
New
Degree
The FashionInstituteof

Technology is introducing
its first associatedegree
programfor beauty.

Commencing in fall

2026, the schoolwill

launch an associatein

appliedsciencedegreein

cosmeticsandfragrance

marketing. The two-

year programoffers an
alternate, more streamlined
pathwaythan FIT’s existing
bachelor’s degreein

cosmeticsandfragrance
marketing.

“The AASin cosmetics
and fragrancemarketing
underscoresFIT’s mission

to shapethe futureof an

industrywhere creativityorinandbusinessinnovation

meet,” said ShannonMaher,

dean of FIT’s Jayand Patty
Baker School of Business
and Technology, in a
statement.

The program will train

studentsin beautybrand
develonmentandthe
businessof the industry,
alsooffering accessto
FIT’s FragranceLab and

theBeautyCenterat FIT

researchcenter.
“The launch of [this

program] reflectsFIT’s
leadership in beauty

education– preparing
studentswith theskills

to succeed,while serving
the evolving needsof this

dynamic industry,” said

Virginia Bonofiglio, chair,
CosmeticsandFragrance

Marketing.

Upongraduation,
studentswill beeligible
to pursueotherbachelor
of sciencedegreesat

FIT's JayandPattyBaker
School of Businessand
Technology.

FIT also offers a CFMM

mastersdegree,whose

2025graduatingclass
delivered capstone

presentationslastJune

offering strategiesto
resonatewith GenAlpha

and lean into beauty
consumers’searchfor

science-poweredsolutions.
Earlier thisyear, longtime

FIT presidentJoyceBrown

steppeddown from her role

at the closeof the2024-25
schoolyear. Brownwas
FIT’s first female and first

African Americanpresident.
Her successorhasyet to
benamed.– NOOR LOBAD

Lu Yang’s2022

artwork"Doku-Hungry
Ghost” wasamong

the 21 pieces
acquiredthrough the

Chanel partnership
with CentrePompidou

in2024.
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