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Gucci's fast-track approach for Demna's fashions shows early

signs of success

Gucci's "see now, buy now" approach for the first collection from new designer Demna, harnessing a

buzz around the brand to draw shoppers back to its stores after years of lackluster sales, is showing

some early success, data shows.

PARIS, Oct 6 (Reuters) - Gucci's "see now, buy now" approach for the first collection from new

designer Demna, harnessing a buzz around the brand to draw shoppers back to its stores after years

of lackluster sales, is showing some early success, data shows. Demna stole the show at Milan

Fashion Week last month, dropping images of his first-ever Gucci collection on social media a day

before the official debut in the style of a star-studded film premiere, an unusual move.

The day after the celebrity-packed event, Gucci again broke with industry conventions, making the

new products from the Milan show immediately available in ten flagship stores until October 12.

Big luxury houses usually stick to a rigid calendar of fashion shows months before clothes hit the

shops.

But Gucci's fast-track approach is showing some early improvements in store traffic in the United

States, foot-traffic data compiled by Placer.ai and provided to Reuters by Colliers, shows.

At the Rodeo Drive store in Los Angeles, one of the boutiques stocked with the new products, traffic

rose steadily in each of the four days following the Milan show on September 23, with weekly store

visits up 53% from the previous week, the data showed. At Gucci's Wooster Street store in New York

weekly traffic was up 19%.

Country-wide store visits in the U.S. reached their highest level in three weeks the weekend after the

Demna launch, the data showed.

Gucci-owner Kering and Gucci declined to comment when asked about shopper appetite for the

Demna collection.
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DEMNA'S NEW DESIGNS KEY TO REVITALISING GUCCI BRAND

The success of the new collection from Demna, who only uses one name, would be a major step

towards reviving the struggling Gucci brand, which makes up a majority of sales and profit at French

conglomerate Kering (PRTP.PA) , opens new tab

Kering CEO Luca de Meo and Gucci's boss Francesca Bellettini, both recent appointments, are

under pressure to reverse Gucci's two-year sales decline.

Gucci's revenue plummeted 25% year-on-year in the last reported quarter. Store traffic further

slowed this year, Bellettini, then Kering's deputy CEO, said in July.

Gucci's new fashion show-to-store move is unusual in the business and has only been used

occasionally, mostly by smaller labels including Jacquemus and Burberry .

But Gucci's instant commercial test makes sense, said Laure Anne Chansel, who teaches fashion

marketing at the EIML business school in Paris. "What is the story the brand has told lately? There

isn't much."

Gucci needs to bank on the window of newfound attention after a period of flux following the previous

designer's departure in February, Chansel said, referring to Sabato de Sarno.

LUXURY LABELS FIGHT TO WOO BACK SHOPPERS

On Paris's Avenue Montaigne, one of three boutiques selling the collection in Europe, sales

assistants last week said they had not seen such interest in months.

"I ended up being there longer than I thought,” said Gayle Deifel, a tourist from California, adding that

she was surprised to discover Demna's new collection, including fur coats, a gold dress and new

editions of Bamboo and Jackie handbags, already in the store.

She bought a pair of leather boots.

The new collection, which will be rolled out more broadly in January, also hints at the brand's

commercial approach as it seeks to attract younger and less wealthy shoppers who turned away

from luxury spending due to economic uncertainty.

The luxury industry, which is in a downturn, needs to win back these customers who were put off

when companies aggressively raised prices to focus on the super-wealthy.

Gucci's new styles seen so far could widen the label's appeal, said luxury consultant LinLi Teh, a

former buyer for London department store Liberty.

“I think he's hitting the angles of all the Gucci customers over the past decades,” she said, referring

to Demna, who comes from Georgia.

In the Paris store, the brand displayed a downsized and less expensive version of its classic Jackie

bag near the checkout. At just under 2,000 euros ($2,347.00), the price is well below 3,200 euros for

other Gucci styles.
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NEW DESIGNERS SEEK TO GRAB THE SPOTLIGHT

Demna has taken the reins at Gucci amid an industry-wide reshuffle, with new designers also at

Chanel, Dior (DIOR.PA) , opens new tab and Loewe -- all seeking to make their mark.

Gucci's deep-pocketed rivals are staging elaborate events and campaigns, with LVMH (LVMH.PA) ,

opens new tab recently creating a Louis Vuitton boutique shaped like an ocean liner in downtown

Shanghai.

Heavily-indebted Kering, meanwhile, is under pressure to balance marketing investments with a

cost-cutting drive.

In China, Demna's Milan fashion week debut was broadcast at a VIP event with local celebrities in

Beijing. This spurred a brief spike in online attention that faded within two days, said Alexis

Bonhomme, who runs the luxury consulting firm Trinity Asia.

"The campaign has increased the talkability, but conversion into sales remains to be demonstrated,"

he said.

($1 = 0.8522 euros)
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GuccibyDemna,sale
l’affluenza nei flagship
Unapremieredigitale, celebritaa fareda cornicee

una rottura con le convenzionidel settore. Con il

debuttodi Demnalo scorso settembrealla Milano

fashionweek, Gucci ha abbracciatoun modello fa-

st-track che sembrerebbeavergia dato primi frut-

ti. Presentatasui canali social con24ore di antici-

po rispettoal debutto ufficiale, la primacollezione

della griffe di Kering byDemna (nella foto, un look)

ha fatto il suo ingressofisico in dieci boutiquesele-

zionate dal giomo successivo,senzaattenderei

canonicimesi di staccotra passerellaevendita.

Secondodati rac-

colti daPlacer..ai e
fornitia Reutersda

Colliers, lo store

Guccia LosAnge-

les avrebbe regi-

strato un incremen-

to del traffico del

53%nella solasetti-

mana successiva

allasfilata.
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For Balenciaga Debut, Pierpaolo Piccioli Declared the

Flip-flop Trend Here to Stay

The Balenciaga spring 2026 collection was presented on Saturday at Paris Fashion Week.

By Jaden Thompson

Flip-flops haveproven to be all the ragelately, from the pool to the streetto the runway. It appearsthe

trend is here to stay for spring 2026, at least according to Pierpaolo Piccioli's debut show

for Balenciaga, which waspresentedduring Paris Fashion Week on Saturday.

Thethong sandalpresenteditself in manyiterations at the anticipated show, which was attendedby FKA

Twigs, Meghan Markle andmore celebrities. Platforms of different heights andshapesgavethe style a

hefty, statementlook. Onestandout version included adramatically angled,up-turned pointed toe anda

little divot in the back of the platform. Thick, roundedstrapscompleted the outsized silhouette.

Other shoesfeatured a simpler basewhich could still beconsideredof the platform variety.

In a moment of striking color contrast, satiny white straps with fringe detailing popped against ablack

sole. Material and color were a big story, with multiple velvety jewel tones coming down the runway,

whether applied to the aforementioned dramatic pointed platform or a flatter, rounded-toe style.

The show proved the thong sandal has a place in formal dressing and going-out fashion as it

accompaniedan appliquéd white column dress,a flouncy violet halter neck dresswith a ruffled skirt

andmany more looks.

While prominently displayed, flip-flops weren't the only shoeson the Balenciagarunway. Another style

was apointed pump with a sharply angled vamp outline, which wasshowcasedin many colors. And a

high-cut shoewith intricate petal-like adornmentswasamong the looks as well.

The spring 2026 collection paid homage to Balenciaga founder Cristóbal Balenciaga. Reviewing the

collection for WWD, Miles Socha wrote, "Nods to the founder were many, including T-shirt, white

shirt and black leather cape versions of the founder's famous Darth Vader-esque 1967 wedding

ensemble;and numerousballoon dressesandskirts, the most striking in black leather."

Piccioli took up the mantle of creative director following the exit of Demna, who is now at Gucci.

Below, find additional photosfrom the Balenciaga spring 2026show.
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Denouveauxchapitres
pourdesmaisonshistoriques
PierpaoloPiccioli

pourBalenciaga,
GlennMartens

pourMaisonMargiela
etDuranLantink

pourJeanPaulGaultier
ont livré leur premier
essaideprêt-à-porter
àParis,lors de la fashion
weekprintemps-été2026

D
ans une fashion week prin-

temps-été 2026 riche en nou-

veautés,
le week-end des 4 et

5 octobre a atteint une forme
d’acmé. A Paris, trois designers ont pré-

senté leur premier défilé : Pierpaolo Pic-

cioli pourBalenciaga,GlennMartenspour
Maison Margiela et Duran Lantinkpour
JeanPaulGaultier.

ChezBalenciaga,Pierpaolo Piccioli suc-

cède à Demna,qui compte parmi les desi-

gners
les plus talentueux de sagénération

et qui, en dix ans,a transformé la maison.
Avec leGéorgien,Balenciagaestdevenuun
laboratoire créatif extravagant,capablede

produire desrobesdebal commedesjeans
élimés, dans tous les casun vestiaire pi-
menté par sonsensdudécalageetune cer-

taine âpreté. D’un point devue commer-
cial, soussonégide,Balenciagaest presque
devenue une marquestreetwear qui, au
sommetde sagloire, vendait deswagons
de baskets XXL, de tee-shirts à logo dé-

tourné et desweatshirtstroués.
Les dirigeants de Balenciaga ont sans

doute considéréqu’il valait mieux calmer
le jeu aprèsun apogéecréatif parfois hors
de contrôle– Demna, les dernièresannées,
s’était d’ailleurs lui-même un peu essouf-

flé. Et de ce point devue, Pierpaolo Piccioli
représenteun choix rationnel : l’Italien de
58 ans a fait sespreuveschez Valentino,où
il est restéseize ans, et où le public appré-

ciait sestenueséléganteset consensuelles,

sescoupes flatteuses pour tous types de

corps,sescouleurs vivespour sortir du lot

sansen faire trop.
«J’avais enviede commencerlàoùDemna

s'est arrêté», explique Pierpaolo Piccioli à

propos du lieu du show: l’ancien hôpital

Kering (propriétaire de la marque),oùune

exposition a été consacrée au créateur

géorgiencet été.Samedi4 octobre, Pierpa-

olo Piccioli a rompu avec l’héritage de

Demna,mais renouéavec unpassé plus re-

culé, celui du fondateur, Cristobal Balen-

ciaga (1895-1972).

«Il a toujours été l’un de mes héros», af-

firme Pierpaolo Piccioli, qui possèdeune
connaissancetrèsprécise desmodèles,des
techniques et mêmedes tissusque le cou-
turier espagnolutilisait – cette saison,l’Ita-
lien a d’ailleurs mis aupoint une nouvelle
version du gazar,inventé par CristobalBa-

lenciaga. Il s’inspire desescoupesamples,

de sonamour duvolume contenu,desaso-

briété. Des tee-shirts capes, despantalons
aux jambes arrondies, desjupes à traîne,
de vestesboulesconstituent autantdecita-

tions qui semélangent à d’autres éléments
disparates : un tailleur noir, un jean, un
pantalon de marin, une jupe brodée de

franges...Des référencesà Demna (les lu-

nettes de soleil) et à sonprédécesseur,Ni-

colas Ghesquière (le sac City), émergent
parfois,mais ellesrestent rares.

Le défaut de cette collection est qu’elle
n’apporte rien deneuf. Sionpart du prin-

cipe quele rôle d’un directeurartistique est
de prendre desélémentsdupassépour éla-

borer des formes nouvelles, seule la
pre-

mière partie de lamission estremplie. En

regardant le défilé, on voit du CristobalBa-

lenciaga, et aussi duValentino,de l’époque
oùPierpaolo Piccioli en pilotait la destinée

(entre 2008 et 2024); c’est qu’alors ses col-

lections étaient déjà influencées par son
«héros»espagnol.Il n’est pascertain que
l’Italien parvienne à donnerun nouvel

rera unestabilité financière à la marque et
attirera les clientes plus classiques que
Demna avait éloignées.

PourGlenn Martens, chezMaison Mar-

giela, il s’agit d’une «première fois » en
prêt-à-porter, le créateurayant déjà mon-

tré unecollection hautecouture en juillet.
Cettedernière avait brillé par sasophistica-

tion et sacapacitéà s’approprier lescodes

de la maison, comme si le Belge de 42ans
avait toujours fait partie desmurs.

GlennMartens a rassemblésesinvités au

même endroit qu’à l’été, au Centquatre,
centre culturel d’un quartier populaire du
Nord-Est parisien, où les invités de la

fashion week ontpeu l’habituded’êtrecon-
viés. Fidèle à l’esprit du fondateur Martin

Margiela, qui envisageait la mode à re-

bours desconventions,il a fait venir 61 en-

fants et adolescents appartenant à l’asso-
ciation Orchestreà l’école de Romilly-sur-

Seine (Aube), pour jouer desclassiquesdu

classique, du Lac descygnesau Beau Da-

nube bleu. La cacophonie musicale est

compenséepar la mignonnerie des inter-

prètes, tousvêtus d’un costume, parfois
trois fois trop grand pour eux – ce qui n’a
pas dû faciliter l’exécution.

Sur le podium, le proposest unpeu plus
rude tous lesmannequins portent un ap-

pareil métallique dans la bouche, qui leur

écarte les lèvres et dessine quatre petits
traits disposés en rectangle,un rappelde

l’étiquette Margiela matérialisée dans le

dos desvêtements grâceà quatre coutures
blanches. Censéanonymiser les visages
comme le faisait Martin Margiela avecun
voile, ce dispositif disgracieuxet vraisem-

blablement désagréabledonne surtouten-
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Des robesenforme des
On y retrouve des références margiéles-

ques, comme l’usagedu rubanadhésif (qui
vient emballer le tronc d’une robe ensoie

ou lesbretelles d’une délicate nuisette), le

travail desuperposition (un blazer sombre

sousunerobe blanchetransparente) oude
fusion (une écharpeintégrée à une veste).

L’ensemblesemble parfois un peu pares-

seux comparé aux efforts livrés pour la

hautecouture, en particulier les looks en
jean ou les tailleurs juste décalés par la

fourche bassedespantalons.Mais l’essen-
tiel est là: lagreffe deGlenn Martens chez

Margiela fonctionne, etil y atoute unepa-

noplie devêtementsdanslesquelson peut
se projeter.

Etre portable n’est pas la priorité de Du-

ran Lantink chezJeanPaulGaultier.Le tren-

tenaire néerlandais,qui afondé sa marque
en2019, aétéchoisi pour relancerle prêt-à-

porter misenpauseil y a dix ans.Depuis le

départ du fondateur éponyme en 2020, la

marque se contentait de shows haute
cou-

ture exécutéspar descréateursinvités qui

changeaientchaque saison. Ce dispositif
compliqué ne permettait sansdoutepas à

la maisond’être assezprésente sur le ter-

rain de la mode,et même si, aujourd’hui,
l’équilibre financier repose sur la vente de

parfums, il est nécessaire,pour alimenter
le désirdesconsommateurs,defaire parler
de soi grâceaux défilés.

La première collection deDuran Lantink
laisse penserque la commercialisation de
vrais vêtementsimporte moins que le
bruit qu’elle fera. Duran Lantink, connu

pour ses expérimentations sur les volu-

mes, sestenuesgonflées, peu couvrantes

et étonnantes,pousse,pour Jean Paul
Gaultier, l’exercice à son ultime degré.
Dansles sous-solsduMuséeduquai Bran-

ly-Jacques Chirac, il propose une collec-

tion cartoonesque, aussi sculptéeque dé-

nudée, à grand renfort de brefs morceaux
de tissu reliés les uns aux autrespar des
bandesélastiques,de robesen forme des
ne couvrant quela poitrine et lepubis, de

jupes carréeslaissant les fessesà l’air ou
de combinaisons moulantes parfois
transparentes.

«Je ne voulais pas regarder les archives

pour cette première collection, mais tra-

vailler seulementavec le souvenir que j’ai
de JeanPaul Gaultier. Pour moi, il repré-

sente la liberté de s’exprimer à travers les
vêtements, la libération sexuelle et lefun»,
détaille le créateur. Un étatd’esprit qu’on
retrouveeffectivement,tout commedes
références précises à Gaultier qu’il
s’agisse des rayures de la marinière, des
faux tatouages, despoils en trompe-l’œil,
du bobmarin. Mais même si l’intention
est bonneet que le défilé est un lieu d’ex-
périmentation, onnepeutpastotalement
occulter l’idée que les vêtements servent
aussià s’habiller.

ELVIRE VON BARDELEBEN

Duran Lantink

propose
unecollection
cartoonesque,
aussisculptée
quedénudée

Le chic légèrementdécalédeCeline

Avant de semesurer à la rudeconcurrence de la fashion week parisienne

printemps-été 2026, Michael Rider avait organisé en juillet sonpremier
showCeline autourde sa précollection estivale une proposition
commerciale qu’on ne met d’habitude pasen scène. Un peu décousue

mais prometteuse, celle-ci jetait les basesde la vision de l’Américain
pour la marque parisienne emblématique d’un style bourgeois.

Au parc de Saint-Cloud (pour mettre ses invités au vert dansunesaison

dominéepar les grandes tentesdéployées aucœurde la ville), dimanche

5 octobre,il a imaginé de longues robes noires un peu déstructurées et or-

nées de boutons dorés, desblazers en soie ivoire avec écharpe intégrée,

desimperméables doublés de soie multicolore, despantalonsà pinces
associés à desvestes en cuir aux épaules arrondies. Un vestiaire chic,

légèrement décalé, qui évoque les bonnes idées des anciens designers

Phoebe Philo et HediSlimane, tout en donnantnaissance à une autre
silhouette. «J’aime l’idée de construire [sur les fondations du passé]

plutôt que de détruire», analyse Michael Rider. Une stratégie payante
quand il s’agit de faire de Celine «‹unemarque chez laquelle on ne vient pas
pouravoir l’air spectaculaire, mais pour trouver un excellent manteau»
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Balenciaga. BALENCIAGA
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Maison
Margiela.
MAISON

MARGIELA

Celine. JODY ROGAC
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Pierpaolo Piccioli redéfinit pas à pas la

silhouette Balenciaga

Parmi les événements de la Fashion Week de Paris, il y avait les débuts de Pierpaolo Piccioli

chez Balenciaga. Le couturier italien a présenté sapremière collection le samedi 4 octobre 2025.

Par Tanissia Issad

Dansla ville lumière, la fashion week printemps-été 2026 a une saveurparticulière. C'est sur les pavés

dela capitale quele mercato qui a bouleversé le paysagedel'industrie du luxe cesderniers mois trouve

enfin son dénouement. Aux Tuileries pour Dior, au Centquatre pour Maison Margiela et dansunancien

hôpital du VIIe arrondissement, par ailleurs siège de Kering depuis 2016, pour Balenciaga.

C'est là que Pierpaolo Piccioli a présentéson vestiaire initial pour la maison parisienne. Si le créateur

italien n'en est pas à son galop d'essai - il a régné sur Valentino de 2008 à 2024, d'abord épaulé

par Maria Grazia Chiuri, puis en solo à partir de 2016-, succéder à Demna n'était pas une mince

affaire. Pendantune décennie, le Géorgien a redéfini les contours dela Balenciaga.

Mais pas que. Il a aussi introduit une esthétique - brute, surtaillée, ironique, couture, street et glamour

à la fois - qui a durablement modifié les contours dela mode contemporaine. Pour ne rien gâcher,sous

son égide, la maison fondée par Cristóbal Balenciaga en 1917a vu son chiffre d'affaires passerla barre

dumilliard en 2021, selon les donnéesdu site spécialisé Fashion Network.

LE CŒUR QUI BAT DE CRISTOBAL A DEMNA

Conséquence directe : pour Pierpaolo Piccioli, Heartbeat, le nom qu'il a donné à ses débuts,

s'accompagnait d'une saine, mais conséquente pression. D'autant que le gratin international s'est

déplacé pour y assister. Isabelle Huppert, amie de longue date de la griffe, était là. Anne Hathaway,

Laetitia Castaet Meghan Markle aussi.

Sous leurs yeux, un ballet en 53 silhouettes s'est joué. La première, une longue robe noire, fluide

jusqu'aux hanches,puis ajustéejusqu'à la naissancedes chevilles, s'accompagnait de gantsivoire, d'une

coiffe recouverte de cristaux et de lunettes de soleil insectoïdes. Une silhouette à mi-chemin entre

l'héritage de Cristóbal Balenciaga, puisqu'elle s'inspire de la robe Sack introduite par le couturier

espagnolen 1957, et celui de Demna, qui a popularisé cesmontures au design singulier.

À sa suite, deux ensemblesminimalistes ennoir et blanc, composésde pantalons droits et de top sans

manches avec deux pochesinvisibles greffées sur les hanches. Les lignes sont floues, volontairement,

et rappellent la ligne Vareuse que Cristóbal Balenciaga a initiée en 1951 en opposition aux vestes
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ajustées du New Look de Dior. Le caban, lui, évoque la collection Cocoon, introduite l'année suivante

par le styliste né à Getaria.

Autre clin d'œil au fondateur, l'usage en abondance du noir, l'une de sescouleurs fétiches dont Demna

avait également fait sa signature. Pierpaolo Piccioli y ajoute une intense palette chromatique : du bleu

si pâle qu'il serait presque blanc, du rose clair, de l'orange incandescent, du vert anis, du violet, du

jaune ... Car l'Italien est un artisan de la couleur, qu'il a largement travaillée chez Valentino. Sa touche

à lui, c'est aussi ce désir profond d'alléger la charge qui pèse quotidiennement sur les femmes. Un

souhait que le créateur a décidé de prendre à bras-le-corps, en créant un nouveau tissu, le néo-gazar,

Réinterprétation du gazar mis au point par Cristóbal Balenciaga en 1958, il mixe gaze, organza, laine

et soie et s'épanouit sur le look final du show, une élégante robe du soir rose pâle.

Enfin, l'une des spécialités de Pierpaolo Piccioli chez Valentino était le travail des accessoires. En à

peine trois mois chez Balenciaga - Pierpaolo Piccioli a pris ses fonctions le 10 juillet 2025-, il a déjà

réussi à imaginer plusieurs futurs hits, parmi lesquels le sac à main Clicca dont le fermoir affiche le

nouveau logo de Balenciaga, tandis que le City se réinvente dans un format allongé qui devrait plaire

aux nostalgiques des années 2000.

Mais celui qui parle le mieux de cette collection, c'est certainement Pierpaolo Piccioli lui-même, dans

sa note d'intention. Laissons-lui le privilège de la conclusion. "À chaque battement de cœur correspond

un nom, un moment, un geste. Cette collection est née de cet amour et de cette connexion. Elle

m'appartient autant qu'à ceux qui l'ont vécue avec moi, à tous les égards. Peut-être avec un rythme

différent, mais toujours avec la même âme".
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Thenewchicdi
0U alenciaga
Standingovationperiil debuttodi Pierpaolo
Piccioliallaguidacreativadellamaisondel
gruppoKering,dovehariportatounavena
di eleganzaedi visionecoutureguardando
alsuoDna,daCristóbal a Demna.Nelfront
r ow Giancarl GiammettieMeghanMarkle

«S
onoemozionatodiesserequi, sonodavveroorgogliosodi lui».
A parlaree GiancarloGiammetti,socio storico di Valentino,
tragliospiti giuntipersalutareil debuttodi PierpaoloPiccioli
daBalenciaga,chenonhatraditoleaspettative.Il designerro-

mano hainfatti riportatonella fashionhousedelgruppoKeringunavena
di eleganzaediattenzionecoutureguardandoal Dnadellamaison.Al lavo-
ro diCristobalBalenciaga,maancheagli altri talentichesi eranoalterna-
ti alla guidacreativadelmarchiocomeNicolasGhesquiereo Demna.«ov-
viamente none che quandosonoarrivatononsonoandatoavederegli ar-
chivi, anchese io li conoscevogiabene»,haspiegatoaMFFlo stessoPier-
paolo Piccioli. «Questasfilatanonrappresentasolounomaggioa Cristob-
al mavolevoessererilevante oggi».Occhiali a megamascherinacomeinset-

ti alla Demna,leiconicheborseCity,natenell’eradi Ghesquiere,cheperla
primavoltavannoin passerella,i tagli acerchiochelasciano scopertala
schienae le citazioniagli abiti a saccoche irromponoin passerella.Con la
sensualitadel neroleathere di top croppatiportaticongonnea strascico.

continuaapag.II

seguedapag.|
«Di solito, quando si parla di
bellezza,esempreunpo’ stacca-

ta dallarealta. Volevo applicare
quest'ideadella bellezzaanche
adellecosepiu reali, riconcilian-

do la stradacon la couture», ha
continuatoPiccioli chenelsound-

track hasceltoCan’t takemyeyes
off you in una versioneremixata

molto sensualee raffinata, come
tuttala sfilatachehavisto silhouet-

te molto allungate, issatesu infra-

dito con platform che ricordano
delle calzaturedelle geishegiap-
ponesi. Mail loropassoepiusicu-

ro in queipant grafici con bomber
balloon e piccola cintura conuna

B, ultimo baluardorimasto del
mondologo cheaveva imperver-
sato nellaprecedenteeracreativa.

Qui il logo e l’uso delcolore e di

inganni couture,comequelle stri-

sce effetto piume ricavate da la-

stre per paillettes.
Giudizio.Chic,nellasuaaccezio-

ne piu ampia e azzeccata.Con un
obiettivo chiaro in mente.Perche

see vero che Piccioli harispettato
il Dna della maisonei suoi creati-

vi, da monsiuer Cristobalin poi,
e anchevero che la mano di ele-

ganza raffinatadello stilistaroma-

no si vedeesserein primo piano.
Si sentela suaesperienzada ate-

lier daValentino ma si leggean-
che qualchetraccia di una femmi-
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nilita piu sensuale in quei look che

mixano couture e tracce androgi-

ne, creando una bella sorpresa. e

non sorprende neanche quello tsu-

nami glamour che e arrivato allo

show in occasione del debutto di

Piccioli, con un viso come quello
di Meghan Markle che non si ve-

de esattamente in tantepasserelle.

(riproduzione riservata)

StefanoRoncato
(Parigi)

Due look Balenciagap-e 2026
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PierpaoloPiccioli: «Nonho resoomaggioaCristóbal
Balenciaga,volevo piuttostoessererilevanteoggi»
Com’e esserearrivato daBalenciaga?
Sonomoltocontento.Mi sentonelpostodovedevoes-

sere ed e una grandecosa. AnchepercheCristobal

(Balenciaga,ndr) e semprestato uno dei miei eroi

creativi.Ho affrontato tutto cio senzavoler fare un
omaggioal fondatore. E unaspeciedi riconciliazione

tra Demna, Nicolas (Ghesquiere,ndr) e tuttoquello
chec’e statoprimadi me.

Qual estatoil puntodi parten-
za della collezione?
Laprimacosacheho fattoestataandare

negliarchivi.Mi hainteressatosoprattut-

to scoprirecheallaseveritadelleforme
di Cristobalin realta corrispondevaa
unaleggerezzacheerainsolitaperil suo

tempo.Hacreatodeivestiti cheliberava-

no ledonnedallalorocostrizione,anche
sociale.Ha messotrailcorpoe il tessuto

unterzoelementocheel'aria.
Quale lasuainnovazioneche
maggiormente l’ha colpita?
Ha inventatoil gazardi seta.E un tessutocheutilizza

undoppiofiloin orditoe un doppioin trama.Il para-

dosso chemi interessavaecheil doppiofilo invecedi

aggiungerepesolotoglie.Quindiho lavoratoconque-
sta ideain testa.
El’esito di questaricercasulleorigini?
E un lavoro chemetteinsiemeil passatosenzapagarne
omaggio.Cheha tracce di quellocheestatoCristobal,

il lavorodi Demnae di Nicolas.Volevo chetutto que-

sto fosserilevanteoggi.
Del Balenciaga di Nicolas checosal’ha
ispirata?
Il fattochefossesempreriferitoa unmomentodi Cri-

stobal, mami sentopiu vicinoaquellodi Demnaper-

che loedaunpuntodi vistatemporale.
Qual e lacostruzionedi Balenciagache
ritiene piu rivoluzionaria di
tutte?
Il sackdress.Ho fattouncappottosack

conun taglio soltantosullaschienache

seguequestomodello.
Ci sonotanti accessori.
Ho messola City bagnelloshow,una
delleborsepiu storichedelmarchioche

paradossalmentenon avevamai sfilato

prima.
Guardareal presentee un li-
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mite o una possibilita?
E una possibilita. Se si riescono a supe-

rare,i limiti diventano unapossibilita. E
un angolo da cui guardare la realta senza ripetersi. Mi
interessa essere rilevante oggi.

C’e qualcosa di politico nel togliere peso
dalle spalle delle donne?
Le silhouette super sottili e allungate sono esse stesse

un segnale politico. Nei momentidi crisi, le silhouette

si allungano e questo e unmomento di crisi fortissima.

(riproduzione riservata)

Chiara Bottoni e Stefano Roncato(Parigi)

Meghan Markle

ePierpaolo Piccioli
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Dal debutto di Pierpaolo Piccioli alle lucciole di

Alessandro Michele: le sfilate di Balenciaga e

Valentino alla PFW

A Parigi va finalmente in scena il nuovo Balenciaga firmato Pierpaolo Piccioli.

Da Valentino, invece, Alessandro Michele porta in passerella una potente

riflessione sul presente

di Cecilia Caruso

La grandemoda all'ombra della Torre Eiffel. Mentre l'attesa per lo show di Chanel, il primo firmato

Matthieu Blazy, si fa spasmodica,il weekenddella Paris Fashion Weekha regalato due défilé destinati

adentrare negli annali. Dalla sfilata Valentino Parigi al debutto di Pierpaolo Piccioli daBalenciaga, la

PFW si conferma una cornice impareggiabile per momenti ad alto tasso di glamour.

Se Alessandro Michele si distingue ancora una volta per l'approccio intellettuale alla moda, Pierpaolo

Piccioli torna sotto i riflettori dell'industria con una collezione che ha entusiasmato pubblico e addetti

ai lavori. Archiviata l'era di Demna, Balenciaga torna così aun immaginario pulito eraffinato, votato a

una femminilità leggiadra e contemporanea. Con l'ultima sfilata Valentino Parigi, invece, Michele

dimostra quanto l'arte del vestirsi sia un attopolitico.

Sfilata Valentino Parigi, l'inno alla speranza sotto un cielo di lucciole

Nonostanteunclima geopolitico incandescentee centinaiadi manifestazioni in giro per l'Europa, questo
FashionMonth nonha voluto fare dichiarazioni politiche o schierarsi apertamente.AlessandroMichele,

come di consueto,è andato controcorrente, inserendo la parola fascismo nel testo che accompagnavail

défilé (narrato da Pamela Anderson). Lo stilista romano, dunque, è partito da unalettera scritta da Pier

Paolo Pasolini in cui evocava i «mutevoli bagliori di desiderio - erotici, gioiosi, innocenti - che
continuano ad accendersi nonostante le ombre inquietanti che avvolgono il suo presente». Secondo

Michele, allora, le lucciole da lui evocate rappresentano la capacità di resistere alla notte più
buia: luminescenze erratiche e gravide di vita, frammenti intermittenti di poesia incarnata, baluginii

inafferrabili e, per questo,capaci di sopravvivere al buio del fascismo imperante.

La sfilata Primavera-Estate 2026 di Valentino, allora, si staglia come un deciso inno alla speranza,

come un invito inequivocabile a cercare ancora bellezza, unione, dialogo e amore. «Occorre dunque

disarmare gli occhi e riaccendere lo sguardo. Solo in questomodo potremmo capire come il buio del

nostro presentesia in realtà intramato da sottili sciami di lucciole: indizi che annunciano altri mondi a

venire, tracce di una bellezza che resiste all'omologazione, epifanie sensibili capaci di riconnetterci

all'umano. La moda, in questosenso,può diventare un'alleata preziosa. È suoil compito di illuminare

ciò che ama nascondersi,portando in superficie timidi indizi di futuro», scrive nelle note allo show lo

stessoMichele.

La collezione Fireflies di Valentino, inoltre, si rivela meno "barocca", ampollosa e stratificata rispetto

alle precedenti. Michele, infatti, sembra virare verso un'essenzialità tutt'altro chebanale fatta di bluse

dalle maniche vaporose,gonnein velluto, pantaloni di setaapalazzo elunghi top con inserti trasparenti.

I blazer dalle spalle pronunciate o dalla forma avvitata si alternano ad abiti see-through con piume e

cristalli. Pizzi e bustier raccontano una femminilità audacema sofisticata. Gli anni Ottanta siintrecciano

agli anni Quarantaper planare versouna contemporaneità oscura,ma desiderosadi sperare.
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Il debutto di Pierpaolo Piccioli da Balenciaga

Il sabato sera della Paris Fashion Week è stato interamente dominato dalla sfilata di Balenciaga, la

prima firmata da Pierpaolo Piccioli (ex direttore creativo di Valentino). Il défilé si è distinto per

l'atmosfera gioiosa, festosa, ansiosa di salutare e applaudire nuovamente uno dei designer più apprezzati

degli ultimi anni. Come da pronostico, l'arrivo di Piccioli apre un capitolo tutto nuovo per la maison.

Gli occhiali total black dal design futuribile rappresentano l'unico ma essenziale anello di congiunzione

con l'era di Demna. Il resto della collezione, invece, porta a chiare lettere la firma di Piccioli.

L'archivio e l'heritage della casa di moda, espressi in abiti a palloncino e in silhouette cocoon, non

prendono il sopravvento. Lo stilista di Nettuno, infatti, lascia che siano il suo gusto e la sua visione a

guidare la collezione. Non mancano, allora, pantaloni sartoriali neri, maxi camicie bianche, vestiti dallo

scollo halter, lunghi guanti, jeans morbidi, piume e ricami floreali. Il black and white è alternato a

sprazzi di rosa, marrone, rosso, giallo e viola. È un tripudio di pelle, tra tuniche essenziali, capispalla

avvitati, mini crop top e cappe rivisitate. Per la prima volta, inoltre, la borsa Balenciaga City Bag

scende in passerella: l'accessorio più amato della maison si erge ad imprescindibile elemento di

continuità tra epoche e direttori creativi differenti.

Da Anne Hathaway a Lana del Rey, le star in prima fila

Gli show di Valentino e Balenciaga sono da sempre sinonimo di un parterre stellare. Al debutto di

Piccioli, da esempio, hanno assistito Anne Hathaway, in maxi T-shirt e guanti di pelle; Meghan

Markle, in un completo total white; Isabelle Huppert e Kristin Scott Thomas, tra chemisier e abiti

sculturali.
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Balenciaga lance une collection de parfums en hommage à son

fondateur

Crééeautour dupremier jus lancé en 1947,Le Dix, cetteligne àla fois vintageet ultra-modernenous plonge

dansl'héritage decelui qu'on surnommait « le couturier descouturiers », Cristobal Balenciaga.

Johannede Courbatèrede Gaudric

Rarementune marque aurapoussé aussiloin l'hommage à son créateur. Allant jusqu'à scannerun antique

flacon pourreprendreà l'identique sesproportions et travailler sonétui commes'il sortait desarchives. Tout

estétudiédanslesmoindresdétails, l'usure del'étiquetteet du verre, lapatine dela boîte... De quoi remonter

le temps dansles salonsfeutrés d'une grandemaisonde couture en 1947.

Tout acommencéavecla redécouverte d'un flacon datant deprès dequatre-vingts ans.Ceparfum, c'est Le

Dix, dont le nom fait référenceà l'adressehistorique de Balenciaga,au 10, avenue George V à Paris. La

marque estpartie de cette pépite vintage pour développer une collection dedix créations, tantôt inspirées

du lieu denaissancede Cristobal Balenciaga,de sa silhouette emblématique (la « Tulipe »), ou encore de

salégendairediscrétion et desavision de la mode. Elles senomment Getaria, To Be Confirmed, Cristobal,

Extra, Muscara,100 %,No Comment... Toutespeuvent seporter aussibien auféminin qu'au masculin. Le

Dix n'est pas oublié puisqu'il intègre la série avec une composition s'inspirant de la fragrance originelle.

Imaginée comme une « capsule temporelle olfactive », c'est un iris merveilleusement élégant et aérien,

comme un voile depoudrerelevé d'une touche de violette.

Chaqueparfum de la collection raconteune histoire singulière, toute en contrasteodorant avec desaccords

souvent inattendus. C'est notamment le cas de No Comment, en hommage à la personnalité discrète du

grand couturier qui ne donnaqu'une seuleinterview dans sa carrière, au quotidien anglais « The Times »

en 1971. Ici, Balenciagarevisite l'accord fougère autour d'un aromatique cyprès d'Espagnecontrebalancé

de notesboiséesambréesdouces. Autre exemple, Getaria, du nom de la petite ville de pécheursoù naquit

Cristobal en 1895,dansle Paysbasqueespagnol. Vif et lumineux comme unecôte balayéepar les vagues,

il joue sur des zestesd'agrumesbousculésd'un très subtil accord minéral et marin.

Muscara, lui, évoquele regard ourlédefards demannequinslégendairescommeDovima, Lisa Fonssagrives

ou Colette, l'une desplus proches collaboratrices deM. Balenciaga. Follement chic, caressantcomme du

daim avec une pointe d'iris, c'est un parfum depeau dans toute sa splendeur. Pour illustrer le noir jais et

radical qui signait nombre de créations du couturier, la maison a choisi un bel encensà peine arrondi de

notesambrées.Le nom de ce parfum: Incense Perfumum, qui dit en deux mots le caractèreintemporel de
ce fameux noir Balenciaga. Qu'en est-il de Cristobal, la composition censéeraconter l'homme lui-même ?

C'estunoud sublimépar unpatchouli lumineux. Rien detapageurbien sûr,plutôt uneprésence«silencieuse

», loin de cesboiséscriards quel'on croisecestemps-ci.

L'ensemblede la collection estdisponible dansunesélection deboutiquesBalenciaga,mais c'està l'adresse

historique au 10, avenue George V qu'il faut aller la découvrir. Là, près del'entrée sur la droite, on peut

admirer le mythique flacon qui fut miraculeusement retrouvé.
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McQueen
The bumster is back.

Oneof Alexander McQueen’s most
iconic creations,theultra-low-rise pants
werethefoundation for SeânMcGirr’s
springcollection, which brimmedwith
erotic tension.

The label’s creativedirector pairedthem

with everythingfrom military-stylejackets
to frilled corsetsor a croppedchainmail

top. McGirr also worked theswooping
waistbandsinto skirts,bandeaushorts
andcargo pants,somewith openzipsfor
addedexposure.

He said theshow, stagedon a circular
set dottedwith maypoles,was inspired by

“The WickerMan,” the1973 British folk

horror film seton a fictional Scottish island
whereresidentspractice a form of Celtic

paganism.
“There’s a kind of sexualenergyin this

film andin the girl that I wantedto put
forward, andthebumsterwas the first

thingthat came to mind,” he explained
in apreview.“There’sa senseofease and

casualnessto it andattitude,becausethe
silhouettein theend has a little bi of a

toughnessandastrengthto it –and I think
theMcQueen womanalways wantsto look

strong.”
In his first stand-alone women’scollection

after three coed shows, McGirrhit his stride

with a growing emphasis on daywear.

A blue police officer’suniform shirt
was sexedup with a corset,while pencil
skirts camein anarray of fabrications,
from shreddedwhite denim to fadedfloral

jacquard andblack leather dottedwith

rings andfringes. Dresses ina sizzling red

rose print wereslashedacrossthehip or
fastened with corsetlacing.

Havinggiven birth tothe low-rise jeans
that definedtheY2K aesthetic,thebumster
has lostalot of its original power to

provoke, bu a couple herecouldstill make

headsswivel – namelyAlex Consani’s red

lace version, which was high onattitude,

but a little low ontoughness.
Overall,thecollection reflecteda more

pragmatic approachthat shouldsupport
the ailinglabel’s ongoing restructuring
and McGirr still delivered somered carpet
stunners.

Theseincludeda gold sequinedtanktop
dresswith trailingwhite featherruffles,

and a spectacularparachutegown in a

watercolorprint, which hesaid symbolized

release.McGirr pointedout a detail
hidden insidethepattern: two ladybirds

in amorouscongress,inspiredby ascene
in the movie where all the insectsstart to

mate. “It’s bonkers,” he said with a laugh.

It was the kindof detail McQueen

himself would have loved.=Joelle Diderich
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MCQUEENRISVEGLIA
LA SEXINESSOSCURA
Pantalonidallevitebassissimeecorsettifetish
micro gonneezip sfrontatesi affiancanonella
sfilatadellagriffedi KeringfirmataSeánMcGirr

U
n allestimentoconenormi
costruzioni, simili acovo-
ni di grano,evocal’invito
allo showdi McQueen,

ovvero due spighe intrecciate. e
ispirato alla tradizione folkloristi-
ca irlandeselegataai riti di rinno-
vamento. L’oscurita e il buio av-

volgono la sala come preludio a
una tensione carnale. SeanMc-
Girr, direttorecreativodel mar-
chio di Kering, scegliedi evocare
unimpulso primitivo, la forza del-
la natura che prevale su tutto, fa-
cendo sfilare modellecon il viso
percorsodalacrime neree le mani
intinte nell’’inchiostro. «Ci oppo-
niamo alla natura, frenandol’istin-
to in nomedell’ordine. Ma cosa
accadequando ci lasciamo anda-

re, dando soddisfazioneai nostri
desideripiu profondi e agli impul-
si innati?Cosaserveperrisveglia-
re e arrendersia quellaspintapri-
mordiale?», scriveil designernel-
le note dello show. L’effetto e
quello di una sexinessprimitiva,
tra pantaloni dalla vita bassissi-

ma, con sfrontate zip sulle nati-

che, gonneminimali e corsetti.Le
uniformi militari si disfano la-

sciando spazioanuoveinterpreta-
zioni. La giaccaviene decostruita
e riassemblata con patch pocket
decentrati e silhouette affilate,
mentrei tessutie le finiture dell’u-
niforme militaretrovanonuovavi-
ta in bustier strutturati. Camicie e
abiti in popelineavvolgonola fi-

gura. Sul finale, stampe astratte
d’insetti si apronosu abiti in seta
paracadute,le superfici si infiam-

mano con degradespray e decora-
zioni scintillanti, fino adissolver-
si in silhouette drappeggiateche
sitrasformanoin lingue di fuoco e
chiffon stratificati.
Giudizio. Una collezione che
esplora l’istinto e le pulsioni piu
profonde, che osama forse si al-
lontana dallo spirito del fondato-

re. (riproduzione riservata)
ChiaraBottoni (Parigi)

Tous droits de reproduction réservés

PAYS : Italie 

PAGE(S) : 5

SURFACE : 23 %

PERIODICITE : Quotidien

DIFFUSION : (98970)

JOURNALISTE : Chiara Bottoni

7 octobre 2025

Page  20



(2/2)  KERING - LUXE

DuelookMcQueenp-e2026
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Miu Miu fa sfilare

il grembiulesimbolo

della faticafemminile
“Incarnatutte le difficoltà dellenostrevite” spiega
Miuccia Prada.Gli anni50di Chloé.McQueenfa i conti
con la natura.DaThom Browneatterranogli alieni
dallanostrainviata
SERENATIBALDI

PARIGI

I
percorsi creativi di Miuccia
Pradasonodavverosingola-

ri. Casoin esame,la sfilata di

ieri di Miu Miu, tuttadedica-
ta al grembiule.«È il mio indumento
preferito», spiegalei dopo lo show.
«Incarnatutte le difficoltà dell’esse-
re donnache lo si usi al lavoro o aca-
sa. Mi sembravafosseil momentodi
affrontareuntemacomequesto. E lo
so che noi designer,con le passerel-

le, tendiamo a rendere tutto gla-

mour, manella vita c’è anchealtro.
Io lo esprimocon gli strumenti che
ho». Fatto dachiunque altro, undi-
scorso del generesembrerebbeas-

surdo. La stilistaperòhasempresa-

puto giocare in bilico tramoda,pro-
vocazione e commentosociale. An-

cora di più con Miu Miu, chenasce
conunospiritopiù leggerodel mar-
chio “istituzionale”, Prada.

Apre lo show l’attrice SandraHül-
ler vestitadametalmeccanicocui se-

guono tutteleincarnazionidell’indu-
mento. Le vestagliettea fiorellini da
casa, i grembiulidacuocain bianco
o chiusidabottoniper lepulizie.Da

camerierahannoi volant,sonoseve-

ri quellidamaestrain uncrescendo
che si concludeconquelli bianchie
corti da scolara,decoratidi pietre.

Stessaevoluzione perle scarpe,da-

gli zoccoli anti-infortuniofino ai san-

dali col tacco aspillo decoratidi bor-
chie. Giocare con gli stilemi delle
classisociali non è pertutti. Edèan-

cora più complicatoriuscire a farlo
creandoun prodotto desiderabile.
Miuccia Pradaci èriuscitasul filo del
rasoio.

Quandonel1952 GabyAghion fon-
da la suamaison,Chloé, haun obiet-
tivo molto chiaro:vestire le donnein
basealle regoledella couturesenza
però ingolfarle in inutili strutture.
Stessaimpostazioneperl’attualedi-

rettrice creativaChemenaKamali.
Unasceltaintelligente:nellepassate
stagioni ha rilanciato alla grande il

brand puntando sull’hippie chic,
adessoperòè il momentodi cambia-

re per non annoiare il pubblico.E
dunquebastafiglie dei fiori evia libe-
ra ai drappeggianniCinquanta,alle
vite segnate,ai bustini.L’allure non
cambia,ma la virata arriva al mo-
mento giusto.

«Andiamo controlanatura,sotto-

mettendo i nostri istinti all’ordine.
Ma chesuccedesediamo rettaal no-

stro io più primitivo?», si chiede
SeánMcGirr. Il designerdi McQueen
scegliecomeambientazionedel suo
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show una passerelladecoratada
strutture di rafia ispirateaThe wic-

ker man,film del 1973capostipitede-

gli horrorfolk, in cui la celebrazione
delle divinità della natura è piutto-
sto spaventosa.Un immaginarioche
bensi adattaalbrandeincui lui cala
le suedonne,ciascunavestitadi rife-
rimenti al lavoro del fondatoredel
brand.Ci sonoi jeansavita bassissi-

ma, le giubbemilitari, le rouches,gli
abiti enormi e gonfi. Tutto è molto
AlexanderMcQueen; il punto è che
lui per ogni collezionesceglievaun
tema e unasilhouette, mentre qui
l’andamentoèpiùondivagoeperciò
più caotico.

Per un McQueen che guardaalla
natura,c’è unThomBrowne chece-

lebra l’alieno mandandoin passerel-
la vari extraterrestriverdi chesi me-

scolano con lemodelle.Checomun-
que, aonordelvero,nonpaionointe-

ressate avestirsicomenormaliesse-

ri umani: le costruzionidellostilista
sonograndi,articolatee spericolate.
Le giacchesembranorobotTransfor-
mers, le gonnepaionoriprodurre la
volumetria delle cattedrali.Un po’
importabili.Ma spettacolari.

Chitose Abe con il suoSacai non
ha tendenzeo mondi particolari da
illustrare. «Voglio chele donnecon
addossoi miei vestiti si sentanofor-

ti, potenti». E lo sono. I suoi pezzi
scolpiti e modificati, gli innesti tra
trench e giacche sportive,i blazer
trasformatiin gonne,le camicieri-

baltate eallungatehannoungranvi-

gore. Copernihainvecebrevettato
un tessuto,C+, chea contattoconla
pellerilascia particellecherafforza-
no le suenaturalibarriere protetti-
ve. Lo hausatoperleggingsetopela-
sticizzati minimal e, all’apparenza,
molto comodi. Quandosi dice belli
dentro.
©RIPRODUZIONERISERVATA

T NaomiCampbell
hasfilato perSacai

T Lamodaincontra
laskincaredaCoperni
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T L’attrice Milla Jovovich
con il grembiuleallasfilata diMiu Miu

T Il preppydiThomBrowne
giocaconl’esteticaalienae teatrale
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T DaChloéabitifloreali estampe
d’archivioanni50-60

T Frange,fiori e vita bassa
Il punk romantico di McQueen
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LVMH en pole position sur les marchés
du champagne et du cognac
Le numéro un mondial du luxe, par le biais de Moët Hennessy, est aussi le premier
acteur en Champagne et à Cognac. N'échappant pas aux difficultés actuelles du
secteur, il a lancé un plan de relance et de gains d'efficacité.

Assurant près de la moitié du chiffre d'affaires du groupe et plus des trois quarts de son
bénéfice opérationnel, la division Mode & Maroquinerie de LVMH concentre l'attention
des investisseurs. Les vins, champagnes et spiritueux logés chez Moët Hennessy n'ont
représenté en 2024 que 7 % des revenus et résultats du groupe, mais ce dernier est
bien ancré en pole position - et d'assez loin - en Champagne et à Cognac, avec des
parts de marché respectives de 22,6 % et de 53,7 % l'année passée, en nombre de
bouteilles expédiées.

Le portefeuille de Moët Hennessy, dont le britannique Diageo détient 34 % depuis 1987,
comporte aussi les whiskys Glenmorangie et Ardbeg, la vodka Belvedere ainsi que des
vins en France, sur le continent américain et en Chine.

Sur un chiffre d'affaires de 5,8 milliards d'euros en 2024 pour la division, les vins et
champagnes (dont Moët & Chandon, Veuve Clicquot, Ruinart, Krug, etc.) en ont
représenté 54 %, le cognac Hennessy et les spiritueux, 46 %.

Entre baisse de la demande, déstockage des distributeurs et guerre commerciale, Moët
Hennessy n'a pas échappé aux difficultés qui frappent les champagnes et cognacs
depuis 2023 en Chine et aux Etats-Unis.

Ceux-ci restent le premier débouché de la division, absorbant un gros tiers du chiffre
d'affaires, devant l'Europe (un quart) et l'Asie hors Japon (surtout la Chine), qui compte
pour un peu moins de 20 %.

Sur les six premiers mois de l'année, Moët Hennessy a vu son chiffre d'affaires, arrêté à
2,6 milliards d'euros, reculer de 7 % hors effets devises et périmètre, avec une
divergence dans l'évolution des deux pôles : les vins et spiritueux ont vu leurs ventes se
contracter de 15 %. En revanche, elles se sont améliorées de 2 % pour les vins et
champagnes, grâce à un redressement de ces derniers au deuxième trimestre. Les
rosés de Provence (Château d'Esclans et Minuty) continuent, eux, de se distinguer « par
une bonne performance », mentionnait le groupe fin juillet.

Malgré ces signaux plus positifs, Cécile Cabanis, la directrice financière de LVMH, a fait
état, alors, d' « un plan pour relancer la croissance de Moët Hennessy et gagner en
efficacité », dont les effets seront surtout visibles au second semestre 2026. « Mais nous
sommes très confiants. » En outre, Jean-Jacques Guiony, son prédécesseur à la
direction financière, a été nommé PDG de la division au 1 er février.

Le groupe, en tout cas, continue de soutenir l'image de ses maisons : c'est à nouveau
avec un magnum de Moët & Chandon que les champions de Formule 1 fêtent leur
victoire.

Le pôle Vins & Spiritueux de LVMH est représenté par Moët Hennessy, dont le
britannique Diageo détient toujours 34 %. Le groupe est, de loin, le premier acteur pour
le champagne et le cognac, avec des parts de marché de l'ordre de 22 % et de 53 % en
nombre de bouteilles vendues.

Le pôle Vins & Spiritueux de LVMH est représenté par Moët Hennessy, dont le
britannique Diageo détient toujours 34 %. Le groupe est, de loin, le premier acteur pour
le champagne et le cognac, avec des parts de marché de l'ordre de 22 % et de 53 % en
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nombre de bouteilles vendues.

Credits: Société

Conseil Investir

LVMH étant propriétaire d'Investir, nous ne donnons pas de conseil sur le groupe. Sur
les 30 avis d'analystes réunis par FactSet, 16 sont positifs sur la valeur et 13 neutres.

Cours au moment du conseil : 540.9 $
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Exclusive: Matthieu Blazy's Vision for Chanel,

Revealed

With the season's hottest debut, Blazy is charting new territory for Chanel - and

fashion itself - fuelled by new insights into Gabrielle Chanel's own creative

process, the designer tells Tim Blanks in an in-depth global exclusive interview.

By Tim Blanks

BOF

PARIS - Exactly four weeks ago,before his debutat Chanel on Monday night, Matthieu Blazy andI

were perched on a narrow balcony outside his studio high above Rue Cambon. He was enjoying a

cigarette, one of the pack-a-day habit he's had since he was 20. He usually smokesalone becauseit

giveshim a few preciousminutes of solitude, but on thatparticular Monday, I wasintruding onhis peace

andquiet with my grilling about whathehad plannedfor the world's most famous fashionbrand, where

he was appointedcreative director last December. I washardly alone in my curiosity. I can't remember

anothermoment in my decadesin fashion wherea debuthas generatedsuchintenseinterest.

Blazy wastalking about his research."I work with this girl, Marie-Valentine, who I adore,and when

we satin the first meeting, looking at imagery, starting to talk aboutideas, I said, "We can gotwo ways.

Either we do aclean,modern, by thecodes, by the book Chanel show, andit's a first step. Or wedo this

show as if it was our last.' I took the last option." Let's do a show asif it was the last one. Shesaid,

'And then?' andI was, like, 'Then we start again.""

What would Blazy's last showat Chanellook like? First, wecan hope for Chanel's sakeit's yearsaway,

andthen we can only hopeit looks as goodasthe collection he walked me through on Sunday,the day
before his debut. The technical mastery, the innovation, the force of narrative, the sheerconfidence on

display felt like everything peoplehavebeen waiting for in this time of tumult for fashion. Realistically,

themuch-vaunted designerresetshave beenlessnew faces,more familiar facesin new places: arecipe

for inevitable disappointment in somecases.

But Chanel is different. Gabrielle Chanel openedher boutique at 31 Rue Cambonin 1918. Sincethen,

therehave essentiallybeentwo actsin the story of the house. The first act washer own, the secondwas

Karl Lagerfeld's. Then came what Bruno Pavlovsky, Chanel's president of fashion, called "an

intermission" underLagerfeld's right hand andsuccessor,Virginie Viard. Now, said Pavlovsky, it was

timefor Act Threewith Blazy, a40-year-old French-Belgian whosecareerspansstintswith Raf Simons,

Maison Margiela, Celine and Calvin Klein before four years as creative director of Bottega Veneta,

where he wasone of Kering's brightest sparks. Washe feeling any pressure?When I saw Blazy in his

studio on Sunday,he claimed he'd lost five kilos in 10days. But his favourite artist Eric Clapton was
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leaking out of the speakers.Perhapsthat helped his mood of almost eerie calm. Or maybe he just

acceptedhe'd donehis absolutebest.

A month ago, Blazy told me a story to deflect my curiosity: how everything startedwith a shirt.

Obviously, when you arrive at ahouse like Chanel, you haveaccessto archives, in this case,the famed

Patrimoine, abuilding on the outskirts of Parispresided over by Madame Odile Prémel.Blazy claimed

he visited a couple of times and was so overwhelmed he couldn't go back. He even found himself

wondering, "Fuck, what have I done?" Sohe turned to getting to know Gabrielle through everything

thathadever beenwritten about her. He found words activated his imagination more than images. Soit

was ironic that it was actually some photos of her wearing men's shirts that triggered him. Odile

suggestedthey might be borrowed from abeau.

Blazy's researchrevealed that Arthur "Boy" Capel, the love of Chanel's life from 1909until his death

in a car accident in 1919 - and quite possibly for the rest of her life - would only wear shirts from

Charvet, which has been dressingpeople of taste and distinction on the Place Vendôme since 1838.

Whenhe contactedJean-Claudeand Anne-Marie Colban, Charvet's owners,he learnedthat Chanel had

been acustomer, that she shoppeda lot for Boy. Blazy proposedthey do a shirt together. "You know,

Matthieu, Chanel doesn't do collaborations," Pavlovsky told him. "I was like, 'It's more than a

collaboration, it's almost like a Métier d'Art,"" Blazy countered, referring to the work of the specialist

ateliers the houseowns. "Like Lemarié who dothe feathers,or Montex who dothe embroideries. It's a

very precious traditional craft."

SoChanel and Charvetmadethree shirts (the label reads"Tissu et technique par Charvet"), andthat act

of making freed Blazy from the paralysis of the patrimoine. "I startedto really be creative,becausewith

that shirt, I had acircle. I knew where I start, soI knew where I can go. What I alsofound very beautiful

is that what happenedwith Boy showed that the whole company of Chanel is based on alove story. I

don't think any of this would have happenedif she wasnot this woman so madly in love with this man.

Becauseshewasjust doing hatsuntil shemet him. After, it becameapartnership when hestartedto pay

to build the businessup, but the fundamental is basedon love."

"It's more than this though," Blazy continued. "I think it's about obsession.Theyexplained to me that

Gabrielle Chanel was very interestedin stories of royalty, Catherinede' Medici's emblem wasa double

CC, so it could come from there. But what I found very interesting wasthat Gabrielle introduced the

double CC just after Boy died, when she releasedthe perfume. You can think about the Medici

mythology, but the CCis also Capeland Chanelput together. Who knows? I'm choosingthat story. We

can never prove it, but it's good to have this kind of imaginative conversation." And, thanks to Blazy,

you actually could imagine it in the authoritative magnetic click of the C and C closing on the new

Chanelbags.

For his Act Three, Blazy imagined three chapters. The first, "Paradox," was inspired by Gabrielle's

desireto beequal to men but, at the sametime, to useher femininity to seduce.Blazy quoted her: "There
is a time for work and a time for love. That leaves no other time." He added,"This, for me, is what

definesthe allure of Chanel." The Charvet shirt appearedthree times. As a cotton evening shirt with a

train, asa classic-collared shirt, and asa cropped blue shirt, all of them pearl-buttoned, weighted with a

little chain in the hem, and embroidered"Chanel" with the cursive she usedon her label in the 20s.

Blazy recounted how, on the first day of fittings, he took his own jacket, scissoredit to the Chanel

proportion andcut out the collar while his petites mains looked on in horror. But that wasthe first look

for Monday's show, the world's introduction to Matthieu Blazy at Chanel: the new Chanel suit, a

masculine shoulder,hem still roughcut, but with the little Chanel chain for weight. It wasmatched to

trousers the way Gabrielle wore them, slightly too big, like Boy's perhaps, and a pair of Oxfords.

"Immediately the paradox," Blazy mused."The idea of seduction on a flat shoe." The accompanying
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bagwasa classic 2.55,but threadedwith metal so it crumpled in the hand. "Crushed, but also loved,"

he insisted."It's somethingthat resiststhe test of time."

Themore Blazy showedme, the more it wasobvious that raw edges were aleitmotif. Chanelfound it

chic that the British aristocracy wore the sameclothes till they essentially fell apart. "I thought it was

very interesting to accentuatea little bit that gesture," Blazy said. "You know, we aredoing fashion

here." The raw edges of Paradox's final look exploded in feathers, which was Blazy's way of

acknowledgingone of his favourite Chanelstories. Gabrielleonce told Boy that, evenif he washelping

to pay for her company,he never sent her flowers. For the next two days, shereceived abouquet of

flowers from Boy every half hour at Rue Cambonuntil shefelt like she wasliving in a florist's. She

cracked.Blazy felt that Chanel's role in this domesticdramahad somebearing on his own pre-show

stateof mind, more evidenceof how personallyhehas takenhis position. "Sometimesthere's that idea

that too much is not enough.But let peoplesaythis show could have beenedited down so the message

wasmore clear. More clear for who? I'm not hereto dissect the work for you. I'm not interestedin 'the

clearmessage.' We don't live in a world of clear messages.Ambiguity is very powerful, andsometimes

it needsto beway too much, or not understoodat first sight."

Blazy called his secondchapter "Le Jour." The edgesmaybe more raw, the presenceof time more

pressing. The ideaof the wardrobe,everything separate,piecesyou can interchange,what Blazy calls

"the burst of modernity" which he believed camefrom Gabrielle's relationship with Boy. He was

looking at Art Deco but he found the silhouette way too straight, sohe relaxed everything, addedthe

black lines from thepackagingof the ChanelNo. 5box."Suddenly theywerebackto beingarchitectural

but still separate,it's a silk T-shirt on a micro-tweed skirt." The T-shirts arewoven using a technique

originally used for stockings which Blazy brought back from the 20s. The silk has an impressively

compacthand.

And then Look 26,the collection's first incarnationof the classicChaneljacket. "It's ablack jacket with

camellias. I think when you're at Chanel,you don't needto twist everything. Wemade the jacket with

Lesagein the Metiers d'Arts. Wedevelopeda new yarn,andfrom this new yarn,we madea newtweed."

Thetweed looked shot, almost like a shantung,so light and so luxe it felt like a goldenopening for a

tux. ("I don't think the genderissueis the biggest thing," wasBlazy's cryptic dismissal of my question

about menswearpossibilities.)

Thenewnessof the fabrics throughout wasstartling, Blazy was equally enthralled by a silk gabardineit

took three monthsto develop.He learnedthat Gabriellehad goneto apantsmakeroutsideParisto have

apair of men's chinosmade for herself,not too small becauseshewantedto ride ahorse. But given her

obsessionwith silk, he thought it more appropriatefor the world of Chanel that he recreatethem in a

silk gabardine.An illusion fabric, like Blazy's denim leatherat Bottega Veneta?"No, it's different, more

the function of silk than the look of silk. But when I sawthat fabric coming out from the mill, I fell off

my chair, becauseit looks so simple, but it's really good."

"Chanel loved natural materials, so we went to yarn that was not necessarily over-treated or

overworked," Blazy explained."It givesthem alot of life." A jacket wovenfrom a new cotton yarnhad

a drynessandtexturethat reminded me of Weetabix,with sheafsof wheat exploding off it. Its buttons

were moulded on peachpits. Chanel apparentlyhada curious affection for scarecrows.Anotherjacket,

also organically toned,andalso highly textured with thousandsof tiny paillettes embeddedrather than

embroideredin the fabric (I believe heat was involved), covereda top that looked like an explosion of

coloured straw filaments, hautescarecrowstuffing. It wasa stunning effect. It also weighednothing at

all, just oneinstanceof a logic-defying lightness in Blazy's fabric development.

Thethird chapter,"Universal," wasBlazy's recognitionof Chanelasa global entity, the part of the story
where Gabrielle becomes"Chanel." "We aresuchin a global world. And whenit comesto Chanel,it's

so powerful on every continent, it's like Coca Cola. Everyone knows Chanel. Maybe we have to
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understand,not just from our point of view in Paris,but also whatstory canbetold to fit other,different

regions. Basically the way I look at it, it needsto beuniversal. I want to make a dream.No age, no

nation. A child looks at it. A grandmotherlooks at it. It should havethis kind of wow." It wasthe most

conceptual in its effort to connect Chanel with the much wider world. Blazy wasstruck by a cover of

French Elle from 1964 which showed a Chaneljacket with hand-painted stripes.He couldn't fathom

their origin. Biarritz? Peru?Masai? Which also meant this chapter was the most playful, the most

colourful, the most technological. More transparency,more texture, anew tweed with no repetition, its

structure exploded like it had been zoomedout on a laptop screen.For the finale, tweed like you've

never seenit in another eruption of colour. "For me they are the Flemish flowers, but my team called

themthe pina colada,which I loved." Another wayto openup the codes.But before thatmoment, Blazy

offered Looks 72 and 73, which he called "the two little Chanel ladies." In their stretch bouclé suits,

they were a reminder of tradition.

They alsoreminded me alittle of the gamesKarl Lagerfeld played with Chanel's codesover the years.

All thosesupermodelsin their pink and blue and yellow bouclés. Blazy never saw one of Lagerfeld's

Chanel shows. In fact, the only Chanelshow he's ever seenwasthe last coutureshow, when he went to

supporttheteam."But somehow,youthink youknow the story,becauseyou grew upwith Karl. Reading
so much about Chanel andlooking a little bit more at the archive, I tried to avoid the imagery because
then I'm not free, but I realized that what we saw from Karl was really his take on Chanel,and there

were alot of stories that weren't told. What I found interesting is that hecreatedapanoply. He created

a costumeto look like Chanel,andit becameverymuch aboutthe characterChanel. Youhavethe codes:

thejacket, the pearls, the tweeds,alwaysjuxtaposedtogether to createakind of system.And hecollaged

it to his time. Sothat Chanel charactercould be on aniceberg, shecould beon arocket, I think it's really

magical when youthink aboutit. It's almost like ahero you put in different contexts, which is notto say

that hedid not explore it with full grace."

But what Blazy clearly found compelling about Gabrielle was her ability to turn a costume into a

wardrobe. He'd read that she hadchosento dressasaman for a costumeparty she attendedin the 19-

teensand felt so goodabout it that, a few dayslater, she wore the samelook againbut this time not asa

costume."I think now what we areseeingabout Chanelis the idea that dressingup in Chanelis almost

apanoply, acostume. I'm very interestedto makeit againinto awardrobe... evenif you seeit from 200

metresaway that it's Chanel."

Blazy referred to Chanel's attitude as"bric-a-brac," akind of pragmatic grab-bagapproachto the world

around her, carelessof convention, like wearing her lover's shirt or using the silk jersey his underwear

was cut from in her collection. Legend has it that shemade the marinière, the striped sailor T-shirt,

fashionable,but Picassoandhis cool artist crowd were already wearing them. "It's not that shewasthe

first woman," Blazy said,"but what is incredible is thatshe wanted to belong,so shedecidedto wear it

as well, like them. Soshe wasvery much a womanof her time. But shetook a decision, 'I love it, this

is mine', on a lot of codes." That was the way, according to Blazy, she claimed tweed from Boy's

jackets. As for the other pillars of the Chanelbrand?"Pearls were just very trendy. And everyone had

camellias. Theycamefrom thatbook La Dameaux Camelias.PaulPoiret usedthem. Raul Dufy painted

them. I was constantly wondering, where arethose Chanel prints from? I started to think, could they

have beenfrom Raul Dufy? ThenI went to Monsieur Colban. Did Dufy work with Charvet? Yes, yes,

becausehe wasaround. Soyou can't say that Chanel createdthis, becauseshealso took the essenceof

what wasaroundher. Shewaspractical."

Blazy hasthe samebent. He would probably credit his time with Raf Simonsasaneducationin practical

problem-solving. His challengein this collection wasmaking the clothes move. Skirts thathung straight

swunginto vivid life once the body they covered startedto move. A degradéfringe of pearlsadded a

flapper-ish zestto the hem of a coat. An evening column poseda particular problem. In theory, Blazy

saw Scarlett O'Hara draping herself effortlessly in a curtain. In practice, a drapeseemingly simple but
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not, drawn up to create a camellia, and repeated in the back. The challenge was enough that he felt

emotional when his model tried it on and it worked.

One thing I was very much looking forward to seeing, given Blazy's history with accessories, was the

new bag collection. "Gabrielle put the bag within the silhouette," he said. "She was the first one to do

so. You have that silhouette and there's one item. The bag. So if you do a tweed suit, modern, something

that brings it to the future, and you put a bag on it, the allure is still Chanel. The thing with Chanel is

that there are a lot of possibilities. You can go very narrative, but you can also go very functional as

well. And this is what interests me a lot. If you don't quilt it, what makes it Chanel? Everyone copied

Chanel. Every house I ever worked in, there was always, 'Ah, that could be our Chanel bag.' We attacked

the problem very differently this season. We did bags that are very narrative and bags that are very

reduced to the function. I thought it was interesting to strip it out. Why is it Chanel? Because we say it's

Chanel."

We'd already looked at the scrunched-up 2.55, but then Blazy pulled out another favourite. "It's a classic

Chanel bag but I replaced the chain with leather and made it very soft." Soft enough to mould to his

body when he swung it over his shoulder. There was a tiny metal CC for branding, It was genderless

too. Matthieu already had his. Another soft satchel in suede was modelled after cushions in Chanel's

apartment. There were bowling bags from the archive, and pure flights of fancy, like the Nemo bag in

clownfish raffia stripes, or the tiny egg-shaped bag, almost charm-sized, which opened to reveal a little

yellow chick swinging on a trapeze (birds and trapezes being something of a Chanel trope). "No one

needs a new bag so you need a dream, to tell stories," said Blazy.

And Chanel needs him to tell new stories. It feels like the entire industry, in fact, is invested in Blazy's

success at this point. "I think fashion is in a funny state," he agreed. "It grew very, very fast over the last

years, post pandemic, and it kind of hit a ceiling. I think now what fashion needs to do is to rethink its

own model, but not just when it comes to design. We've seen some houses exploding, we've seen some

houses collapsing. What needs to be done is a deep work on what fashion stands for. Who is it for? What

do we want? Is it media nowadays? Did fashion become media? Fashion brands play the role of the

patron these days. They give money to cultural centres, which is wonderful, and promote themselves at

the same time, but at the end of the day, it needs to go back to the product itself, the pleasure you have

buying it, or the pleasure you have in-store trying on something that you love. Everything cannot be

done just by communication, image, putting something on a celebrity. Of course, yes, but focus on the

product and the story that is told. I think we are at a stage where fashion needs to re-imagine its own

narrative. Luxury is not enough anymore. It's expensive and it's rare, so it's good? That's not enough."

Blazy is lucky in that the narrative he has to re-imagine is already so rich. But his immersion in Gabrielle

Chanel's story has personalized it for him in an extraordinary, almost symbiotic way. It's freed him, and

perhaps it's liberated her as well. "Chanel" can be Gabrielle again.

We're back on the balcony a month ago. This Monday night hasn't happened yet. That Monday night,

Blazy will have another cigarette, and maybe he'll pair it with a Belgian beer. He's convinced Chanel

herself might have done the same thing. "The thing with Gabrielle is that you can make up a lot of stories

about her because she was so private. You can guess a lot, and I think every guesscould be right. That's

a little bit my motto at the moment. I can guess and I don't need to have the proper answer because it

gives me creativity."

And tomorrow he will start again.
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BraveNewWorld
Matthieu Blazy closedoutthestringof ParisdesignerdebutsonMonday night with astellar Chanel show
thatoffered acomplex, layered interpretationofall thehousecodesandsentthebrandinto aneworbit.

It wasa fashion momentwitnessedby amassive audienceinside– andhundredsoutsidetheGrandPalais

eagerto catchaglimpseof thestar-studdedcrowd.For moreon theParisshows,seepages4 to17
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The Reviews

The
Collections

Paris

Chanel
TheplanetsalignedforChanelinParison
Mondaynight.

Aftermonthsofexcruciatingbuildup,
MatthieuBlazydeliveredacasestudyin
brandrejuvenationwithashowatthe
GrandPalaisthatmanagedtofeelboth
spectacularandunexpectedlyintimate.

Newly(re)mintedbrandambassador
NicoleKidman,flankedbyherdaughters
SundayRoseandFaithMargaret,joined
celebritiesincludingMargotRobbie,
PenélopeCruz,AyoEdebiriandPedro
Pascalinsidetherecentlyrenovated
glass-and-steelbuilding,whichhad
beentransformedintoaplanetarium
symbolizingthe"UniverseofChanel.">

Runway

photographs

by
Dominique

Maitre;

Ambience

by
Step
hora

Fougère
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The
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Paris

Runway

photographs

by
Dominique

Maître;

Ambience

by
Stéphane

Feugère

Thegiantorbs,reflectedinaglossy
blackfloormarbledwithcoloredpigment,
madeforanotherworldlybackdrop
reminiscentofKarlLagerfeld'smost
spectacularshowsets.

At8:14p.m.precisely,itwastime
forfashion'sequivalentofthemoon
landing.(That'sonlyamildexaggeration,
consideringthatBlazyisjustthefourth
officialcreativedirectorinthehistoryof
the115-year-oldbrand.)>
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Thedesignerhadteasedtheshowwith
ahandfulofblack-and-whiteimagesby
veteranphotographerDavidBaileythat
suggestedhewouldtakethehouseina
starklyminimaldirection.It turnedout
thatwasonlypartofthestory.

Hisfirstlookwasacheckedwool
pantsuitwiththejacketchoppedoff.The
ideawasinspiredbyfounderGabrielle
"Coco"Chanel'shabitofborrowingclothes
fromherboyfriendArthur"Boy"Capel.

BothwereclientsofCharvet,soBlazy
tappedtheFrenchheritageshirtmakerto
helphimdevelopitemslikeanoversized
whitetuxedoshirtthathepairedwitha
swoopingblackskirt,orastripedmen's
shirtthatwascroppedandwornwith
ascarletballgowncoveredinfeathery
tendrils.

"Iwasinterestedintherevolutionshe
brought,andtherewasnowayback,"an
elatedBlazyexplainedaftertheshow."She
decidedforherselfwhatshecouldbe,and
shecouldbebothfacesofthesamecoin."

Chanel'sandrogynousleaningswere
balancedbyahighlyseductiveapproach
toeveningwear,hefound.Blazychanneled
itthroughsilkyseparatesandslithering
gownsinagraphicpaletteofbeige,
ivoryandblack,whichresonatedwith
theFrenchcapital'scelebrationofthe
centenaryofArtDeco.> Runway

photographs

by
Dominique

Maître;

Ambience

by
Stéphane

Feugère

Paris
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Chanel'sminimalperfumepackaging,
inspiredbyherchildhoodspentin
anorphanageintheCistercianabbey
ofAubazine,wasechoedinadrop-
waistedtunicwithafullmidiskirt.Knits,
conversely,weredenseandtextural,with
skirtsthecolorandtextureofstraw,and
topsthatlookedlikeshreddedpaper.

Blazysaidhewasinspiredbywheat
sheaves,oneofCoco'smanyluckycharms.
Goldversionsdangledfromablacksack
dress,andtheyappearedasfuzzyallover
embroideryonanoatmealtweedcoat.

Thatnotallofit waseasilydigestible
workedinBlazy'sfavor.Underhis
predecessorVirginieViardandthestudio
teamthatsucceededher,ChanelreliedRunway

photographs

by
Dominique

Maître;

Ambience

by
Stéphane

Feugère

onbrandcodeswritlarge- witnessthe
giantpearlnecklacehandbagsofitslast
collection.Blazyliterallysquishedthose
codes,proposingacomplex,layered
interpretationthatpromisestogivethe
brandfreshculturalrelevance.

Describinghisfirstseasonasa

chain,ormadeintheburgundyleather
traditionallyusedforitslining.

"Ididn'tknowwhattodowithit.I
startedtoplaywithit,changethechain,
embroider,changetheleather.Itdidn't
work,"herecalled.

"AndsuddenlyIthought,howcan
wetakethisbag,notjustexplodeit,but
almostmakeitlikeit'sbeenborrowed
fromyourgreat-grandmother,andthen
passedthroughgenerations,andyouwent
toapartyintheLowerEastSideorinParis
atPigalle- somethinglived,something
cherished,"Blazysaid.

Hisultrasofttakeonthebrand's
signaturetwo-toneflats,meanwhile,was
inspiredbyachocolatepraline.

"rollercoaster,"hesaidhewasinitially
overwhelmedbythearchive."Itwastoo
muchbeauty,almost,andI didn'tknow
wheretotakeitfrom,"herecalled."The
goodthingwiththecodesofChanelisthat
youcanalsoreducethem.Theystilllook
likeChanel."

Acaseinpoint:thebrand'siconic
quiltedhandbag,knownasthe2.55,which
heputthroughthewringer,strippedofits

Tous droits de reproduction réservés

PAYS : États-unis 
PAGE(S) : 35

SURFACE : 254 %

PERIODICITE : Hebdomadaire

DIFFUSION : (61000)

7 octobre 2025 - N°nc

Page  37



(5/6)  CONCURRENCE - LUXE

I

The

Collections

Paris

Blazy'sgreatestchallenge,perhaps,
wasthetweedsuit.Heofferedfrayedand
fringedversionsincozyblankettextures,
whichtooktheircuefromChanel'soffhand
approachtoherownclothes,whichshe
sharedwithanotherlover,theDukeof
Westminster."Shesawhimasthechicest
manonearth,becausehelikedtowearhis
clotheswornandused,"hesaid.

Somecameininflatedproportionsthat
weretechnicallyintriguing,thoughnot
alwaysflattering.Amongthemostalluring
werethecheckedversionswithlow-slung
wrapskirts,whichhesaidwereinspired
byanarchivalsuit.

"ThereareChanelwomenallaroundthe
world,andI sawthatsuitfrom1964and
whatwassomesmerizingaboutthissuit
isthatIcouldn'ttellwhereitcamefrom,"
hesaid."ItcouldhavebeenFrench,but
maybefromotherhorizons."

Backtothatcosmicshowset.Blazysaid
hewantedtoconveyanideaoffreedom
andborderlessdressing."Wealllookat
thesamesky.Weallseethestars.There
issomethinguniversal.Itshouldalsobe
beautifulandenjoyable,andthisiswhatwe
havetoproposealsoinfashion,"hesaid.

ModelAwarOdhiangclosedtheshow
inanivorysilkT-shirt,slitopeninthe
back,wornwithaballskirtcoveredin
multicoloredflowers.Assheclappedher
handsanddancedtowardsBlazy,the
audiencerosewitharoarofapproval.By
reachingforthestars,thedesignerjustset
Chanelonaneworbit.-JoelleDiderich Runway

photographs

by
Dominique

Maître;

Ambience

by
Stéphane

Feugère
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PEOPLE

O NicoleKidman

TildaSwinton

AyoEdebiriandJuliaLouis-Dreyfus

The Stars Aligned for

Matthieu Blazy's

Debut Chanel Show

JeffBezosandLauren
SánchezBezos

JennieKim

PedroPascaland
MargotRobbie

· Thehousebroughtoutits
galaxyof brandambassadors
andguestsincludingTilda
SwintonandKendallJenner.

BYRHONDARICHFORD
PHOTOGRAPHSBYSTÉPHANEFEUGÈRE

Thestarsaligned- literallyand
figuratively- forMatthieuBlazy'shighly
anticipateddebutatChanel,wherea
glitteringgalaxyofhouseambassadors,
fromNicoleKidmantoAyoEdebiri,
gatheredbeneathasuspendedsolar
systeminsidetheGrandPalais.

Theinvitationpromisedan8p.m.sharp
starttime- unless,ofcourse,you'reone
ofthebiggestK-popstarsonearth.The
lightsdimmedandthemusicbeganjust
asJenniesweptinat8:13,crossingthe
runwaytoembracefellowambassadorand
seatmateLily-RoseDepp.

Thenlookscameouttoapulsatingbeat.
PedroPascalwasfrontrowtowatchhis

sisterLuxwalkinthelineup.
Theactor,whosetthefashionworld

onfirewithhisdaringlooksduringthe
CannesFilmFestival(oratleastmillionsof
hearts),isanaccidentalfashionicon.

"It'sfuntogetdressedup.AndIthink
thatitreallyisjustamatterofpickingwhat
youputonandyoufeelgoodinit.Andso
thenthatanswersitself,really,"hesaidof
hisstyle.Fortheevening,hewassporting
acustomChanelsweaterwithatrioof
doubleCbuttonsattheshoulder.

HedeclaredBlazy'sdebut"incredible."
Andinaway,itwaslessabouttheclothes
thantheplot.

"Therewassomuchstorytoit.I feellike
he'ssouncompromisingandthatitcomes
fromhisheartinawaythatIdon'tsee
fromalotofplaces,andthat'snottosay
fashion,becauseI'mreallyanovice,"he
claimed,thoughhemasterfullycitedcuts,
silhouettesandpastreferenceslikeapro.

"He'stellingastory,andthere's
emotionbehindit,"hesaid."Ijustwas
reallymovedbyhowheweavedsomany
differentthingstogethersoseamlessly."

InParis,hespenthismorningpracticing
celloforhisroleintheupcomingTony
Gilroyfilm"Behemoth!"Hehadtofinda
rentalcellotokeepuphislessons,ashe
didnotpackhisown.

Hehaswrapped"TheMandalorian,"
whichwillbeoutinMay,soanother
Cannesappearancecouldbeinthecards.

ForEdebiri,itwasherfirstshowasan
officialbrandambassador- andwhata
daytostart.

"Can'tthinkofabetterone,"shesaid.
Aftertheshowshefelt"energizedandreally
joyful....Myeyesaresohappyrightnow."

NextsheisofftotheLondonFilmFestival
forthepremiereofherfilm"Afterthe
Hunt,"costarringJuliaRoberts.Isshegoing
tobewearingChanelfortheredcarpet?
"Theoddsareprettygood,"shejoked.

SofiaCoppolaknowsChanelinsideout.
Sherecentlycompiledacoffeetable

bookcelebrating110yearsofthehouse's

hautecouture,andhasbeenwiththe
housesinceshewasa15-year-oldintern
underKarlLagerfeld.

SowhatwashertakeonBlazy'sdebut?
"Iwasreallycuriousandhadalotof

anticipationcominghereandIjustthought
itwassobeautifulanddifferentthan
before,butfeelslikeChanelandanewera,"
shesaid.Thewriter-directorclockedher
favoritepiecesasthesilkT-shirtdresses,
plusalotoftheaccessoriesandjewelry.

Nextupisafilmsheiswritingthatwill
reuniteherwithKirstenDunst.Butit'sstill
intheearlystagesandsheneedstoget
backtothekeyboard."Afterallofthis,I'll
gobeanintrovertforawhile."

Themomentwasn'tlostonGracie
Abrams,whoreveledinthehistoricalaspect
ofwitnessingachangingofthefashionguard.

"Ican'tbelieveIgottobeheretowatch,"
shesaid."Itwassuchaboldintroduction
tothisnewera,whilealsosoclearlyChanel

andI'mjustdesperatetogetontheinternet
andlookbackatallthepicturesofit."

Sheidentifiedawhitedressasher
favoritepiece."IwantthatifIeverget
married,"shejoked.

The26-year-oldjustwrappedapretty
epic,two-yearworldtourandisrightback
toworkonanewalbum.She'ssigned
on,alongwithmorethan550celebrities
includingBillieEilishandJanelleMonae,
torevivethefree-speechgroupCommittee
fortheFirstAmendment.

She'spassionateabouttheissue."It's
absolutelycrucial.Itisthefoundationof
[theU.S.]tohavetheabilitytospeakyour
truthandspeakthetruth,andIthinkit's
importanttoshowunityinthismoment
whenyouknowthecurrentadministration
isdoingeverythingintheirpowertomake
usfeellikewe'redividedandisolatedand
scared."

WithheractivismandherGrammy-
nominatedmusic,Abramswasnamed
oneofTime'sMostInfluentialRisingStars
earlierthisweek."It'satotalhonor.I'm
suchadeepadmirerofthepeoplewho
areonthatlist,soI feelveryluckytobein
theircompany,"shesaid.

ThecompanyinsidetheGrandPalais
wasprettystellartoo,withotherguests
includingTildaSwinton,MargotRobbie,
MarionCotillard,NaomiCampbell,
PeggyGou,AnamariaVartolomei,Pedro
Almodovar,MichaelaCoel,BazLuhrmann,
MayaRudolphandKendallJenneramong
theenchantedcrowd.
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Nicole Kidman Returns as

Chanel Brand Ambassador

· Theactressjoinedguests
atMatthieuBlazy'sdebut
showforthe houseatParis
FashionWeek.

lookingforwardtowitnessingMatthieu's
visionfortheoldesthautecouture
housestillinoperationandhavingthe
opportunitytowearwhatIknowwillbe
gorgeouscreations,"shesaid.

"Chanelhasalwaysbeenaheadofthe
curve,shiningasmartandgraciouslight
onwomen,andI amsureMatthieuwill
benoexception,justlikeKarldidinhis
time,"Kidmanadded.

BYJOELLEDIDERICH
PARIS- Chanelhasreunitedwith
NicoleKidman.

MorethantwodecadesaftertheOscar-
winningactressappearedinacampaign
forChanel'sNo.5fragrancedirectedby
BazLuhrmann,sheisreturningasbrand
ambassador,ChanelsaidonMonday.

Blazydressedtheactressduringhis
previoustenureascreativedirectorof
BottegaVeneta.

"FromtheunforgettableBazLuhrmann
filmtohercountlessredcarpetlooks,
Nicolehasalwaysbeenpartofthehistory
ofthehouse.Freeandever-changing,she
isformetheembodimentoftheChanel
woman,"hesaid.

Kidmanmadeherfirstappearanceat
creativedirectorMatthieuBlazy'sdebut
showforthebrand,joiningAyoEdebiri,
anothernewlymintedfaceofthehouse.
Herlookfortheshow- anoversizedwhite
men'stuxedoshirtwithbaggyjeans-
providedthefirstglimpseoftheeagerly
awaitedcollection.

AU.N.Women'sgoodwillambassador,
Kidmanhasmadeitapointtoworkwith
femaledirectors,suchasHalinaReijnon
lastyear's"Babygirl"andMimiCaveon
"Holland."

Kidman'sappearanceattheChanel
spring2005showsignaledthemoment
whenfashionbecameentertainment.It
wasoneofthefirstexamplesofbrands
usingcelebritiesasnarrativeextensions,
andhelpedtransformfashionshowsinto
popcultureevents.

"Iknowwealsoshareagenuinepassion
forcraftandsavoir-faire.Havingworked
withNicoleinthepastandnowreuniting
withheratChanelisadreamcometrue
andcouldn'tmakemehappier,"Blazy
added.Then-creativedirectorKarlLagerfeld

stagedtheshowonaredcarpetstaffed
withfauxpaparazzi,butlifeimitatedart
whenthe"MoulinRouge"starsetoffa
commotionamongsnapperscoveringthe
show.Kidmanreworethedressfromthe
2004adcampaigntothe2023MetGala
honoringLagerfeld.

Inastatementsharedexclusivelywith
WWD,theactresssaidshewas"thrilled"
tobejoiningChanelasitembarksona
newchapterwithBlazyatthehelm.

"Assomeonewhohassuchan
appreciationforhautecouture,I amso

InanexclusiveinterviewwithWWD,
BrunoPavlovsky,presidentoffashionand
presidentofChanelSAS,saidthebrand
plannedtoaddnewfacestoitsroster,but
wouldalsomaintainitsrelationshipswith
longtimebrandambassadors.

"Ofcourse,Matthieubringshisown
setofcreativeaffinities,whicharenew
andincrediblyenriching,butnotatthe
expenseofexistingrelationships.Onthe
contrary,it'saboutaddingdepthand
diversitytothepanelofwomenwho
representthebrand,"hesaid.

NicoleKidmaninalookby
MatthieuBlazyforChanel.

NicoleKidmanat
the2023Met

GalaCelebrating
"KarlLagerfeld:A
LineofBeauty."
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Matthieu Blazy Reimagines Chanel's Famous

Cap-toe + Puts a Unique Spin on More Classics

for Celestial Debut

The Chanel spring 2026 show was presented in Paris on Monday.

ByJaden Thompson

Matthieu Blazy's debut collection for Chanel, presented in Paris on Monday, reimagined the French

house's classic cap-toe.

Among the footwear statements, a number of elegant, high-cut heels rounded out Blazy's looks, which

were modeled in a celestial setting at Grand Palais amid Paris Fashion Week. The designer played with

the proportions of the quintessential cap-toe pump, in one case making the toe accent smaller.

This could be seen in different color combinations, including beige with a black-cap toe, which is the

palette of the famous two-toned slingback created by Coco Chanel and Parisian shoemaker Raymond

Massaro. Introduced in 1957, the look became a signature of the house.

Another prominent shoe style from the show also played up color contrast. A patent square-toe heel with

a pointed, high-cut vamp featured trim along the upper and down the center of the vamp to the toe. From

red with white trim to white with black trim, the shoe had many versions come down the runway,

providing a striking linear accent to several outfits.

Another heel style made use of layering and cut outs with atriangular-shaped strap atop a low-cut vamp,

leaving portions of the foot exposed and creating a futuristic aesthetic. The style featured a thin

contrasting trim along the upper as well.

Additional footwear looks included a loafer-like square-toe pump, a square-toe cap toe mule and a

D'orsay style featuring dainty linear detailing on the vamp. Another standout was a bold black and red

colorway of a cap toe slingback.
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'A galaxy beyond the expectations for Chanel': First

reactions to Matthieu Blazy's debut at the house

Eva Chen, Brigitte Chartrand, Inès de la Fressange and more weigh in on the

season's final debut.

By Laure Guilbault

Becomea Vogue BusinessMember to receive unlimited accessto Member-only reporting and insights,

our Beautyand TikTok Trend Trackers, Member-only newsletters and exclusive event invitations.

The last designer debut of this all-important fashion month, and arguably the most anticipated one,

Matthieu Blazy's first Chanel showexceededexpectations.Held in the historic Grand Palais against the

backdrop of a solar system set, it brought back the magic reminiscent of Karl Lagerfeld's sets and

spectaclesand left guestsin high spirits. Blazy's collection also marked atrue departure from the Karl

Lagerfeld and Virginie Viard era; there was a boyish vibe in the trouser-focused opening looks and

shirts, which were made with Charvet, the Frenchshirtmaker.

"I found out that Gabrielle Chanel wasa customer of Charvet, andthat her boyfriend was as well. And

then I thought it was very interesting, the fact that sheconstantly borrowed his clothes, so she became

the kind of equal of his, but at the sametime, and this is where the paradox Chanel stands,she was

extremely seductive," Blazy said to ahandful of editors after the show.

The collection was respectful of the house'sheritage, while twisting its codes.Blazy made tweed light

and fluid and delivered his take on the camellia, making it abstract, pointed anddynamic. There wasa

focus on craftsmanship, particularly in the closing look, which featured a voluminous evening skirt.

Thefront row also felt modern: it was amix of longtime Chanel ambassadors,including Margot Robbie,

Penélope Cruz, Charlotte Casiraghi, Vanessa Paradis and singer Angèle, as well as new Chanel

ambassadorslike Ayo Edebiri and Nicole Kidman, for whom it was a homecoming of sorts. Kidman

starred in the Chanel No. 5 fragrance campaignin 2004, directed by Baz Luhrmann, andmost recently

was Demna's Balenciaga ambassador.

It was ahigh-stakes show for the house and for Matthieu Blazy, its new artistic director of the house's

fashion activities, responsible for all hautecouture, ready-to-wear and accessoriescollections for several

reasons.Not least becausehe earnedthe most coveted in fashion, becoming the house's fourth artistic

director after Gabrielle Chanel,Karl Lagerfeld and Virginie Viard.
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Chanel didn't make a risky choice by appointing Blazy: he has animpeccable track record. TheParis-

born, 41-year-old designer graduatedfrom Brussels's La Cambre in 2007 andhas held designer stints

at Raf Simons, Maison Margiela, Céline, under Phoebe Philo, and Calvin Klein (reunited with Raf

Simons). In 2020, hebecame Daniel Lee's right hand at Bottega Veneta asdesign director. After Lee's

suddendeparture,he wasappointedcreative director in 2021, turning Bottega Venetainto oneof Milan's

most exciting brands, with a strong focus on craftsmanship.

Blazy is the designer who has had the most time to prepare among the flurry of designerspresenting

their debut collections this season(his appointment was announced in December 2024). What raised

already high expectations even higher is the fact that Chanel is not immune to the wider industry

slowdown. The company's revenueswere $18.7 billion in 2024, down from 4.3 per cent year-on-year.

"Matthieu is oneof the most talented andgifted designersof his generation;his vision andunderstanding

of Chanelcodesconvinced us that he wassomeonewho was the bestsuited for the job," Chanel global

CEO Leena Nair told Vogue Businessin May.

"Matthieu has an exceptional sense of product and a deep love of craftsmanship and materials that

resonates with the values of the house and will help lead Chanel into a new dimension," Bruno

Pavlovsky, presidentof fashion and presidentof Chanel SAS, told VogueBusinessfollowing the show.

Here's what other attendeeshadto sayabout the show:

Eva Chen,VP of fashion at Meta

Thesetwasas expansiveasMatthieu Blazy's vision: a galaxy beyond the expectationsfor Chanel.Like

unravelling asweater and reknitting it into a familiar but new form, I thought it was a fantastic debut

that riffed onthe codesof Chanel while being original to Matthieu Blazy.

Chloe Malle, head of editorial content, VogueUS

I wasblown away by this. Like a rocket into outer space. Theplanetary set felt very appropriatebecause

it did feel like going into anew galaxy. It felt like the Karl chapterof Chanelclosedin a really beautiful

way. Matthieu enteredthis with suchassuranceandconfidence that it felt very much like his own vision,

while alsopaying such attention andrespect to the history of the house andthe craft of the house.

Heseemsto treat the resourcesand atelier of the house with suchexcitement, like akid in a candy shop,

but also with such unmatchedcreativity. The way that heusedtiny seedbeadsto createtweed suits that

were just fringed at the bottom, almost like they had been shipwrecked. The way that he collaborated

with Charvet becauseCoco Chanel wore Charvetshirts, and so he cut those shirts to be cropped at the

belly button and weighted down with a woven tweed chain link.

I thought that it felt passionate,energetic andconfident, and I loved the evening part. Some of the more

explosive dresses,where camellias had sort of morphed into celestial creatures, reminded me of

something you would find on aplanet in The Little Prince. And I think that women will be really excited

to wear theseclothes.

Also, the accessorieswere fantastic. I loved the way that he reshapedthe classic bag silhouettes by

making them softer and slouchier. And he really turned the smaller bags into Richard Chamberlain-like

sculptures with wire ribbing. It felt like something that people canmake their own. It felt very exciting

andalmost emotional to have this awe-inducing experience.

Inès de la Fressange,Roger Vivier ambassador and longtime model at Chanel

It's going to be good for business;there are lots of things that will do well in the boutiques, like that

beige trench coat with a black trim that reminds me of the Chanel ballet flats. I like the attitude,

reminiscent of Gabrielle Chanel's own style. I liked the multitude of ideas and the boldness to break
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away from the codes. We always expect a tweed jacket. It's brave to show that Chanel isn't just about

tweed. There's this very beautiful black suit. They're going to sell billions of them.

Rickie de Sole, VP fashion director at Nordstrom

An emotional and important end to this fashion week. I loved the movement in the deconstructed fringe,

as well asthe covetable accessoriesand jewels. I was seatedwith longtime clients who jumped to their

feet for a standing ovation.

Yumi Shin, chief merchandising officer at Bergdorf Goodman

Matthieu's debut at Chanel marks the beginning of an exciting new chapter. His collection honours the

codes of the brand while exploring new materials, embracing relaxed proportions and reimagining

fabrications with a sense of depth that feels more dimensional than decorative. Matthieu's debut

embodies confidence and innovation.

Alix Morabito, global buying director, Galeries Lafayette

How moving to seeMatthieu's humble yet masterful talent within this great house.He brought back to

life Gabrielle Chanel as she was in her early couture days of the 1920s and 1930s, with that confident

look and such abeautifully controlled senseof ease.He revisited the house's codes without them ever

overpowering the whole. Matthieu reinvents the Chanel allure without making it a revolution. It is the

most perfect evolution.

Brigitte Chartrand, chief buying and merchandising officer, Net-a-Porter

Matthieu Blazy's debut felt both respectful of Chanel's traditions, whilst also signalling a fresh direction

for the house. I absolutely love the sweater in look 44; meanwhile, look two was effortlessly cool and

elegant.

Olivia Singer, writer, editor and creative consultant

I thought it was absolutely fantastic: fresh and desirable, the codes of Chanel made modern and light.

The movement of everything was remarkable. The shoes were so sexy, the bags were major and the

atmosphere in the room was unreal. To seethe new community all front row - Ayo Edebiri, Imane

Khelif, [singer] Arca, Pedro Pascal, Michaela Coel - felt so Matthieu: so expansive and authentic to

who he is, and what he is bringing to the house.

Marie Ottavi, journalist at Libération and author of Karl, a fashion history

What's beautiful is that we witnessed, live, a major turning point for the brand: Blazy does more than

shake up Chanel - he propels it into the future by giving it new codes. He combines the rather flat,

two-dimensional look of classic Chanel with the broader volume of the jackets. The masculine feel of

the suits is new compared to the more boyish style Chanel had invented. And this way of deconstructing

tweed, of lightening it - it's anything but sentimental; it's modern. Matthieu Blazy aligned the planets

- the set was poetic and evocative - even going so far asto stagehis first show on the night of a full

moon. The moon we were able to admire when leaving the Grand Palais, right in front of the entrance.

SophieFontanel, journalist and author

Matthieu Blazy succeeded,and even though I knew he had both the talent and originality to do it, it's

moving to seehow completely he masters the whole Chanel history, while also venturing into somewhat

crazy ideas.

Tim Lim, group fashion director, Meta Media Holdings
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It's not only a new era - it's a paradigm shift. We have to rethink everything we took for granted at

Chanel. Matthieu spoke a lot about love and the universe - so magically recreated inside the Grand

Palais for the show - and you can feel that his Chanel women possess interior worlds just as expansive.

Even if that means being beautifully messy at times: a jacket chopped off at the waist, a skirt worn

askew, a frayed tweed hem, the scarecrow dress, those distressed, distorted quilted bags... so cool, and

it's just the beginning.

Emilie Hammen, director at Palais Galliera, Paris's fashion museum

Gabrielle Chanel had an original understanding of materials - knitwear for daywear, all-over sequins

in lieu of decorative trims on eveningwear. In a way, more than inventing new shapes, she reimagined

their materiality, and through it the relation between body and dress. Blazy's first collection for the

century-old maison highlights this particular approach to design: the first hints of his creative vision for

the brand connect with this essentially modernist approach.

Stefano Tonchi, editorial director of Harper's Bazaar Italia

The craftsmanship was exceptional; the lightness of the clothes was evident, and the modernity of the

proportions was daring yet wearable. He is a designer, an architect, not necessarily a traditional fashion

designer in love with trends, but still experimenting with fabric, embroidery and technique. And not a

creative director in the 2000s way of thinking: no tricks, no messages, no casting or set twist, no movies

and celebrities. Do I dare to say classic modernity? And no irony, no cynicism, lots of love for the art

of fashion.

Comments, questions or feedback? Email us at feedback@voguebusiness.com.
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Dior approdaaBeverly
Hills conunaboutique
Dior svela la

suanuova bou-

tique di Beverly

Hills su Rodeo
drive (nella fo-

to). Il nuovo indi-

rizzo estende i

legamitra il
mar-

chio guidato dalcreativo JonathanAndersone
la Celifomia con l’intento di celebrarela storia

della maisone il SUO rapporto conHollywood.
L’ambienteesalta la bellezzadel mondovegeta-

le edella naturatanto caraal fondatoreedesta-

to concepitoper evocare la serenitadi un

Eden. Progettato dall’architetto PeterMarino,

l’edificio esprime l’identitadella maisondi Lvmh

in un dialogo tra architettura, naturae moda.

All’interno sono esposte le collezioni dal

pret-a-porter femminilee maschilealla pellette-

ria, dai gioielli alla casafino ai profumi. noltre di-

versi pezziin edizione limitatasonostatiprodotti

appositamenteperquestaboutique.
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Miu Miu
Can Miuccia Pradado for the lowly apron
whatshe did for bras?

Miu Miu is still thehottestbrandout
there,with revenues up 49 percentin
the first half of the year, itslock on the

number-one spoton Lyst’s rankingintact
and surely thebrandthatpropelledthe

skimpy-top trendthat mushroomedover
thespring 2026 season, seen on runways
fromArmani to Zimmermann.

SoPradadid anabout-face to focus

on workwear, filling herrunwaywith

housekeepers,waitresses, welders and all

mannerof factory laborers.
“Anatomy of the Fall” actressSandra

Hüller opened the display looking like she

juststeppedaway from her chilly station

on theassembly line, handswarming in
her pockets.

In lieuof sitting, guestsleanedon
colorful Formica tables, theshow venue

laid out like a company cafeteria and

encircled by PVCstrip curtains.

“Recognizing women’s work,” Prada

told a huddle of reportersaftertheshow.

“And also, the apronis my favorite piece of
clothing in general.

“In fashion, wealways talk about

glamourandrich people,bu wehave to

recognize also thatlife is verydifferent,"»

shesaid. “For me, theapron [encapsulates]

therealdifficult life ofwomenin history,
fromfactories to home.”

Pradasaid shestudied photos by
Dorothea Lange and HelgaParis

respectively American and German
photographers who documented work

and domestic life and acknowledged that

translating that subject into fashionwas

moredifficult.

“But I use the instrumentI have,” she

shrugged.
The show openedwith sturdyworker

jackets, coats andpantsin industrialdrill,

dabbedhereandtherewith leather, cycled

throughhousekeeperapronsin retro

florals, and intersnersedthedouble-knit
shirts andskirts of dinerwaitresses.

Gradually, theaprons andsmocks became
fancier, accruing metalstuds, ruffled edges

or dazzling crystal embroideries. Some

aprons came styled over bikinis; others over
navy wool sweaters.

Milla Jovovich’s camein leatherwith a

ruffledbib,and therewere evening apron
optionsin black lace, too.

VICs at theshow took turns
photographingeachotherin thethrowback

lady look Pradahadcreated for fall,

complete with bulletbrasandpencil skirts.
It’ll be interestingto see how many

guests,and otherdesigners, might be
working workwear comefall 2026.

Miles Socha
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Gli archetipifemminili
rivisitati daGivenchv
Alla suasecondaprovaperla maison,SarahBurton
esploralaforzadelledonnedecostruendolasartoria
e mettendoanudo l’underwear. ChiaraBottoni(Parigi)

L
a pioggia non ferma l’onda di
folla che si assiepafuori dalla
tensostrutturadeli’ Hotelnatio-
nal des invalides. Charlize

Theron,JennaOrtega,CynthiaEri-
vo e RooneyMara sonosoloalcune
delle star che assistono
alla secondasfilatadi Sa-
rah Burton per Given-

chy. Che chiamauncast
altrettantostellare con il

ritorno di KaiaGerbera
chiuderelo show, Vitto-

ria Ceretti,Eva Herzi-

gova, Mariacarla Bo-
scono e Naomi Camp-
bell. Powerfulfeminini-

ty e il nomedella colle-

zione con laqualelastili-
sta si proponedi esplora-
re la forza delledonneat-

traverso gli archetipi del
vestire.Tutto comincia e
si chiudeconla lineageo-
metrica e affilata di un

top sorretto da spalline
sottili edevolve in untai-

loring decostruitograzie
a tagli netti di forbice
chesvelanoleschienepa-
reggiando gli scolli fron-
tali o croppanole giaccheper lasciare

scopertoÑ’ addome.Sartorialeseducen-

te chescivola accanto ai corti dressdi

rasocroccantedal backcome un man-
tello, agli chemisierdal fondoasimme-
trico e ai body ricoperti da unacascata
di catenedi cristallo. Ancheil sempli-

ce denimvieneingigantitonei volumi
con dettagli di max1 pieghesul fondo,
mentrele camiciesi ibridano congran-
di fiocchi. Una seduzionechesi tradu-

ce negli accessoriin seducenti mule

ponpone vistosi gioielli.

Giudizio.SarahBurtonlasciail segno
con unacollezione potente sostenuta
da un supercasting. Dimostrando co-

me il power dressingpossaessereri-
scritto a partire dal guardarobadella
donnae non dell’ uomo. (riproduzione
riservata)

DuelookGivenchyspring-summer2026
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Chloé
“How would a Chloégirl wear a couture

dresstoday?” ChemenaKamali, the
house’s creative director, said just before

the show, answering her own question.

“She would wear it in cotton, and she

would wear it without thelining.”
Since arriving at the creative helm of

the Paris housetwo years ago,Kamali

hasset about reaffirming Chloé’ssunny

nonchalance, natural femininity and
youthful elan, leaninginto thearchive and
particularly Karl Lagerfeld’sepictenurein

the late ’70s and ’80s.
Now she’s starting to introduce more of

herself, for spring tappinginto skills she

gained early inher career working for the
likes ofAlberta Ferretti.

“I’m a3D flou designer from thevery,

very beginning,” she related during a

preview.“Draping is almost easier for me
than sketching.”

Cue thedense swags of floral-printed
cotton thatKamali drapedinto skirts,

baby-doll dressesand swimsuit-like tops.
Thesewere meant to evoke what Chloé

might look like incorporating couture

techniques.
A pioneer in luxuryready-to-wear, Chloé

founder Gaby Aghion createdher first

collection in 1952,staging shows atCafé de

Floreand Brasserie Lipp.
“She thought [couture] was rigid and

stiffand elitist, but ontheother hand, she

was sortof inspired bycouturesilhouettes

and bydrapingand pleating,” Kamali

related.

Here’s another designer deliberately

using humble fabrics, mostly cotton, to
blunt the grandeur ofherdrapedand

smocked silhouettes. The vintage florals

and all theswimsuit details hada perfume

of Miami in the1950s.
Kamali then segued into plainerlooks

in more typical, softer Chloé neutrals,

including somepretty cocoon-shaped
coatsand cropped blouses, though a fewpelooksbordered on bunchy.

Still, kudos to Kamali for taking arisk and
stretching the boundariesofthe brand, in

the spirit of its feisty founder. MilesSocha
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ZĢɷǘǣȢȐĄƆƆǲɑƆǵĢĢŊȢȉȉƆȐŊƇ ǵȢɮɷŭʷ
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ȐȢǣɮƆɷƆʙŭǣĢȉĢȐʙɷĻǵĢȐŊɷ ɀʷǣɷ

ɀȢɮʙĢȐʙ̫Ȑ ŊȢǵǵǣƆɮ Ģʷ˓
ɀǣƆɮɮƆɷĢʷɷɷǣĻɮǣǵǵĢȐʙƆɷɠʷƆǵĢʙȢʷɮ@ǣƨƨƆǵ
ɠʷǣɷŊǣȐʙǣǵǵƆƆȐʙȢǣǵƆŭƆƨȢȐŭŭʷ ɀȢŭǣʷȉɑ
ÇƆĻƆǵȢʙƆɠʷƆǵɠʷƆɷǰȢʷɮɷɀǵʷɷʙĢɮŭŞŊǘƆˠ
ĢǵƆȐŊǣĢǇĢŞĢˍƆŊǵɫǣȐƨǵʷƆȐŊƆʷɷƆ\ƆȢɮǇǣȐĢ

ÇȢŭɮǤǇʷƆˠɠʷǣĢɮĻȢɮƆŊƆʙʙƆƨȢǣɷ̫ȐƆɀǣƍŊƆ
ŭƆǘĢʷʙƆǰȢĢǣǵǵƆɮǣƆŭƆǵĢŊȢǵǵƆŊʙǣȢȐĢȐȐǣǝ
ˍƆɮɷĢǣɮƆŞɷƆɮʙǣƆŭɫʷȐƆƇȉƆɮĢʷŭƆɑ

ǰȢʷɮ ŭƆ ɷȢȐɀɮȢɀɮƆŭƇƨǣǵƇŞŊȢȐʙɮƆ
ʙȢʷʙƆĢʙʙƆȐʙƆŞŊƆȐɫƆɷʙɀĢɷ̫ȐƆƨƆȉȉƆ ƆȐ
ɮȢĻƆŭʷ ɷȢǣɮŞŭǣĢȉĢȐʙɷĢʷʙȢʷɮ ŭʷ ŊȢʷŞ
ɠʷǣȢʷˍɮƆ ǵƆŭƇƨǣǵƇ ȉĢǣɷʷȐ
ǘȢȉȉƆŞ ƇǵƇǇĢȐʙŭĢȐɷɷȢȐĻȢʷĻȢʷ ĻǵĢȐŊ
ǣȉȉĢŊʷǵƇŞȉǣŊɮȢ ī ǵĢȉĢǣȐɑĐȢʷɷɷȢʷ

ɷɫĢˍĢȐŊƆƆʙƆȐʙĢȉƆɷĢŊǘĢȐɷȢȐ
ƨɮǣŊĢɑ ʙȢȐƆɷʙŭȢȐȐƇŞǵɫƇˍƇȐƆǝ

ȉƆȐʙ ŊƇǵƇĻɮĢȐʙǵƆɷʭˤĢȐɷŭƆ ɷƆ
ɀǵĢŊƆɷȢʷɷǵƆɷǣǇȐƆŭƆ ŊƆŊȢȐʙǣȐƆȐʙɠʷǣĢ
ǣȐɷɀǣɮƇǵĢŊȢǵǵƆŊʙǣȢȐĢȐȐǣˍƆɮɷĢǣɮƆÝƆɮɮƆ
ŭɫǣȐɷʙǣȐŊʙɑ@ʙɀʷǣɷŞǵɫ ƨɮǣɠʷƆƆɷʙǵɫʷȐŭƆɷ
ɀɮǣȐŊǣɀĢʷɀ˓ȢʷɮˍȢ˔Ɔʷɮɷ ŭƆ ŭǣĢȉĢȐʙɷ
ŭĢȐɷǵƆȉȢȐŭƆŞ ǵĢɀǣƆɮɮƆƨƇʙǣŊǘƆŭƆ ǵĢ
ȉĢɮɠʷƆŞȉƊȉƆ ɷǣŊƆʙʙƆȐȢʷˍƆǵǵƆǵǣǇȐƆŭƆ
ǘĢʷʙƆǰȢĢǣǵǵƆɮǣƆʷʙǣǵǣɷƆɀȢʷɮ ǵĢɀɮƆȉǣƍɮƆ
ƨȢǣɷɠʷƆǵɠʷƆɷɀǣƆɮɮƆɷŭƆŊȢʷǵƆʷɮɑ

ɫƆɷʙɀȢʷɮʙĢȐʙĻƆǵƆʙĻǣƆȐŭƆɷŭǣĢǝ
ȉĢȐʙɷƆȐŊĢɷŊĢŭƆɠʷǣĢɀɀĢɮĢǣɷɷƆȐʙɷʷɮǵƆ
ɀɮƆȉǣƆɮȉĢȐȐƆɠʷǣȐɑ1ƆˍĢȐʙʷȐ ɀĢɮʙƆɮɮƆ
ŭƆ ɀƆɮɷȢȐȐĢǵǣʙƇɷŊȢʷˍƆɮʙƆɷŭƆ ĻɮǣǵǵĢȐʙɷ
ɂ ĢɮǵĢ ɮʷȐǣŞ@ˍĢ hƆɮˠǣǇȢˍĢŞZĢɮǣŭĢ

ÝȢȐ˔ ÃĢɮǲƆɮŞƆȐʙɮƆĢʷʙɮƆɷɈɀɮƊǝ
ʙƇɷɀȢʷɮ ǵĢɷȢǣɮƇƆŞǵƆɷɀĢɮʷɮƆɷɷƆɷʷǣˍƆȐʙ
ƆʙȐƆɷƆɮƆɷɷƆȉĻǵƆȐʙɀĢɷɑpǵ˔ ĢŭƆɷɷĢʷǝ
ʙȢǣɮɷƆʙ ŭƆɷɮĢɷǝŭƆǝŊȢʷŞŭƆɷ ȉȢŭƍǵƆɷ

ǵĢƨȢɮŊƆŭƆ ǵĢȉĢǣɷȢȐŭƆ ŭƇƨƆȐŭɮƆɷȢȐ
ǣŭƆȐʙǣʙƇɂʷȐƆǰȢĢǣǵǵƆɮǣƆȉȢǣȐɷʙɮĢŭǣʙǣȢȐǝ
ȐƆǵǵƆŞɀǵʷɷ ŊȢȐʙƆȉɀȢɮĢǣȐƆɈŞȉĢǣɷŭƆ
ɷĢˍȢǣɮɷɫĢŭɮƆɷɷƆɮī ǐʷȐƆ ǇɮĢȐŭƆ̱ĢɮǣƇʙƇ
ŭƆƨƆȉȉƆɷǒŞ ŭƇƨƆȐŭĂĢǵƇɮǣƆ ɠʷǣ
ĢǣȉƆ ɀĢɮʙǣŊʷǵǣƍɮƆȉƆȐʙǵɫƆ˓ƆɮŊǣŊƆŭʷ
ŭƇƨǣǵƇɑǐ ɷȢȉȉƆɷ ʙȢʷǰȢʷɮɷǵƆɷɷƆʷǵɷī
ǵƆƨĢǣɮƆɀƆȐŭĢȐʙǵĢZĢɷǘǣȢȐĄƆƆǲŭƆɷƆɀǝ
ʙƆȉĻɮƆŞŭƆɀʷǣɷŊǣȐɠĢȐɷǒŞɷȢʷǵǣǇȐƆǝʙǝƆǵǝ
ǵƆɷȢʷˍƆȐʙɑ
ÃɮƇɷƆȐʙƆɮɷʷɮʷȐ ɀȢŭǣʷȉŞ ŊȢȉȉƆ ǵĢ

ȉȢŭƆŞ ŭƆɷŊȢǵǵƆŊʙǣȢȐɷŭƆǘĢʷʙƆǰȢĢǣǵǵƆɮǣƆ
ƆɷʙɀȢʷɮʙĢȐʙ̫ Ȑ Ɔ˓ƆɮŊǣŊƆɀƇɮǣǵǵƆʷ˓ɑpǵƆɷʙ
ŭǣƨƨǣŊǣǵƆŭƆ ȉƆʙʙɮƆƆȐˍĢǵƆʷɮŭƆɷĻǣǰȢʷ˓
ɠʷƆ ǵƆɀʷĻǵǣŊŞȉƊȉƆ Ģʷ ɀɮƆȉǣƆɮɮĢȐǇŞ
ˍȢǣʙȉĢǵ ƆʙɠʷǣɷȢȐʙƨĢŊǣǵƆȉƆȐʙǐƇŊɮĢǝ
ɷƇɷǒɀĢɮʷȐ ɷʙ˔ǵǣɷȉƆǣȐĢŭĢɀʙƇɑ
ŊȢȐȐĢǦʙƆʙɷĢǣʙƇˍǣʙƆɮŊƆɷƇŊʷƆǣǵɷɑ@ʙɷĢǣʙ
ɷʷɮʙȢʷʙŭȢȐȐƆɮŭƆǵĢɮƇĢǵǣʙƇī ɷƆɷĻǣǰȢʷ˓ɑ
ÑȢȐʙȢɮɠʷƆĻȢȉĻƇ ƆʙĢǰȢʷɮƇɀɮƆȐŭǰȢǵǣǝ
ȉƆȐʙ ǵĢǵʷȉǣƍɮƆŞɷȢȐɀǵĢɷʙɮȢȐŭƆˍĢǇʷƆɷ
ȐȢǣɮƆɷƆʙ ĻǵĢȐŊǘƆɷɂŊǣǝŭƆɷɷʷɷɈŞ ɀȢɮʙƇ
ĢˍƆŊ̫ ȐƆȉǣȐǣɮȢĻƆĻʷɷʙǣƆɮɮȢʷǇƆŞŭȢȐȐƆ
ƆȐˍǣƆŭɫĢǵǵƆɮƆȐĻȢǦʙƆŭƆ ȐʷǣʙɑÅʷĢȐʙĢʷ
ɷɀƆŊʙĢŊʷǵĢǣɮƆŊȢǵǵǣƆɮŭʷ ŭƆɮȐǣƆɮɀĢɷɷĢǇƆŞ
ʙɮȢǣɷɮĢȐǇɷʙɮĢȐɷƨȢɮȉĢĻǵƆɷɷƆɮʙǣɷŭƆŭǣĢǝ
ȉĢȐʙɷǰĢʷȐƆɷʙĢǣǵǵƆŊȢʷɷɷǣȐŞȢȐǵɫǣȉĢǇǣȐƆ
ĢǣɷƇȉƆȐʙŭĢȐɷʷȐ ŭǦȐƆɮŭƆ ǇĢǵĢī
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ǵƆɷɷĢȐŭɮȢ ƆɷʙŭƆ
ŊƆɷŊɮƇĢʙƆʷɮɷɷǣɀƆɮȉƇĢǝ
ĻǵƆɷĢʷ ȉȢȐŭƆ ɠʷǣǵƆɷ
ƆȐʙȢʷɮƆɠʷɫǣǵɷȐƆɀƆʷǝ
ˍƆȐʙɷɫƆȉɀƊŊǘƆɮŭɫǣȐǰƆŊǝ
ʙƆɮŭĢȐɷǵƆʷɮɷŊɮƇĢʙǣȢȐɷ

ǵƆɷʙʷɮɀǣʙʷŭƆɷŭƆ ȐȢɷɷȢŊǣƇʙƇɷǒŞ ȐȢʷɷ
ǇǵǣɷɷƆʷȐƆŊȢȐɷȧʷɮĢǵȢɮɷɠʷɫȢȐ ƇŊǘĢȐǇƆ
ȐȢɷǣȉɀɮƆɷɷǣȢȐɷɷʷɮǵƆŭƆɮȐǣƆɮŭƇƨǣǵƇ
ĂĢǵƆȐʙǣȐȢɑ Ɔ ŭǣȉĢȐŊǘƆ ĢɀɮƍɷǝȉǣŭǣŞ
ɷʷɮǵƆɀĢɮˍǣɷŭƆǵɫpȐɷʙǣʙʷʙŭʷ ȉȢȐŭƆ ĢɮĢǝ
ĻƆŞʙȢʷʙŊȢȉȉƆȐŊƆ ŭĢȐɷ̫ ȐƆǇǣǇĢȐʙƆɷǝ
ɠʷƆ ǐĻȢǦʙƆǒ ȐȢǣɮƆɠʷɫȢȐ ɀƇȐƍʙɮƆƆȐ
ɷʷǣˍĢȐʙǵĢǵʷȉǣƍɮƆĢʷ ĻȢʷʙ ŭʷ ŊȢʷǵȢǣɮɑ

ǣȐˍǣʙƇɷɀɮƆȐȐƆȐʙɀǵĢŊƆŭĢȐɷʷȐƆ
ĢɮƍȐƆŊĢɮɮƇƆɷʷɮɀǵȢȉĻƇƆŭƆ ɀɮȢǰƆŊʙƆʷɮɷ

ĻǵĢȐŊɷɠʷǣʙȢʷɮȐȢǣƆȐʙĢʷǝŭƆɷɷʷɷŭƆ
ȐȢɷʙƊʙƆɷɑÃʷǣɷǣǵɷɷɫƇʙƆǣǇȐƆȐʙŞƆʙǵĢ̱Ȣǣ˓
ŭȢʷŊƆ ŭƆ ÃĢȉƆǵĢ ȐŭƆɮɷȢȐɂɀɮƇɷƆȐʙƆ
ŭĢȐɷǵƆɷǇɮĢŭǣȐɷĢǣȐɷǣɠʷƆ ǵĢŊǘĢȐʙƆʷɷƆ

1Ɔǵ ÇƆ˔ Ɔʙ ǵɫĢŊʙƆʷɮ ȢǵȉĢȐ
1ȢȉǣȐǇȢ ƆȐʙɮƆĢʷʙɮƆɷĢȉǣɷ ɷʙĢɮɷŭʷ
ŭƆɷǣǇȐƆɮɮȢȉĢǣȐɈŭƇŊǵĢȉƆʷȐ ʙƆ˓ʙƆƆȐ
ĢȐǇǵĢǣɷś ǐ ȬƆɮ ƨƇˍɮǣƆɮȬȕƼȬŞƆȐŊƆʙʙƆ
ɀƇɮǣȢŭƆɷȢȉĻɮƆȢʼ ǵĢƨʷɮƆʷɮŭƆ ǵĢǇʷƆɮɮƆ

ĻĢǵĢ˔ƆǵƆɀĢ˔ɷ Ɔʙ Ȣʼ ǵƆɷ̫ ȐǣʙƇɷĢȐʙǣǝ
ĢƇɮǣƆȐȐƆɷŭƇŊǘǣɮƆȐʙǵƆɷǣǵƆȐŊƆŭƆɷŊǣƆʷ˓Ş
ʷȐ ƇʙʷŭǣĢȐʙƆȐˍȢǣƆ̫ȐƆ ǵƆʙʙɮƆī ʷȐ Ģȉǣ
ŭɫƆȐƨĢȐŊƆɑpǵǵʷǣɀĢɮǵƆŭƆǵĢǵʷƆʷɮŊǘĢȐǝ
ǇƆĢȐʙƆŭʷ ŭƇɷǣɮǝ ƇɮȢʙǣɠʷƆŞƆɷɀǣƍǇǵƆŞ
ǣȐȐȢŊƆȐʙƆǝ ɠʷǣŊȢȐʙǣȐʷƆŭƆĻɮʺǵƆɮȉĢǵǇɮƇ
ǵƆɷȢȉĻɮƆɷǣȐɠʷǣƇʙĢȐʙƆɷɠʷǣȢĻɷŊʷɮŊǣɷɷƆȐʙ
ɷȢȐɀɮƇɷƆȐʙɑǒ

ƆʙƇʙʷŭǣĢȐʙŞŊɫƆɷʙÃǣƆɮÃĢȢǵȢÃĢɷȢǵǣȐǣɑ
ǐ ǵʷŊǣȢǵƆɷɠʷɫǣǵƇˍȢɠʷƆɮƆɀɮƇɷƆȐʙƆȐʙŞī
ɷƆɷ̝Ɔʷ˓Ş ǵĢŊĢɀĢŊǣʙƇī ɮƇɷǣɷʙƆɮī ǵĢȐʷǣʙǵĢ
ɀǵʷɷɷȢȉĻɮƆ śŭƆɷǵʷȉǣȐƆɷŊƆȐŊƆɷƆɮɮĢʙǣǝ
ɠʷƆɷŭƇĻȢɮŭĢȐʙƆɷŭƆ ˍǣƆŞŭƆɷƨɮĢǇȉƆȐʙɷ
ǣȐʙƆɮȉǣʙʙƆȐʙɷŭƆ ɀȢƇɷǣƆǣȐŊĢɮȐƇƆŞŭƆɷ
ǵʷƆʷɮɷɷǣǣȐɷĢǣɷǣɷɷĢĻǵƆɷɠʷɫƆǵǵƆɷɷʷɮˍǣˍƆȐʙ
ī ǵɫȢĻɷŊʷɮǣʙƇŭʷ ƨĢɷŊǣɷȉƆĢʷ ɀȢʷˍȢǣɮǒŞ

ɮƆɀɮƆȐŭǵĢ̱Ȣǣ˓ ŭƆ ǵɫ ȉƇɮǣŊĢǣȐƆɑpǵƆɷʙ
ŭǣƨƨǣŊǣǵƆŭƆ ȐƆɀĢɷɀƆȐɷƆɮĢʷ ɮȥǵƆŭƆ ǵĢ
ȉȢŭƆŞ ī ǵĢƨʷʙǣǵǣʙƇŭƆ ǵĢZĢɷǘǣȢȐĄƆƆǲ
ĢʷɮƆǇĢɮŭŭƆɷǇȢʷˍƆɮȐƆȉƆȐʙɷɠʷǣʙȢȉǝ
ĻƆȐʙī ǵĢŊǘĢǦȐƆƆʙī ǵĢȉȢȐʙƇƆ ŭƆɷƆ˓ǝ
ʙɮƊȉƆɷȉƆȐĢŏĢȐʙɀǵʷɷɠʷƆ ǰĢȉĢǣɷȐȢɷ
ŭƇȉȢŊɮĢʙǣƆɷɑ ĢɮɮǣˍƆǵƆ ɀɮƆȉǣƆɮ
ȉĢȐȐƆɠʷǣȐŞƨǣȐŊȢȉȉƆ ʷȐƆĢǵǵʷȉƆʙʙƆŞ
ɀƆɮŊǘƇɷʷɮ ɷƆɷǘĢʷʙɷʙĢǵȢȐɷɠʷǣ ˍĢǝ

ŊǣǵǵƆȐʙŞˍƊʙʷ ŭɫʷȐ ʙȢɀ ŭɮĢɀƇī Ȑȧʷŭɷ
ĻǵƆʷŊǣƆǵƆʙɀĢȐʙĢǵȢȐǰĢʷȐƆŊǣʙɮǣȐƆɑ
ɷǣƍǇƆɷˍǣĻɮƆȐʙɷʷǣˍĢȐʙǵƆɷĻĢɷɷƆɷŭƆ ǵĢ
ȉʷɷǣɠʷƆŭɮĢȉĢʙǣɠʷƆɑʷ ĻȢʷʙ ŭʷ ŭǣ˓ǣƍǝ
ȉƆ ɀĢɷɷĢǇƆŭƆ ɮȢĻƆɷŭʷ ɷȢǣɮī ȉĢȐŊǘƆɷ
ǇǣǇȢʙī ǵɫĢǵǵʷɮƆĢȐȐƇƆɷȬȕƼˤŞƨȢʷɮɮƆĢʷ˓
ŭɮĢɀƇɷĢɷ˔ȉƇʙɮǣɠʷƆɷƆʙɮȢĻƆɷī ʙɮĢǦȐƆ
ĻɮȢŭƇƆɷŭƆ ɷʙɮĢɷɷŞȢȐɷƆŊɮȢǣɮĢǣʙī ʷȐƆ

ɷƇĢȐŊƆŭƆŊǣȐƇȉĢŭ˔ȐĢȉǣɠʷƆɑ ǐ ɀɮȢǝ
ǰƆŊʙǣȢȐǒɷɫĢɮɮƊʙƆĢǵȢɮɷɠʷƆ ǵƆɷƎˤ ȉĢȐǝ
ȐƆɠʷǣȐɷƨĢȉƇǵǣɠʷƆɷɮƆˍǣƆȐȐƆȐʙɀȢʷɮ
ƨĢǣɮƆǵƆɷŊƆȐʙɀĢɷŞɀʷǣɷɷɫĢɮɮƊʙƆɮƆȐ
ǵƆˍĢȐʙǵĢʙƊʙƆ̱ƆɮɷŭƆ ɀƆʙǣʙƆɷǵʷŊǣȢǵƆɷ
ǵʷȉǣȐƆʷɷƆɷƖÑǣȢȐƆɷʙǵȢǣȐŭʷ ǇǵĢȉȢʷɮ
ǰƆʙǝɷƆʙŭʷ ƨȢȐŭĢʙƆʷɮĂĢǵƆȐʙǣȐȢ\ĢɮĢˍĢȐǣŞ
ȢȐ ȐƆɀƆʷʙɷɫƆȉɀƊŊǘƆɮŭɫƊʙɮƆʙȢʷŊǘƇƆ
ɀĢɮ ŊƆɷǘȢˎ ȉǣɷ ƆȐɷŊƍȐƆɀĢɮ ǵƆɷǝ
ɷĢȐŭɮȢ Ɔʙ ǵɫĢɮʙǣɷʙƆ

ɀĢɷǵƆĻʷʙɡ

ìȐ ˍƆɷʙǣĢǣɮƆŭʷ ɠʷȢʙǣŭǣƆȐŞŊɫƆɷʙŊƆ
ɠʷƆ ǵɫȢȐɷɫĢʙʙƆȐŭī ˍȢǣɮŊǘƆˠ ǘǵȢƇɑ

ǘƆȉƆȐĢ Ģ ŭƇŊǣŭƇŭƆ
ɀɮƆȐŭɮƆǵƆ ŊȢȐʙɮƆǝɀǣƆŭɑǐ ˍȢʷǵĢǣɷ
ɮƆɀȢʷɷɷƆɮǵĢɀƆɮŊƆɀʙǣȢȐɠʷƆǵɫȢȐɷƆƨĢǣʙŭƆ
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ǘǵȢƇŞƆ˓ɀǵǣɠʷƆǵĢŭǣɮƆŊʙɮǣŊƆĢɮʙǣɷʙǣɠʷƆ
ɠʷǣĢɀɮǣɷɷƆɷȉĢɮɠʷƆɷ ŭƆɀʷǣɷɷĢȐȢȉǣǝ
ȐĢʙǣȢȐƆȐʭˤʭʞɑ ŊȢŭƆɷŭƆŊƆʙʙƆȉĢǣǝ
ɷȢȐɷȢȐʙʙɮƍɷƨȢɮʙɷƆʙǰƆŊɮȢǣɷĢˍȢǣɮɮƆǝ
ŊȢȐɷʙɮʷǣʙɷƆɷƨȢȐŭĢʙǣȢȐɷɑǵɫǣȉɀɮƆɷɷǣȢȐ
ɠʷƆȉĢǣȐʙƆȐĢȐʙŞǰɫĢǣǵɫƆɷɀĢŊƆɀȢʷɮ Ɔ˓ɀǵȢǝ
ɮƆɮŭƆ ȐȢʷˍƆĢʷ˓ ʙƆɮɮǣʙȢǣɮƆɷŞŭƆ ȐȢʷˍƆǵǵƆɷ
ŊǘȢɷƆɷɠʷǣȐɫȢȐʙɀĢɷƆȐŊȢɮƆƇʙƇƨĢǣʙƆɷŞɠʷǣ
ɀȢʷɮɮĢǣƆȐʙɷƆȉĻǵƆɮŊȢȐʙɮĢŭǣŊʙȢǣɮƆɷŞˍȢǣɮƆ
ɀĢɮĢŭȢ˓ĢǵƆɷɀĢɮɮĢɀɀȢɮʙī ǵɫƆɷɀɮǣʙǘǵȢƇ
ȉĢǣɷɠʷǣȐƆǵƆɷȢȐʙɀĢɷɑǒ ƆɷŊǘȢɷƆɷŞŊƆ
ɷȢȐʙǵƆŭɮĢɀƇɂʷȐ Ɔ˓ƆɮŊǣŊƆɠʷƆ ǵĢɷʙ˔ǵǣɷʙƆ
ŭǣʙɀɮƇƨƇɮƆɮĢʷ˓ ŭƆɷɷǣȐɷɀȢʷɮ ǣȉĢǇǣȐƆɮ
ɷƆɷɷǣǵǘȢʷƆʙʙƆɷɈƆʙǵƆŊȥʙƇǐ ŊȢʷʙʷɮƆɠʷǣ
ȐɫƆȐƆɷʙɀĢɷǒ ŭƆ \ĢĻ˔ ǇǘǣȢȐɠʷĢȐŭ
ƆǵǵƆĢƨȢȐŭƇɷĢȉĢɮɠʷƆ ƆȐȬȕưʭŞǵĢɀɮƆǝ
ȉǣƍɮƆŭƆɀɮƊʙǝīǝɀȢɮʙƆɮŭƆǵʷ˓Ɔɑ

ǐ \ĢĻ˔ ƇʙĢǣʙ̱ɮĢǣȉƆȐʙĢȐʙǣŊȢʷʙʷɮƆŞ
ɀɮƇŊǣɷƆ @ǵǵƆȐɫĢǣȉĢǣʙɀĢɷǵɫǣŭƇƆ
ɠʷɫȢȐɷɫƆȐƨĢǣɷĢǣʙɀƆȐŭĢȐʙǵɫĢɀɮƍɷǝǇʷƆɮɮƆ
ɠʷɫƆǵǵƆʙɮȢʷˍĢǣʙʙɮȢɀɮǣǇǣŭƆɑǵɫƇɀȢɠʷƆŞǵĢ
ɀɮƆɷɷƆǵĢɀƆɮŊƆˍĢǣʙŊȢȉȉƆ ʷȐƆɷʙ˔ǵǣɷʙƆ
ɨƆȐʙɮƆŭƆʷ˓ɩ ŊĢɮƆǵǵƆɷɫǣȐɷɀǣɮĢǣʙŭƆ ǵĢ
ɷȢɀǘǣɷʙǣŊĢʙǣȢȐŭƆ ǵĢǘĢʷʙƆŊȢʷʙʷɮƆɀĢɮǣǝ
ɷǣƆȐȐƆȉĢǣɷƆȐǵĢŭƇĻĢɮɮĢɷɷĢȐʙŭƆ ɷƆɷ
ŊȢȐɷʙɮʷŊʙǣȢȐɷʙɮȢɀǵȢʷɮŭƆɷƆʙŭƆɷƆɷɀɮƇǝ
ɷƆȐʙĢʙǣȢȐɷɀȢȉɀƆʷɷƆɷ ŭĢȐɷŭƆɷɷĢǵȢȐɷ
ǇʷǣȐŭƇɷɑǒ ǵȢɮɷɠʷƆɷʷɮʙȢʷɷǵƆɷĻɮǣĻʷɷ
ŭƆ ÃĢɮǣɷɷɫĢƨƨǣŊǘƆȐʙǵƆɷǣȉĢǇƆɷǐī ǵĢ

ŊȢȢǵǒŭɫʷȐƆ ƆȐǰƆĢȐƆʙ
ŭƇĻĢɮŭƆʷɮĻǵĢȐŊĢǵĢȐǇʷǣƆī ŊȥʙƇŭƆ ɷȢȐ
ÃĢŭŭǣȐǇʙȢȐŞǵƆɷĢŊĻƆɷʙǝɷƆǵǵƆɮŭƆɷĢȐǝ
ȐƇƆɷʭˤˤˤ ɠʷƆ ǵĢȉĢǣɷȢȐɮƆǵĢȐŊƆŊƆʙʙƆ
ɷĢǣɷȢȐŞǘƆȉƆȐĢ ƆȐˍȢǣƆɷʷɮǵƆɀȢŭǣʷȉ
ʷȐƆǰȢǵǣƆȉĢŭĢȉƆ ƆȐʙȢʙĢǵǵȢȢǲƨǵƆʷɮǣŞǵĢ
ǰʷɀƆ ɮǣŊǘƆȉƆȐʙŭɮĢɀƇƆƆȐƨǣǵƇƆɷʷɮ ʷȐ
ȉĢǣǵǵȢʙŭƆ ĻĢǣȐɮƇʙɮȢŭʷ ȉƊȉƆ ȉȢʙǣƨɑ
@ǵǵƆĢĢʷɷɷǣŭƆɷĢǵǵʷɮƆɷƆǣǇǘʙǣƆɷĢˍƆŊɷȢȐ
ɮȢʷǇƆī ǵƍˍɮƆɷŊɮǣĢɮŭƆʙ ɷƆɷŊǘƆˍƆʷ˓
ɀǵĢɠʷƇɷĢʷǇƆǵŭɫʷȐ ŊȢʷɀ ŭƆɀƆǣǇȐƆɑ
ÃĢŭŭǣȐǇʙȢȐĢ˔ĢȐʙƇʙƇɮƆȉɀǵĢŊƇɀĢɮʷȐƆ
ȉǣȐĢʷŭǣƍɮƆǐ ǘȢɮʙƆȐɷǣĢǒƆȐŊʷǣɮɠʷɫƆǵǵƆ
ĻĢǵĢȐŊƆɀĢɮǝŭƆɷɷʷɷɷȢȐ ƇɀĢʷǵƆɑ
ĻǵȢȐŭƆɷǣȐƨǵʷƆȐŊƆʷɷƆɷĢʷ ɀɮƆȉǣƆɮɮĢȐǇ
ȐɫƆȐɀƆɮŭƆȐʙɀĢɷ̫ ȐƆȉǣƆʙʙƆƢ

ÑȢʷˍƆȐʙŞÃƆǵĢǇǣĢ ǵĢŭǣǝ
ɮƆŊʙɮǣŊƆĢɮʙǣɷʙǣɠʷƆŭƆ ŞɷɫǣȐɷɀǣɮƆ
ŭɫǣȉĢǇƆɷƆʙŭɫǘǣɷʙȢǣɮƆɷɠʷǣȢȐʙ ǰĢǵȢȐȐƇ
ǵĢˍǣƆŭƆ ÇƆȐƇ ǵƆƨȢȐŭĢʙƆʷɮɑ
ƆʙʙƆɷĢǣɷȢȐŞɮƆĻƆǵȢʙƆɑìȐ ŊǵǣŊǘƇŭƆɷ

ɠʷĢʙɮƆ ŭĢȐɷǵƆɷ̱ƆɷʙǣĢǣǝ
ɮƆɷŭʷ ÇĢŊǣȐǇǵʷĻŭĢȐɷǵƆɷĢȐȐƇƆɷȬȕʭˤ
ĢĢʙʙǣɮƇɷȢȐĢʙʙƆȐʙǣȢȐɑ ŊɫƆɷʙĢʷɷɷǣ
ɷƆɷŊȢȐˍƆɮɷĢʙǣȢȐɷĢˍƆŊĂƆȐʷɷĄǣǵǵǣĢȉɷ
Ɔʙ 1ǰȢǲȢˍǣŊŞʙȢʷɷŭƆʷ˓ ƇǇƇɮǣƆɷŭƆ
ǵĢȉĢɮɠʷƆŞ ɠʷǣȢȐʙĢǵǣȉƆȐʙƇɷȢȐƆɷɀɮǣʙ
ɀȢʷɮ ŊƆʙʙƆǇĢɮŭƆǝɮȢĻƆƆɷʙǣˍĢǵƆɮƇɷȢǵʷǝ

ȉƆȐʙ ɷɀȢɮʙǝ ŊƆɠʷǣȐȢʷɷɮĢˍǣʙɑǐ ǵĢ
ɷʷǣʙƆŭƆ ȉƆɷ ƇŊǘĢȐǇƆɷĢˍƆŊŊƆɷǇɮĢȐŭɷ
ĢʙǘǵƍʙƆɷŞǰɫĢǣŊȢȉȉƆȐŊƇ ī ȉƆ ɠʷƆɷʙǣȢȐȐƆɮ
ɷʷɮŊƆɠʷǣɷƆɀĢɷɷƆŭĢȐɷǵƆ̱ƆɷʙǣĢǣɮƆĢˍĢȐʙ
Ȣʷ Ģɀɮƍɷ̫Ȑ ȉĢʙŊǘŞƆʙī ǵƆʷɮɀɷ˔ŊǘȢǵȢǇǣƆŞ
ī ǵƆʷɮ̱ʷǵȐƇɮĢĻǣǵǣʙƇŭĢȐɷŊƆɷȉȢȉƆȐʙɷǝǵīŞ
ɠʷɫǣǵɷɫĢǇǣɷɷƆŭʷ ĻȢȐǘƆʷɮŭƆǵĢ̱ǣŊʙȢǣɮƆȢʷ
ŭƆǵĢʙɮǣɷʙƆɷɷƆŭƆǵĢŭƇƨĢǣʙƆɑǒ
@ȐŊƆŭǣȉĢȐŊǘƆȉĢʙǣȐŞɷʷɮ ʷȐ ɀȢǝ

ŭǣʷȉ ŭƆŊĢɮɮƆĢʷĻ˓ǵĢȐŊƆʙˍƆɮʙŞƆȐʙȢʷǝ
ɮƇɷɀĢɮʷȐ ɀʷĻǵǣŊĢɷɷǣɷɷʷɮŭƆɷɀǣǵƆɷŭƆ
ɷƆɮˍǣƆʙʙƆɷŭƆ ĻĢǣȐŞƨǣǵǵƆɷƆʙ ǇĢɮŏȢȐɷ
ŭƇĢȉĻʷǵƆȐʙ ŭĢȐɷǵĢǵʷȉǣƍɮƆ ɷȢǵĢǣɮƆŞ
ɷȢʷɷǵĢˍƆɮɮǣƍɮƆŭƆ ǵĢŊȢʷɮ ŭʷ ǵ˔ŊƇƆ
ĢɮȐȢʙɑpǵɷɀȢɮʙƆȐʙɂƆȐŊȢɮƆɈŊƆɷŊȢɷʙʷǝ

ȉƆɷ ɮƆˍǣɷǣʙƇɷɠʷǣŞɀȢʷɮ ǵɫ ȉƇɮǣŊĢǣȐƆŞ
ǣȐŊĢɮȐƆȐʙǵƆŊǘǣŊī ǵĢƨɮĢȐŏĢǣɷƆƆʙɷʷɮʙȢʷʙ
ŊƆǵʷǣŭʷ ɮȢŊȢŭǣǵƆƖ ĢʷɷɷǣŭƆɷǰȢǇǝ
ǇǣȐǇɷŭƆ Ȑ˔ǵȢȐ ʙƆŊǘȐǣɠʷƆĢʷ˓ ŊȢʷǵƆʷɮɷ
ɀȢɀ ŭȢȐʙʷȐ ȢɮĢȐǇƆʙƆɮɮƆĻĢʙʙʷƆʙɮƍɷɷƇǝ
ŭʷǣɷĢȐʙƆʙŭƆɷ̱ĢɮǣĢʙǣȢȐɷŭʷ ɀȢǵȢƆȐɀǣǝ
ɠʷƇ ŭƆ ŊȢʙȢȐŞƆȉĻǵƍȉƆ ŭƆ ǵĢȉĢɮɠʷƆŞ
ŭƇŊǵǣȐƇǣŊǣŭĢȐɷ̫ȐƆ ˍƆɮɷǣȢȐǵǣɠʷƆʙʙƆƆȐ
ɀȢɀƆǵǣȐƆŞƇɀȢȐǇƆŞǵĢǣȐƆƆʙȉȢǘĢǣɮɑ¯
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FASHION

CondéNastto Not Feature
Animal Fur in Content,Ads

Someof the media

conglomerate'semployees
had been targetedoutside
of their homesby animal

rights activists.
BY ROSEMARY FEITELBERG

While two animalrights groupsflagged
Condé Nast’spledge to no longer feature
animalfur in globaleditorial content
or advertising as “breaking news,” a
companyspokespersonsaidMondaythat
thecompany’svaluesandguidelineshave

reflectedthis for manyyears.
CondéNast toucheduponthe company’s

approachin its 2025-30 Sustainability

Strategy,whichnotes,“Across our titles,we

donot featurenew animalfur in editorial
content oradvertising.”

TheCoalition to Abolish theFur
Tradeappearedto takecredit for

that, after leading “a relentless nine-

month campaign,”accordingto the

group’s executive director SuzieStork.

Those efforts included “months of
sustainedpressureby CAFT activists

acrosstheworld, includingdisruptive
demonstrationsandresidentialpicketing
of Condé Nast executives,” shesaid.

In August, for example, animal rights
activists supportersprotestedwith bullhorns

outsideof thehomeof Vogue’sdeputyeditor
TaylorAntrim. Thatwas saidto beoneof

morethan 100 protests that targetedCondé

Nast employeesandsomeof themedia

company’s businessaffiliates, suchas Mattel.

During another incident, a man, who was
identified asa “deaf animal rights activist,”
wasarrestedon Sept.28,duringwhatCAFT

described as “a peaceful lawful protest” for

disturbingthe peaceoutsideofthe home
ofTeenVogue’sfeatures director Brittney
McNamara in Paxton,Mass.

JoshuaLoftin, 25,wasreleasedon
bail, afterbeingchargedwith disturbing
thepeace,witnessinterferenceand

obstructionof justice,accordingto the

a representativefor the PaxtonPolice

Department.
CAFT saidtherewerealso demonstrations

insidetheAmericanGirl Doll store,dueto
itsconnection to CondéNast.

CAFTwassaid to havetargetedCondé
Nast’sprized title Vogue (and “harassed
manyemployeesin the process”)without

citingany examplesof newfur in Vogue’s

The InternationalFur Federation’s
chiefexecutiveofficer Mark Oatensaid,
“It’s disappointing that CondéNast has

takenthisdecisionand it suggeststhey
arefrightenedby animalactivists.Next

theywill have to banwool or leather
adverts, as the activities won’t stopat fur.

Theyshouldhave beenbraveandlet their
readersdecidewhat theywant to buy. It
won’t impact the fur sector, as we have not
advertised with them for a few years.”

CAFT, which previouslyinitiated
campaignsagainstMarc Jacobs,Max Mara
andother fashionbrands,is now focusing

its “full attentionon Berluti andthe other
LVMH holdoutsthatcontinueto profit
from the cruel fur trade,” Stork said.

While major designersandbig-name
retailerslike NeimanMarcusstopped

sellinganimalfur productsseveralyears
ago, the faux fur apparelbusinessis on
track for growth. In 2023, the global
syntheticfur marketwas$371.3 million,
and it is expectedto reach$863 million
by 2033, accordingto the NewYork-based

research firm Market.us.

Therearean estimated1,100retailers
and100 manufacturersthatspecialize
in fur with 85 percentof thembeing
family-run operationsthat have been

passeddown from onegenerationto the

next, accordingto the Fur Information
Council of America.For decades,fur
wasassociatedwith ahigh-rolling luxury
lifestylealongwith jumbo diamondsand
stilettos.To thatend,the Blackglama
“What Becomes a Legend Most?”
advertisingcampaignwasacovetedcoup
amongcelebritieswith MarleneDietrich,
JoanCrawford,MarthaGraham,Rudolf

Nureyev, Raquel Welch,Ray Charles,
Cher,MaggieSmith, BrigitteBardot,
Bette Davis, CatherineDeneuve,Linda

Evangelista,Lauren Bacall andGisele

Bündchenbeingamongthe featured
talent through theyears.

Years beforecurrentCondé Naststaffers

weretargetedby CAFT supporters,People
for theEthical Treatmentof Animals had
lobbiedagainst and its leaderAnna
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officer for Condé Nast and global editorial

director.Wintourwasunruffledafterbeing
heckledby PETA, duringa2009 talk atthe
92y in New York. Shewas targeted earlier,
while lunchingatthe Four Seasonswith

PaulCavaco,Grace Coddington and Charles
Churchwardin 1996.An unidentified

woman told the maitre d’ thatshewas with

Wintour’s partyandwaspromptly directed
to thegroup’s table, where sheremoved

adead raccoon from ashopping bagand

flungit right onto theVogueeditor’scoffee

cup. True to form, theunflappableWintour
turnedto herboss,SteveFlorio, seatedat

thenext table, and said, “Merry Christmas.”
(Wintour cooly finished hercoffee __ from

anothercuP,of course, according to a
WWD report.)

In anunsolicited email, PETA’s director of

media relations Moira Colley said, “Vogue
hasfinally gotten the ‘fur is dead’ memo.
PETA startedthe movementagainstthe
atrociouslycruel fur industrybackin the

[19]90s, leading to top designersshedding

fur, and filthy fur factory farms shutting
down ona global scale.Now, it’s time for

publishers,designersandretailersto evolve

beyondfeaturingandpromotingleather,

too,asanimalskins arenothingmore than

hairless fur also stolenfrom animals who
suffer anddie inhideously cruel ways.”

Lastmonth PETA unveiled a billboard
featuringtheactressCayleeCowan to play

up plant leather and “to redefine leather.”

Cynthia

Rowley's
fauxfur

accessories.
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BUSINESS

VestiaireCollective NamesBernardOstaCEO
HesucceedsMaximilian Bittner,

who hasled thecompany for

the past sevenyears.
BY LISA LOCKWOOD

VestiaireCollective, aleading global
platform for pre-ownedluxury fashion,
haspromotedBernardOsta to chief
executiveofficer. He succeedsMaximilian

Bittner,who hasledthe companyfor the

pastsevenyears.
Bittner remainsa shareholder bu no

longerholdsa positionin the company.
Based in Paris,Ostahas been

part ofVestiaireCollectivesince
May 2021.He hadbeenchief strategy
officer from May 2021 to August2023,
andchief financial officer from

September2023 to September2025.

Beforejoining Vestiaire, Osta spenttime

advisingbusinesses strategically asan
investmentbankerfor 15 yearsat Lazard
(2006to 2011) andGoldmanSachs

(2011 to 2021) in New York andParis.

He alsoservesasindependentmember
of the supervisoryboardof media and

entertainmentgroup Vivendi.
A statementfrom Vestiaire’s boardsaid:

“We want to thankMaximilian Bittner

for his dedicationandthe significant role

hehasplayedin thedevelopmentof the

companysincehejoinedin late2018.

We wishhim everysuccessin his future

professionalprojects.Looking forward,
we areveryhappyto openanew chapter
under the leadershipof Bernard.Wehave

workedvery closelywith him sincehe

joinedVestiaire Collective. His intimate

knowledgeof the company,international

experienceandgreatleadershipwill be
invaluableassetsfor Vestiaire Collective in
its next phase of growth.”

Ostasaid: “I am veryhonoredto
takethe roleof chiefexecutiveofficer
of VestiaireCollectiveandleadthe
highlytalented teamwe havebuilt

over the years.VestiaireCollective

hassecuredauniqueposition asthe
ultimate trusted marketplacein the
highly attractive pre-lovedluxury fashion

industry. Together,wewill continue
to transformfashiongivinga second
life to the most desirablepieces, at
the serviceof a more sustainablemodel.
This isa particularly exciting moment
for thecompany.With the riseof AI,

we haveanextraordinary opportunity
to accelerateon our product roadmap,
deliverthe most engagingcustomer
experienceandgain marketshare.”

will continueto deliveronits mission

to transformthe fashion industry
toward a moresustainablefutureby
focusingon severalstrategicpriorities.
Accordingto the company,they include

driving innovationat the crossroadsof

luxury, technologyandsustainability;
implementingthe company’sextensive
AI-enabledproduct roadmapto improve
the buyers’ andsellers’ experienceat

an accelerated pace;increaseVestiaire’s
reach andbrandawarenessthrough

innovative andimpactfulmarketing in its

core regions acrossEurope,the U.S. and

Asia-Pacific, andinvestin the company’s
leading authenticationcapabilitiesto
further confirm its strategicpositionas the
ultimatetrusted marketplacein thepre-

loved fashion industry.

Vestiaire, a certified B Corp., featuresa
catalogof over 5 million items and is active

in 70countries.
LastJuly, the companynamed

SaminaVirk globalchief marketing

officer, addingto her currentdutiesas
U.S. chiefexecutiveofficer. Earlier this

year,Vestiaire wrapped up athree-year
campaignto tackletextile waste,which

has includedaban onfast-fashionbrands.

In November2023Vestiaire blacklisted
30 fashionbrandsincluding H&M, Mango,

Uniqlo andZarafrom beingbought,sold

or listedonits platform, andcontinued
addingbrandssuchultra-fast-fashion

playersTemuandShein.Thecompany
beganan influencereducation campaign
in November2024to helpchangethe
narrativearoundpopular social media
"hauls,” call attentionto marketingtactics

andnudgeconsumerbehavior.

Lastweek,the companysaidit became
the first pre-ownedfashionbusiness

to monetizeits avoidedemissionsinto
measurableandadditionalcarboncredits.

Thecompany’snew approachinvolves

issuingcreditsthatquantifythe amountof
emissionsthat werepreventedfrombeing
usedwhen consumerspurchased

pre-

loved fashion insteadof buying new.

DuringBittner’s tenure aschairman
andCEO, Vestiaireacquiredand
integratedU.S competitorTradesyin
2022andbuilt strategicpartnershipswith

brandssuchasGucci, Chloé,Burberry
and e-commerceplatform Mytheresa.
Prior to joiningVestiaire,Bittnerwasa
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Vestiaire
Collective's

campaign in

2024 against
fast fashion.
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Lyas' Chanel Watch Party Was Bursting at

the Seams

Fashion enthusiasts huddled against the cold October evening in Paris' 10th

arrondissement as they watched Matthieu Blazy's Chanel debut. Reviews for the

collection itself were mixed, but everyone was happy to be there.

By Simone Stern Carbone

PARIS - Cold air, cigarette smoke andlively chatterfilled the air at La Caserne,a Parisian incubator

for emergingbrandsin the central 10th arrondissement.Some 2,000attendeesweregatheredin the open

air spaceto watch a simulcast of Matthieu Blazy's first Chanel show, put on by Lyas, the fashion

influencer who hashostedwatch parties this autumnin London andMilan. Most of themwere students,

though the occasionalthirty-something wasspotted.

"We've beenqueuingsincenoon," somefashionenthusiasts,seatedonthe groundin front of the screen

in the shapeof a laptop said, clinking their beerbottlestogether.

By 8pm, hundreds were still pressedagainst the barricades,hoping to getin - to no avail. "We are at

capacity," the security guardsstoically repeated. Sometried to queueat the VIP entrance- intended

for Lyas' friends, influencers andsome"big brand directors" - though that line had long stopped

budging, too.

Thosewho didn't manageto get in stayedoutsidethe entrancethroughout theshow, craningtheir necks

for a glimpseinside. Theywerehoping to at least get into the afterparty.

Lyashimself wasnot present.Hehadscoredacovetedseatatthe actual Chanelshow,held at the Grand

Palais andeasily the hottest invite of what hadalready proven to be a momentousParis FashionWeek.

Blazy's show,which wasalsosimulcast on Chanel's website,cameatthe endof atwo-week stretchthat

sawdesignerdebutsat Gucci, Jil Sander,Versace,Bottega Veneta,Balenciaga andother brands.

Evenin its host's absence,the watch party wasbuzzing, occasionally animatedby Lyas' friend Amine,

who called out "are youready for Chanel!" at regular intervals. For thosewho madeit in, not an ounce

of impatience waspalpable onceinside La Caserne,despitethe cold and the queues.

Just after 8:30 pm, the feed kicked in with celebrities including Nicole Kidman and Pedro Pascal

enteringthe GrandPalais. The crowd erupted.

As the first model walked out, all chatter ceased.Thesubduedopening music lulled the crowd into a

trance,the seaof black coatsunmoving in the wind.

The first looks drew absolutely no reaction. At a close up of a necklace, one attendeetentatively

whispered,"I'm getting inspired." When more upbeat music kicked in - a variation of the dancehit
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Rhythm Is a Dancer - a hum of excitement rippled through the crowd, though it didn't last long. A few

attendees barely looked at the screen at all, preferring to chat as model after model paraded by.

Then, acolourful dress drew some louder cheers. "Isn't that model the girlfriend of ... What's his name?"

someone whispered. More extravagant looks drew applause from the overwhelmingly Gen-Z crowd.

Some whispered excitement at Blazy's accessories, but most seemed underwhelmed by the looks

presented. "That's ... simple," someone murmured as the yellow maxidress floated down the runway.

Yet everyone was happy to be there; after all, it was a free party! Everything was free - beer, cocktails,

entry - a deliberate democratisation of an event usually reserved for the select few. With only a month

of preparation, the watch party series turned into a buzzing success, with Chanel the biggest night of

them all.
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FRANCE

Acculé, Macron charge Lecornu
«d’ultimes négociations »
POLITIQUE

Le chef de l’Etat a
confié au Premier
ministre démission-
naire la lourde tâche
de reprendre les
négociations pour
« définir une plate-
forme d’action et de
stabilité pour le pays ».

Sébastien Lecornu
espère rattraper à
nouveau LR tout en
embarquant le PS, il a
jusqu’à mercredi soir.
Isabelle Ficek

Le compte à rebours est lancé.

Lundi soir, au terme de 24 heures

qui ont vu la France s’enfoncer dans

une grave crise politique, Emma-

nuel Macron a confié à Sébastien

Lecornu, dont il avait accepté la

démission lundi matin après

l’explosion du socle commun et la

grenade dégoupillée par le prési-

dent des Républicains Bruno

Retailleau, une lourde mission de la

dernière chance.

Dans un court communiqué,

l’Elysée a indiqué que le président

de la République a demandé « au

Premier ministre démissionnaire en

charge des affaires courantes, la res-

ponsabilité de mener, d’ici à mercredi

soir, d’ultimes négociations afin de

définir une plateforme d’action et de

stabilité pour le pays. »

Après plusieurs heures de

réflexions, après un premier tête-à-

tête entre Emmanuel Macron et

Sébastien Lecornu lundi matin au

terme duquel le chef de l’Etat a

accepté la démission du Premier

ministre pour lequel « les conditions

n’étaient pas réunies », après un

nouvel entretien dans l’après-midi,
le président de la République,

acculé, tente de gagner un peu de

temps : deux jours.

Macron prendra « toutes

ses responsabilités »

En cas d’échec de ces ultimes négo-

ciations, le chef de l’Etat prendra

«toutes sesresponsabilités », indique

son entourage. Le mot n’est pas pro-

noncé mais ces deux journées

d’ultimes négociations ressem-

blent à la dernière station avant une

nouvelle dissolution. De son côté,

Sébastien Lecornu a indiqué sur X

relever le gant et prévenu qu’il dirait

« mercredi soir si cela est possible ou

non, pour qu’il puisse en tirer toutes

les conclusions qui s’imposent ».

Avant l’annonce de l’Elysée,
Sébastien Lecornu, en quittant

Emmanuel Macron, est allé au

Sénat pour échanger avec le prési-

dent Gérard Larcher. Avec en tête la

volonté de ré-embarquer Les Répu-

blicains. « Ils ont fait la connerie de

leur vie, il est encore temps de s’enten-
dre »,lâche un membre du bloc cen-

tral. Juste avant le communiqué de

l’Elysée, Bruno Le Maire, ministre

démissionnaire des Armées brandi

par LR comme le prétexte à leur

courroux, avait indiqué se retirer de

l’équipe démissionnaire, espérant

que cela permettrait « la reprise de

discussions en vue de former un gou-

vernement dont la France a besoin ».

Un préalable.

« Tout est sur la table »

Mais lundi matin, dans son dis-

cours de démission, Sébastien

Lecornu avait dénoncé les ambi-

tions partisanes de certains et

l’incapacité des mêmes à faire des

compromis, notant « beaucoup de

lignes rouges » mais « rarement des

lignes vertes ». Il avait cependant

souligné que « certaines formations

de l’opposition ont compris » le prin-

cipe de bâtir un compromis, sem-

blant désigner le Parti socialiste qui

avait laissé entendre qu’il était prêt à

ne pas censurer s’il y avait un débat

parlementaire sur la réforme des

retraites. « Il suffirait de peu pour

que l’on puisse y arriver en étant plus

désintéressés pour beaucoup, en

sachant aussi faire preuve d’humi-
lité, peut-être aussi un peu parfois

d’effacement de certains égos », a-t-il

conclu.

« Il a déjà trois semaines de négo-

ciations dans les pattes, il s’agit bien

de mettre le fond avant les noms »,

assure un conseiller de l’exécutif,
pour lequel s’agissant du fond juste-

ment, « Sébastien Lecornu va tout

mettre sur la table. » Cela sera-t-il de

nature à faire aboutir cette mis-

sion ? Le PS, ce lundi, s’il s’est mon-

tré ouvert à des discussions et si son

Premier secrétaire Olivier Faure a

salué en Sébastien Lecornu un

« gaulliste » qui a « dignité et hon-

neur », reste très dur sur ses deman-

des sur la réforme des retraites

de 2023.

Les dirigeants socialistes ont

semblé en revanche moins allants

sur une dissolution et demandé

« un Premier ministre de gauche ». Si
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sa mission réussissait, Sébastien

Lecornu ne souhaiterait pas être

renommé à Matignon. « Ce serait

burlesque », avance un soutien.

Peut-être de quoi, effectivement,

poursuivre les discussions.

Mais la pression reste extrême-

ment forte sur le chef de l’Etat, qui

faute de solutions réelles, paraît de

plus en plus fragile et isolé. Le socle

commun est à terre, extrêmement

affaibli. Et le bloc central sait qu’une
dissolution signifierait pour lui un

carnage.

Démission ou dissolution

Le Rassemblement national ne s’y
est pas trompé, lui qui, toute cette

journée de lundi, n’a eu de cesse de

dénoncer une « farce » et de mettre

la pression sur le chef de l’Etat.
Marine Le Pen a d’ailleurs prévenu

ce lundi soir : « Emmanuel Macron

n’a que deux voies possibles : la

démission ou la dissolution. »

Dans ce marasme, d’ici mercredi

soir, une seule chose est sûre : 86 %

des Français (+4 points en 1 mois)

jugent le spectacle politique actuel

« navrant » et « pas à la hauteur de la

situation », selon un sondage Elabe

pour BFMTV publié lundi. Les trois

quarts estiment que Sébastien

Lecornu a bien fait de démissionner

et quasiment un sur deux (47 %)

pense qu’Emmanuel Macron est le

responsable de la situation. C’est
15 points de plus qu’il y a un mois.

« Nous sommes dans un cul-de-

sac, déplorait, effaré, un haut res-

ponsable du bloc central. Emma-

nuel Macron s’estmis dans de beaux

draps et nous avec. » n

« Il suffirait de peu
pour que l’on
puisse y arriver,

en étant plus

désintéressés pour

beaucoup, en

sachant aussi faire

preuve d’humilité,
peut-être parfois

d’effacement de

certains égos. »
SÉBASTIENLECORNU

Premierministre démissionnaire
en chargedes affaires
courantes

Emmanuel Macron a confié à Sébastien Lecornu « d’ultimes négociations ». Dernière station avant la dissolution. Photo Christophe Ena/Pool/AFP
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FRANCE

Sonnéeset affligées, les entreprises appellent àun sursaut
L’instabilité politique

croissante ne va pas

manquer d’ajouter
de l’incertitude à

l’incertitude pour les

entreprises, amplifiant

l’attentisme généralisé.

Nathalie Silbert et Alain Ruello

Abasourdi, le monde patronal

craint le pire après l’annonce de la

démission de Sébastien Lecornu,

énième rebondissement politique

depuis qu’Emmanuel Macron a

décidé de dissoudre l’Assemblée
nationale il y a maintenant plus

d’un an. Au point d’en appeler aux

responsables politiques pour éviter

que la France sombre dans le chaos

économique.

« Depuis plus d’un an, notre pays

traverse une crise majeure. Il est

paralysé politiquement et économi-

quement. [Lundi] matin, nous som-

mes entrés dans une nouvelle phase

qui risque de nous conduire à une

crise institutionnelle », a déclaré le

Medef. « Dans cemoment d’extrême
tension » et pour « contribuer à par-

ticiper à l’apaisement du pays »,

l’organisation dirigée par Patrick

Martin a préféré annuler sa journée

de mobilisation du 13 octobre,

laquelle ne faisait de toute façon pas

le plein en interne dit-on de source

proche.

Besoin d’un cadre

économique, social et fiscal

Dans un communiqué bref mais

trempé au vitriol, l’U2P s’est décla-

rée « affligée » par « ce chaos politi-

que » actuel. « Les intérêts politiciens

ont de nouveau pris le dessus sur

l’intérêt général du pays […] Au nom

de la France qui travaille, de la France

qui selève tôt et qui refuse de voir son

économie sombrer, l’U2P demande

au président de la République et à la

représentation nationale de sortir de

l’impasse actuelle et de donner un

budget à la France », a ajouté l’orga-
nisation des artisans, commerçants

et professions libérales.

Avenir de la surtaxe d’impôt sur

les bénéfices, de la taxe anti-optimi-

sation, de la CVAE, coup de rabot

sur les primes à l’embauche des

apprentis, investissements publics

ou encore exonérations de cotisa-

tions sociales… les questions en sus-

pens ne manquent pas. « Depuis un

an, les entreprises sesont adaptées à

l’incertitude politique. Néanmoins,

elles ont besoin d’une certaine clarté

et d’une stabilité du cadre économi-

que, social et fiscal », estime Marie

Guillemot, PDG de KPMG France.

« En cas de nouvelle dissolution,

personne n’a la moindre idée de ce

qu’il y aura dans le projet de budget et

dans celui de la Sécurité sociale »,

observe, résigné, le patron d’une
branche professionnelle dans

l’industrie.
La phase qui s’ouvre ne va pas

manquer d’ajouter de l’incertitude
à l’incertitude, confirme Eric Heyer,

économiste à l’OFCE. Même si les

chefs d’entreprise ont sombré dans

une sorte de « routine de l’incerti-
tude », même si la hausse des taux

d’intérêt, lundi, « reste dans l’épais-
seur du trait », « tout cela va néan-

moins jouer sur la croissance »,

avance-t-il.

Pas au point de faire tomber la

France dans la récession, mais avec

une forte probabilité de voir la

croissance du pays amputée de

0,3 point de PIB en 2026, après avoir

déjà été obérée de 0,4 point cette

année, selon ses calculs.

Alors que l’activité économique

résistait plutôt jusque-là, la fin de

l’année et surtout les premiers mois

de 2026 pourraient être plus mau-

vais que ce que prévoyaient les éco-

nomistes. « Au vu du contexte actuel,

notre prévision de croissance à 0,9 %

en 2026 paraît optimiste », recon-

naît Anthony Morlet-Lavidalie, éco-

nomiste au sein de l’institut Rexe-

code, proche du patronat.

Scénario catastrophe

De fait, la situation actuelle risque

fort de créer un attentisme généra-

lisé. Les entreprises qui souffraient

déjà d’un cruel manque de visibilité

sur le plan budgétaire et fiscal

depuis plus d’un an pourraient être

incitées à davantage de prudence et

donner un nouveau coup de frein à

leurs investissements et aux

embauches. Avec à la clé, la menace

d’un scénario catastrophe, un vrai

retournement du marché du tra-

vail. « Le risque, c’estde voir l’emploi
flancher. Pour l’instant, il a résisté

contre tous les vents », observe

l’expert de Rexecode.

Pour autant, si la situation politi-

que devait aboutir à une reconduc-

tion du budget 2025 l’an prochain,

les entreprises pourraient s’y
retrouver en partie. « Le budget

Lecornu leur était assez hostile. S’il
devait être abandonné, cela pourrait

être un moindre mal pour les entre-

prises qui allaient de nouveau servir

de variable d’ajustement », explique,

prudemment, Anthony Morlet-La-

vidalie, pointant notamment la sur-

taxe d’impôt sur les sociétés qui ne

sera peut-être pas reconduite. n
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« L’U2P demande

au président de

la République et
à la représentation

nationale de

sortir de l’impasse
actuelle et de

donner un budget

à la France. »
L’U2P,L’ORGANISATIONDES

ARTISANS,COMMERÇANTS
ET PROFESSIONSLIBÉRALES
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Quand moins devient tout : une
exposition essentielle sur l’art
minimaliste à la Bourse de Commerce
À Paris, la Bourse de Commerce célèbre l’art minimaliste.
Visite avec la commissaire de l’exposition, Jessica Morgan.
" data-modal-image-caption="Divisor, une performance de l’artiste brésilienne Lygia
Pape. " data-modal-image-credit="Projeto Lygia Pape"
data-modal-url-article="https://madame.lefigaro.fr/celebrites/culture/quand-moins-devient
-tout-une-exposition-essentielle-sur-l-art-minimaliste-a-la-bourse-de-commerce-2025100
6"
data-modal-image-url="https://i.f1g.fr/media/cms/orig/2025/10/02/06ca159c7aa29bc0e34
d93f4d1008c46091bedd6af2a58c58914de7c288f0439.jpg">

Divisor, une performance de l’artiste brésilienne Lygia Pape. Projeto Lygia Pape

À Paris, la Bourse de Commerce célèbre l’art minimaliste. Visite avec la commissaire de
l’exposition, Jessica Morgan.

Après avoir été conservatrice à la Tate Modern, À Londres, entre 2002 et 2014, Jessica
Morgan a rejoint la prestigieuse Dia Art Foundation américaine en 2015. Avec ses douze
sites, dont New York et Beacon (à une centaine de kilomètres de Big Apple), la Dia est
une fondation unique, créée en 1974 pour promouvoir le minimalisme américain – en
sont représentatifs les artistes Dan Flavin et Donald Judd, par exemple – et dont la
mission était d’étendre les frontières du musée traditionnel. Aujourd’hui commissaire de
l’exposition Minimal, qui s’ouvre à Paris, à la Bourse de Commerce, Jessica Morgan
nous livre la force de cette recherche d’épure.

À lire aussiAdieu les murs blancs ! Les conseils d’un architecte d’intérieur pour utiliser la
couleur du sol au plafond
" data-error-class="fig-embed-vid--error" data-loaded-class="fig-embed-vid--loaded">

Madame Figaro. – François Pinault écrit en préface du catalogue : « L’art minimal
va à l’essentiel, son expression est incisive et sa radicalité écarte l’anecdote… »
Jessica Morgan. – François Pinault a réuni une collection exceptionnelle d’œuvres
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emblématiques de l’art minimal. Cette exposition témoigne d’un engagement profond
avec des artistes qu’il aime et des œuvres avec lesquelles il vit depuis longtemps.
L’exposition est majoritairement composée d’œuvres de sa collection. Minimal retrace la
diversité de ce mouvement, né dans les années 1960 avec une génération d’artistes –
Dan Flavin, Robert Ryman, On Kawara, Agnes Martin, François Morellet… – qui ont
développé une approche radicale. La Collection Pinault comprend des œuvres de
certains de ses plus grands représentants.
Passer la publicité

L’exposition porte-t-elle sur le minimalisme ?
Pas au sens strict du terme, tel qu’il est compris dans l’histoire de l’art, et qui fait
référence à un petit groupe d’artistes basés aux États-Unis, principalement sur la côte
Est. Cette exposition explore une géographie élargie, à travers les œuvres de plus de
50 artistes caractérisées par des formes réductrices, abstraites ou géométriques, et une
économie de moyens. L’une des préoccupations est l’engagement du spectateur dans
l’espace. Les mots « minimal » et « minimalisme » sont apparus dans le vocabulaire
artistique des années 1960, mais aujourd’hui, ils peuvent désigner un style
vestimentaire, un mode de vie, une architecture ou un genre musical. Minimal vise à
mettre en évidence la dimension mondiale de ce mouvement.

Comment ?
Par exemple, les artistes japonais du groupe Mono-ha – que l’on pourrait traduire par
« L’École des choses » –, très présents dans la Collection Pinault, ont travaillé à la même
époque que les minimalistes américains. Bien que leurs fondements philosophiques et
politiques diffèrent de ceux de leurs homologues des États-Unis, ils ont exploré de
manière similaire l’utilisation de matériaux industriels, la mise en relation de l’œuvre
dans l’espace avec le spectateur et l’environnement donné, ainsi que l’économie des
moyens. Au Brésil, par exemple, le mouvement néoconcret a spatialisé la peinture et la
sculpture en utilisant la lumière, la ligne et la couleur pour créer des œuvres à l’échelle
de l’environnement.

Quel est le parcours de l’exposition ?
Elle est divisée en sept sections thématiques : Lumière, Mono-ha, Équilibre, Surface,
Grille, Monochrome, Matérialisme. Si la plupart des artistes y sont regroupés, certains
sont présentés en dehors de ces catégories. En outre, en prélude à Minimal, Emma
Lavigne (directrice générale de la Collection Pinault, NDLR) consacre la première
grande exposition en France, Tisser l’espace, à Lygia Pape, une artiste d’avant-garde
brésilienne, dans la galerie 2.

À lire aussiUn bal au Grand Palais, l’expo Debret à la Maison de l’Amérique latine,
Lenine au Châtelet... Nos incontournables de la saison Brésil-France 2025
" data-error-class="fig-embed-vid--error" data-loaded-class="fig-embed-vid--loaded">

Que présentez-vous autour de la rotonde ?
Les visiteurs peuvent découvrir les Date Paintings,d’On Kawara (1932-2014). Ce projet
méditatif, commencé à New York en 1966, consiste en la création quotidienne d’une
toile monochrome sur laquelle est inscrite la date du jour. Si la toile n’était pas terminée
à la fin de la journée, elle était détruite. Cette série témoigne du passage du temps, et
son installation autour de la Rotonde souligne son inexorable progression. Les peintures
sont accompagnées des boîtes et des coupures de journaux que Kawara a incluses
dans la plupart de ses œuvres, créant un contraste saisissant entre l’actualité
internationale et l’austérité de la peinture.

Autre artiste phare de la Collection, Agnes Martin…
L’œuvre d’Agnes Martin (1912-2004) s’inspire du langage géométrique. Plutôt qu’au
minimalisme, elle préférait associer ses peintures à l’expressionnisme abstrait. Des
peintures et des sculptures basées sur des lignes et des grilles sont exposées dans la
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galerie 4. Il convient de noter en particulier son huile sur toile White Flower (1960), une
mise en abyme qui est d’une grande clarté formelle.
Passer la publicité

Vous consacrez aussi un chapitre au monochrome…
Issu de l’œuvre constructiviste de Kasimir Malevitch, Carré noir sur fond blanc (1915), le
monochrome a connu une histoire mouvementée dans les années 1960 et 1970. Des
artistes tels que Robert Ryman, Blinky Palermo, Mary Corse et François Morellet ont
remis en question ses limites – surface, forme, matérialité – et exploré sa perception
chromatique.

Ces artistes utilisent la lumière électrique…
La lumière est devenue un thème central dans les œuvres des années 1960 et 1970,
reflétant l’abondance des publicités au néon dans l’environnement urbain. Des artistes
tels que Chryssa, Dan Flavin, Nancy Holt, Robert Irwin et François Morellet ont été
attirés par l’esthétique des matériaux industriels et l’immatérialité de la lumière. Alternate
Diagonals of March 2, 1964 (to Don Judd) (1964) est une œuvre marquante de Dan
Flavin, qui a systématiquement utilisé des tubes fluorescents par la suite. En
transformant un objet commercial en œuvre d’art et en transformant l’espace, Flavin est
devenu une figure majeure du minimalisme américain.

Minimal, du 8 octobre au 19 janvier, à la Bourse de Commerce, à Paris. Réservations
sur Pinaultcollection.com.

Tous droits de reproduction réservés

madame.lefigaro.fr
URL : http://madame.lefigaro.fr/ 

PAYS : France 

TYPE : Web Grand Public 

6 octobre 2025 - 07:05 > Version en ligne

Page  67

https://www.pinaultcollection.com/fr/boursedecommerce/minimal
https://www.pinaultcollection.com/fr/boursedecommerce/minimal
http://madame.lefigaro.fr/celebrites/culture/quand-moins-devient-tout-une-exposition-essentielle-sur-l-art-minimaliste-a-la-bourse-de-commerce-20251006

	Couverture
	Sommaire
	KERING - LUXE
	Gucci's fast-track approach for Demna's fashions shows early signs of success
	Gucci by Demna, sale l affluenza nei flagship
	For Balenciaga Debut, Pierpaolo Piccioli Declared the Flip-ﬂop Trend Here to Stay
	De nouveaux chapitres pour des maisons historiques
	Pierpaolo Piccioli redéfinit pas à pas la silhouette Balenciaga
	The new chic di Balenciaga
	Pierpaolo Piccioli: «Non ho reso omaggio a Cristóbal Balenciaga, volevo piuttosto essere rilevante oggi»
	Dal debutto di Pierpaolo Piccioli alle lucciole di Alessandro Michele: le sfilate di Balenciaga e Valentino alla PFW
	Balenciaga lance une collection de parfums en hommage à son fondateur
	McQueen
	Mcqueen risveglia la sexiness oscura
	Miu Miu fa sfilare il grembiule simbolo della fatica femminile

	CONCURRENCE - CORPORATE
	LVMH en pole position sur les marchés du champagne et du cognac

	CONCURRENCE - LUXE
	Exclusive: Matthieu Blazy’s Vision for Chanel, Revealed
	Brave New World
	Chanel
	The stars aligned for Matthieu Blazy's Debut Chanel Show
	Nicole Kidman Returns as Chanel Brand Ambassador
	Matthieu Blazy Reimagines Chanel’s Famous Cap-toe + Puts a Unique Spin on More Classics for Celestial Debut
	‘A galaxy beyond the expectations for Chanel’: First reactions to Matthieu Blazy’s debut at the house
	At Paris Fashion Week, a celestial new start for Chanel
	Dior approda a Beverly Hills con una boutique
	Miu Miu
	Gli archetipi femminili rivisitati da Givenchy
	Chloé
	Messika : défilé hommage à l’Afrique
	L’actualité a-t-elle sa place sur les podiums ?

	RESPONSABILITE SOCIALE ET ENVIRONNEMENTALE
	Condé Nast to Not Feature Animal Fur in Content, Ads

	CONJONCTURE - TENDANCES
	Vestiaire Collective Names Bernard Osta CEO
	Lyas’ Chanel Watch Party Was Bursting at the Seams
	Acculé, Macron charge Lecornu « d’ultimes négociations »
	Sonnées et affligées, les entreprises appellent à un sursaut
	Quand moins devient tout : une exposition essentielle sur l’art minimaliste à la Bourse de Commerce



