
'We can't wait till March': First reactions to

Jonathan Anderson's Dior womenswear debut

Having to deliver 10 collections a year across womenswear, menswear,

accessories and couture, Anderson arguably has the hardest job in fashion right

now. Inez and Vinoodh, Stefano Pilati, Law Roach and more weigh in on the

beginnings of the Anderson era at the storied French house.
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"Do you dare- enterthe house of Dior," askedthe inverted pyramid screensuspendedfrom the ceiling

in the Jardins des Tuileries, where most Dior ready-to-wear shows take place. If it was an inverted

pyramid at all - somenoticed aDior box laid open at the bottom of it; perhapsthe pyramid represented

the sandsof time. But was the sand going inside the box or spraying out of it?

In many ways, that is the point of art; to keep oneguessing.And JonathanAnderson, who just presented
his first-ever Womenswearcollection for the storied Frenchhouse, hasa knack for creatingfashion that

defines the culture of his time. The show took off with a film by revered British documentarian Adam

Curtis that tracedthe maison's history throughout its many iterations since the time of Christian Dior,

cut with horror film references. It landed with really good shoesand a bag launch - La Cigale is a

structuredcrossbody bag inspired by the iconic dressof the samename, createdby the house's founder

in 1952.

Throughout, Anderson paid respect to everyonethat has comebefore him at the house of Dior, while

making clear that it is now his time to take over. Despite being 70, Curtis is a favourite of British

millennials, and so is Lana Del Rey, whose song 'Born to Die' featured in the soundtrack -

interestingly, it starts with the words:"Feet don't fail me now, takeme to the finish line."

The clothes, too, were amix of references to housecodes and Anderson's signatures, like his play on

proportions. There were twisted cumberbunds,quirky skirt suits with overblown backs and short tight

sleeves,andbows after bows after bows that turned into mini skirts, bustiers and gown tails. Alessandro

Michele, Glenn Martens, Charlize Theron, Johnny Depp, Jennifer Lawrence, Greta Lee and Mikey

Madison were among the 500 guestswho got to seeit all in-person.
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When LVMH chair and CEO Bernard Arnault surprised attendeesof the company's annual general

meeting in April by announcing that Anderson wasto succeedKim Jonesat the helm of Dior Men, it

wasalong time coming; rumourshad beencirculating for a goodyear,ever since Andersonshowedhis

Spring/Summer2025 collection for Loewe to an audiencefeaturing many of his designerpeers.

But Anderson's ascentto Dior did not happenovernight: the Northern Irish designer spent 11 yearsat

Loewe in the creative director role, transforming it from a heritage house to one of luxury's hottest

brands.Loewe saleswent from approximately €230 million in 2014, according to Morgan Stanley

estimates,to between€1.5 billion and €2billion in 2024,per estimatesof BernsteinanalystLuca Solca.

Andersonpresentedhis first menswearcollection for Dior just four weeks after Maria Grazia Chiuri

steppeddown aswomensweardesignerandhe was announcedthe house'ssole creative director. That's

when we first saw teasersof his womenswear,too - on Sabrina Carpenter,Mia Goth and Natalia

Vodianova. Lee, Alba Rohrwacher andMonica Barbaro also wore Dior during the 2025 Venice Film

Festival and Anya Taylor-Joyat the TorontoInternational Film Festival at the beginning of September.

Having to deliver 10collections a yearacrosswomenswear,menswear,accessoriesandcouture(just for

Dior), Anderson arguably has the hardest job in fashion right now. Dior parent company LVMH,

meanwhile, has faced declines off the backof the luxury downturn. In 2024, Dior salesdecreasedto

€8.7 billion, from €9.5billion a yearprior, accordingto HSBC estimates.In the secondquarterof 2025,

salesat LVMH's fashion andleather goods division, which includes Dior, were down 9 percent.

But Christian Dior chair and CEO Delphine Arnault, who has worked with the designer since 2013

(whenshe led LVMH's minority stakeacquisition of JW Andersonandappointmentas creativedirector

of LVMH-owned Loewe), is confident heis the right person for the job.

"One of Jonathan'sbiggeststrengthsis reinterpretingthe pastin anextremely modern andfeminine way

- the way he reworked Monsieur Dior's codes feels so contemporary," she said after the show. "It's

incredible whathe managedto achievein suchashort time. He startedworking onit in June.I absolutely

loved the bags,especially La Cigale with the little bow."

Here's what other attendeeshad to say aboutthe beginnings of Andersonat Dior.

StefanoPilati, fashion designer

I liked it very much. The men's show was a bit too close to his previous job in a way. To get into this

new mindset, it can't have beeneasy. But I think with this show, he madeit work. Our relationship is

basedon pure reciprocal admiration.

Inezand Vinoodh,photographers

I want everything, andthat is a problem. Can we have the bags andthe shoesnow? We can't wait till

March. I want to weareverything andhegivesus somany thingsto shoot aswell. It wasa very confident

collection. It took alot of guts to make afilm like that, too - we're big fansof Adam Curtis.

Roopal Patel, SVPandfashion director for SaksFifth Avenueand Neiman Marcus

JonathanAnderson's debutwasmagnificent. It waschic, effortless andin tune with the current zeitgeist.

It markedthe dawning of anew erafor the house.Weloved the opening whitedress,the sculptedjackets

and coats, the cargo and utility details, the beautiful lace dresses,the effortless cool of all the denim

pieces, andthe coutureeveningwear. Thereis no shortageof iconic accessoriesandshoesthat debuted

on the runway. JonathanAndersonis the designer of our times.

Derek Blasberg,writer andjournalist

I think the Dior customerwill be veryhappy. Jonathanis sucha polyglot; he can do somuch. I thought

the video that introducedthe show wasanincredible tribute to all the people who camebefore him. You
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normally get a standingovation on your last show,not your first - soI think people arevery excited
aboutit.

ChiomaNnadi, head of editorial contentfor British Vogue

I really lovedhow Jonathanmadereferencesto the archiveandtwisted themin a wayonly he can.Like
theshrunkenskirt suitsthat were tailored just to hit at the exact length of the original Bar jacket. Such

a geniusplay on proportion that he doesso well.

AndréMaeder, CEO of SelfridgesGroup

It's fantastic, very femininebut still a different world from before. Thestyles, the shapes,the colours

- it all felt very fresh.

Alastair McKimm, fashion and imagedirector

Firstly, I loved the Clockwork Orange-style brainwashingthat occurredpre-show with the incredible,

glitching archivefilm, forcing us to befirmly focusedon the moment. I loved the fabric andproportion

play, the shrunkensilhouettes, the contrast betweenperiod drama of the future and ready-to-wear of

today. Thecodesof the housewere carefully woventhroughout the collection.

Beka Gvishiani, author of @StyleNotCom

I want to be a womanand wearall of it right now. I alsoloved the film at thebeginning,showingrespect

to the house,while teasingthe future.

Loïc Prigent, filmmaker

I liked the spectacle- the lighting, thelegibility. It wasveryprecise. AdamCurtis's film hadsomething

of acomputer resetbut there wassomethingmore subtle: I didn't understandeverything andI like that.
There'smore to see.

BosseMyhr, director of womenswearand menswearat Selfridges

Thecollection balancedcraftsmanshipwith modern volume- ballooning skirts, even in mini form, felt

fresh yet rootedin Dior codes. Accessorieswerestrong,particularly the new-logo bagsin both quilted
andsmoothvariations.Embroideredfloral motifs, textured fabrics andsculptural coatsandcapesadded

richness,while a consistent hat silhouette punctuated select looks. Altogether, it was a compelling
statementthatboth honouredtradition and pushedDior's narrativeforward.

Law Roach,celebrity stylist

Theshow wasabsolutely incredible. It wasso manythings; it wasalittle somethingfor everyone.

Steff Yotka,global editorial director of i-D

A totally new vibe anda new way of dressingthat's quirky andindividualistic. It's a vision of Dior that

includesmany women,many aesthetics,many different waysof gettingdressed.I thought the diversity

of jersey joggers to the hydrangea-inspiredeveningdresseswasvery smart. I loved how bitchy the mini

skirts looked. The best part of beingrich is not having to give a shit what everyoneelse thinks - to

have your own luxurious inner life andpersonalcodes,to define your own style. Jonathangetsit.

AnnaDello Russo,fashion editor

It's amazing. He did it. For me, Jonathanis the one. I'm so empathic about fashion. I feel it in my
stomach.I feel the boom - this collection is abomba. I think he is a leader for his generationandthe

best teacher.

Comments,questionsor feedback?Email us at feedback@voguebusiness.com.
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