

On thesamefloor, theFendiKids room
wasdesignedin neutraltonesandpastel
details.

Women’s,coutureandhighjewelry

aredisplayedonthe secondfloor,
wherelacquered-effectivorywallsare

complementedby TravertinoAscoli

marblearches,accentedby the goldmetal
detailsofthe displaysystem.

Sinuousshapesare added through
theEternityBench by Arda Yeniayin the

women’s ready-to-wear salons.The waved

walls in Calce Romanaserving as ashoe

displayareinspiredby theunfoldingof
leatherrolls andthe facadeofthe Fendi

footwear factory in Fermo, in Italy’s Marche

region.
Oneof the two women’s VIP rooms is

dedicatedto high jewelrypieceswith a
consoledisplayin TravertinoAscoli marble
andapowderpink colorpalette, while the
other hostsanabstracted-humansculpture
by Belgian artist FlorianTomballe.

On thethird floor, the FendiApartment
is accessiblethrough aspecial arched foyer

inspiredbythe architectureof theRoman
Pantheon.A metaldoor recalling the
cofferedceiling of themonumentopens
ontotheVIP salon, a cocooningroomwith a
curvedceiling illuminatedby round lighting

covesthat representthe Pantheon’soculus,
thecircular, openholeattheapexof the
domein thelandmarktemplein Rome.

“We think long-term,

wehaveclients
thatare loyal for life.”

RAMON ROS,Fendi CEO
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