
SigningOn
As ClimateWeek opensin

New York, Frenchluxury
giantLVMH MoëtHennessy
announcedit hasjoined
theCopenhagen-based
Global FashionAgendaas a
strategicpartner.

“We are delighted
to welcomeLVMH asa
partner,” said GFA chief
executiveofficerFederica
Marchionni. “GFA’s efforts

stronglycomplement
the ambitiousLVMH LIFE

360roadmap, andtheir
influential voice will addto

the stalwartexpertiseof

ourexistingpartners.We

createalliances for anew

erasincepre-competitive
collaborationsareessential

to supportourvision of a
net positive industry.”

LVMH joins its luxury

peersChanel, which joined
in 2024, andKering,which

waS an early adopter in

2017.Also, partnersRalph

Lauren, Nike and Swedish

fast fashionretailer

H&M areall part of GFA’s
"cross-sectorinitiative

to promotecollaboration
on biodiversity,
decarbonization,

transparency,and

circularity.”
By joining GFA’s Strategic

Partnernetwork, LVMH

will now engagein pre-

competitive collaboration

with other major brandsto
tacklesharedchallenges
thatno singleactor can
addressalone.

“LVMH is proud to join

the Global FashionAgenda

asa strategic partner,
sinceit is a powerful
lever for ourcollective

work towardsa fair and
successfulenvironmental
transition,”saidLVMH

directorof environmental
developmentHélène

Valade. “We are convinced

that concretecollaboration
andcooperation

acrossthe industryare
essentialto advancing
environmentalefforts:

‘Joining Forces’ is both

a motto andanaction

program at LVMH.”
Valadehasspearheaded

LVMH's Life 360

sustainabilitycommitments

through2030,which
focusoncircularity,

biodiversity, traceability
andtransparencyacross
its 75 maisons.

Themarqueename
is goodnewsfor GFA,

which marked a“somber”
conferencelastJuneamid

brandsbackpedalingon
announcedcommitments,

legislativedelaysand
aeneralanti-ESGsentiment

worldwide.

Strategicpartnersto
GFA are selectedfor their
commitmentto advancing
sustainabilitywithin their
operationsandacrossthe
broaderfashionecosystem.

The collaborationenables

thesecompaniesto share
insights,shapeadvocacy,
and co-develop initiatives

with sharedgoalsof

changingthefashion

industry.
On Tuesday,GFA will

host the GFA Assembly at
ClimateWeek in New York,

aclosed-door seriesof

action-orientedroundtables

with fashionindustry
executives.Facilitating

high-level talks between
executiveson shared

objectiveshasbeena focus
of GFA.

LVMH andChanel

joinedforces in 2023

to coordinateonpre-

competitive activitiessuch

as a pooled systemfor

auditingsuppliers.
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